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> JOHNSON WINS PRIVATE LETTER RULING... On March 
8, AMOA president Craig Johnson received a private letter ruling from 
the IRS that allows him to use the income forecasting method for machine 
depreciation. This represents a major tax victory for not only Johnson 
and his company, Tataka of Salt Lake City, but operators all across 
America. “If operators take advantage of the income forecasting method, 
it could easily mean $50 million in deferred taxes annually, he said. 


Though the IRS’s ruling technically applies to Tataka only (the IRS 
will not deal with associations), Johnson says that his case is unques- 
tionably precedent-setting. “The IRS maintains that private letter rul- 
ings cannot be used as precedents, but every CPA I’ve talked to has 
said otherwise. The IRS can’t deny that this ruling will carry a lot of 
weight for other operators.” 


Johnson added that a seminar will be held in Chicago in late June 
to bring operators “up to speed” on the issue. An announcement on 
the site is expected soon. 


ROBBINS QUELLS SEGA/ATARI RUMOR... Joe Robbins, 
the recently named chairman of Sega Enterprises Inc. (USA), said the 
rumor about Sega purchasing Atari Games is just that—a rumor. a 
don’t know where these things start,” he said. “(Sega’s) Mr. Nakaya- 
ma and (Atari’s) Mr. Nakajima are good friends, and maybe someone 
saw them playing golf together and jumped to conclusions. But there’s 
nothing to that rumor.’ : 


CAPCOM PROMOTES MORICI.. . Joe Morici has been named 
to the position of senior vice president for Capcom USA's coin-op and 
consumer divisions. Prior to the promotion he had headed up the con- 
sumer side. Morici will essentially be responsible for “making sure 
that coin-op and consumer mesh properly, that the company is given 
a consistent look,” he said. 


Morici added that Capcom USA is still in negotiations to move to larg- 


er facilities, possibly encompassing 100,000 square feet. “We've grown — 


9 


too big for our present location,” he said. An agreement was expect- 
ed sometime in mid-May. 


BETSON BUYS ATLAS DISTRIBUTORS... . Betson Coin-Op 


Distributing Co. Inc. has purchased “certain assets’ of Pittsburgh-based 
Atlas Distributors, according to Joe Cirillo, president of Betson Enter- 
prises. This division of Betson Coin-Op, now known as Betson Pitts- 
burgh, opened on April 26. Much of the Atlas Distributors personnel 
remains, including general manager Jim Wittler and assistant manager 
Lou Larson. One of the new faces is division controller Wayne Jones. 


The new building is located at 2707 W. Carson St., Pittsburgh, PA 15204. 
The phone numbers are (800) 233-4407 and (412) 331-8703; the FAX 
is (412) 331-8825. 


ATARI GAMES REDUCES STAFF... Atari Games, which re- 
cently laid off 25 employees, says the action was taken to make the 
company more competitive in the marketplace. “Atari Games has been 
investing heavily into R&D in recent years,’ explained marketing director 
Mary Fujihara. ‘‘Our strategy was to cut back in some of the support 
areas that won't affect our R&D.” 


NO TAX RELIEF IN FLORIDA... The Florida Legislature end- 
ed its session in early April without passing any legislation that would 
eliminate the 7.81 percent gross receipts tax. The Florida Amusement 
and Vending Association (FAVA) and the Family Arcade Alliance (FAA) 
were pushing for legislation that would replace the gross receipts tax 
with either a master license plan or a flat machine fee. Neither made 
it, leaving operators with the gross receipts tax at least until the Legis- 
lature convenes again in January (it’s unlikely that the issue will be 
placed on the agenda for the July special session). 


“We're looking to regroup and come back strong at the next session,” 
said FAVA legislative chairman Manley Lawson. “Our trade show (April 
1-3) was very successful; a lot of our former membership is returning. 
We've learned from our mistakes and will be stronger and more fo- 
cused the next time. I’m optimistic about our chances to get that tax 
repealed.” 


> AMOA LAUNCHES JUKEBOX PROMOTION . . . New releases 


by country music veterans George Jones and Joe Diffy, as well as up- 
coming pop artists Shawn Colvin and Take That, will be featured in 
AMOA’s ‘Jukebox Spring Into Action’ promotion this May and June. 
Sony Nashville, RCA, MCA, and CBS Records are also underwriting 
the promotion. Coordinating the package for AMOA is Sam Atchley, 
AMOA’s record label liaison. Promotional materials (posters, table tents, 
title strips) are available from one-stops at no charge. 


PIONEER FORMS NEW COMPANY ... Pioneer Communica- 
tions of America Inc. and Pioneer Laser Entertainment Inc. have joined 
forces to form a single entity, Pioneer New Media Technologies Inc. 
The new company, headquartered in Long Beach, Calif., encompasses 


four divisions: Multimedia Systems, Business Systems, Optical Memory 


Systems, and Entertainment. 


The charter of Pioneer New Media Technologies includes the develop- 
ment, marketing, sales, and technical support of LaserJuke CD juke- 
boxes, CD autochangers, LaserKaraoke entertainment systems, Star 
Factory karaoke studios, LaserDisc players and pay-per-view systems, 
CD-ROM mini-changers, and professional audio components. 


In other news concerning Pioneer, all authorized LaserKaraoke deal- 
ers are now offering finance packages that require no down payment 
for entry level buyers, up to $1,000. Larger purchases require 10 per- 
cent down. The program is provided through GE Credit, which allows 
credit terms of up to 36 months. 


VNEA GEARING UP FOR VEGAS. ... The Valley National 8-Ball 
League Association will stage its 13th International Championships 
at the Riviera Hotel in Las Vegas on May 29-June 5. Arecord number 
of pool players from across the globe are expected, and they will compete 
for an estimated total cash purse of $200,000. For more information, 
call Valley at (800) 544-1346. 


In other pool news, the U.S. Team Open 8-Ball Amateur pool tourna- 
ment takes place at the Imperial Palace Hotel in Las Vegas on May 
25-28: it’s open to all jukebox operators’ pool teams. Also, the McDer- 
mott Masters 9-Ball Professional tournament is coming soon there- 
after at the same site on June 1-5. Valley pool players wishing to see 
the latter tournament are being offered a special rate; call (800) 832-6287 
for more information. 


FORMER LOTTERY DIRECTOR INDICTED... EltonE. “Butch” 
Bryan, former lottery director for West Virginia, was indicted by a fed- 
eral grand jury on April 23. Charges include fraud, insider trading, and 


perjury relating to bids for the expansion of video lottery. At present, 


video lottery is legal only at Montaineer Park, a horse race track in 
Chester, W.Va. 


In November 1992 the Lottery Commission voted to expand video lot- 
tery to a statewide program, a move supported by Gov. Gaston Caperton. 
Controversy quickly arose over the speed and method of implement- 
ing the sole-source program (one manufacturer for the central com- 
puter system and all games). Questions of improper influences sur- 
faced, one commission member resigned over the sole-source deci- 
sion on Jan. 20, the governor halted progress on the program on Jan. 
21, and Bryan resigned on Feb. 1 after nearly three years of service. 
What effect this may have on the future of video lottery in West Vir- 
ginia is unclear. 


SEGA TO TEST VIDEO CHANNEL... According to The As- 
sociated Press, Sega of America, Time Warner Entertainment, and 
Tele-Communications Inc. have formed a joint venture to launch “The 
Sega Channel,” an interactive cable TV providing video games. It will 
be tested in various markets this fall and could be available to all ca- 
ble system operators by 1994. 
Subscribers would have to obtain a Sega Genesis home arcade sys- 
tem and a special tuner-decoder cartridge that would attach to the 
TV cable. They then could select games and other program material 
from amenu on the TV screen. For a monthly fee, subscribers would 
have access to a well-stocked and constantly updated library of games. 
“Virtually every cable operator will be able to offer this exciting high- 
tech service now, without waiting for the new digital cable technolo- 
gies,’ said TCI senior vice president Larry Romrell. 
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Awards won by Williams Bally/Midway at the recent ACME show: Five diamonds, one gold, two awards 
of excellence, and our crowning achievement, PLAYMETER's Manufacturer of the Year. 


And we're still not satisfied. 





ou'd think that any company that had just won such games that earn more over longer periods of time than any of 
an impressive array of awards would be grinning ear- our competitors. And as you know, 1993 is well under way. 
to-ear and passing out cigars. Not Williams Bally/Midway. So we're already back at work, trying to make our new 
Oh sure, we're pleased. And we're grateful to all of the games even better than last year's. And that's no easy task. 
dedicated people who worked hard to make our games of We want our customers to feel confident that every 
1992 so successful. Not just our employees, but all of the investment made in a Williams Bally/Midway game will be a 
distributors, operators, and players too. profitable one. 
But we're not going to break our arms patting ourselves We can't afford to rest on our laurels. Because if we're 
on the back. You see, we've set a precedent for producing easily satisfied, you very likely won't be. 
A subsidiary of 


UmM= 


Industries Inc. 


QUIPMENT POLL 





VIDEO & PINBALL COMBINED REDEMPTION 
MO.ON MO. IN 


GAME CHART TOP 10 GAME MFG. 


. NBA Jam (Williams) 

. Mortal Kombat (Midway) 

. Lethal Enforcers (Konami) 

. The Addams Family (Bally) 

. Street Fighter Champ 
(Capcom) 

. Twilight Zone (Bally) 

. Virtua Racing (Sega) 

. White Water (Williams) 

. Creature From Black Lagoon 
(Bally) 

. Street Fighter Il (Capcom) 

. Fish Tales (Williams) 

. Terminator 2 (Williams) 

. Star Wars (Data East) 

. Time Killers (Strata) 

. Terminator 2 (Midway) 

. Rocky & Bullwinkle 

(Data East) 

. Fun House (Williams) 

. Hard Drivin’ (Atari) 

. Race Drivin’ (Atari) 

. The Getaway (Williams) 

. Dracula (Williams) 

. Elvira (Midway) 

. Fatal Fury 2 (SNK) 

. Lethal Weapon 3 (Data East) 
. Super Chase (Taito) 

. Addams Family (Ocean) 

. Fighter’s History (Data East) 
. X-Men (Konami) 

. Suzuka 8 Hours (Namco) 

. Mad Dog II Lost Gold 
33°’/50” (Am. Laser) 

. Mad Dog McCree 33’’/50” 
(Betson) 

. Cue Ball Wizard (Premier) 

. World Heroes (SNK) 

. Aero Fighters (McO’River) 

. Street Fighter Il (Premier) 

. Hurricane (Williams) 

. Lethal Weapon (Ocean) 

. Dr. Who (Bally) 

. Art Of Fighting (SNK) 

. Batman (Data East) 

. Star Trek (Data East) 

. Sunset Riders (Konami) 

. The Machine (Williams) 

. Hook (Data East) 

. Moto Frenzy (Atari) 

. Final Lap 2 (Namco) 

. Three Count Bout (SNK) 

. Punisher (Capcom) 

. Earthshaker (Williams) 

. Super High Impact (Midway) 
. Whirlwind (Williams) 

. Golden Axe-Revenge (Sega) 
. Skins (/rem) 

. Road Riot (Atari) 

. Mad Dog McCree 25” 

(Am. Laser) 

. Final Lap 3 (Namco) 

. Race Drivin’ Panorama (Atari) 
. Turbo Out Run (Sega) 

. Rai Den (Fabtek) 

. WWF Wrestle Fest (Am Technos) 
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. USA Football ( 
. Slugfest ( 
. Championship Basketball (Grayhound) 
. Pro Challenge ( 
. Slugger’s Alley ( 
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ALLEY BOWLERS 


. Skee-Ball (Skee-Ball) 
. Smartball (Smart) 


SPORTS GAMES 


. Full Court Frenzy 
. Shoot To Win! 

. Putting Challenge 
. Hoop Shot 


UB-QB Football (National Sports) 
Alvin G. & Co.) 
Williams) 


Star) 
Lazer-Tron) 


SINGLE COIN PUSHERS 


. Klondike 

. Clown Around 

. Rock N’ Roll 

. Wedges/Ledges 


SINGLE CRANES 
Clean Sweep 


. Big Choice 

. Watch Crane 

. Top Choice 

. Kramer Krane 

. Classic Jumbo 

. Hollywood Crane 
. Action Claw 

. Jumbo Crane 


CHILD-SIZE GAMES 


. Bozo Grand Prize 

. Shoot To Win! Jr. 

. Bozo Basketball Design Plus) 

. Toss Em CCI/UETD) 

. Skee-Toss B.C. Skee-Ball/Betson) 


Jr. All American CCI/UETD) 


. Super Mario Mushroom = (Premier) 


ROLL DOWNS 


. Spin To Win 

. Roll Down 4 

. Rock N’ Roll 

. Clown Rolldown 
. Quackers 


NOVELTY 


. Rock-N-Bowl (Bromley) 

. Feed Big Bertha (Smart) 

. Wacky Gator (Data East) 

. Flip N’ Win (Planet Earth) 
. Buddy Bear 

. Whac-A-Mole Bob’s Space) 
. Hop-A-Tic-Tac-Toe Data East) 

. Pop-A-Ball Coastal) 

. Punch Belly 

. Five Card Draw 

. Hungry Hungry Hippos 

. Wheel’M In 

. Roosta Shoota 

. Fire Fighter 

. Pop-A-Tac-Toe 

. Screen Sports 

. Bank It 

. Dump The Ump 

. Body Match 

. Top Gun 
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SIUIFMENT POLL 


VIDEO KITS |. VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 
. Street Fighter Champ 8.51 762 . NBA Jam (Williams) 9.43 117 
(Capcom) 2. Mortal Kombat 9.22 473 
. Street Fighter II 7.79 1,431 (Midway) 


(Capcom) . Lethal Enforcers 9.07 382 
. Time Killers (Strata) 7.51 196 (Konami) 
. Fatal Fury 2 (SNK) 7.09 125 | . Virtua Racing (Sega) 8.36 329 
. Addams Family 7.00 47 . Terminator 2 (Midway) 7.47 1,029 
(Ocean) . Hard Drivin’ (Atari) 7.30 2,311 
. World Heroes (SNK) 6.71 342 . Race Drivin’ (Atari) 7.28 1,599 
. Aero Fighters . Super Chase (Taito) 7.06 79 


(McO’River) 6.67 298 Fj art 
. Fighter's History 7.00 34 
. Lethal Weapon (Ocean) 6.50 24 (Data East) 


. Art Of Fighting (SNA) 6.46 259 X-M 
é . X-Men (Konami) 6.98 
. Sunset Riders 6.38 676 Siasus 6 Wous 6.88 


(Konami) (Namco) 


. Three Count Bout 6.29 14 | _ Mad Dog I! Lost Gold 6.87 
Sie High Impact 6.22 pe ey Aaeh eee!) 

ae g . Mad Dog McCree 6.87 
en 33”'/50” (Betson) 

, Axe-R mvs 
Se OGe hen revenge ? . Moto Frenzy (Atar/) 6.31 


(Sega) 
. Skins (/rem) . Final Lap 2 (Namco) 6.29 


. Road Riot (Atar/) 
. Turbo Out Run (Sega) 
. Rai Den (Fabtek) 


. WWE Wrestle Fest PIN BALLS 


(Am. Technos) 
. Daioh (Am. Sammy) POINT LONGEVITY 
. Final Fight (Capcom) GAME VALUE POINTS 
. Hat Trick Hero 93 . The Addams Family 8.93 870 
(Taito) (Bally) 
. Peek-A-Boo! (Ja/eco) . Twilight Zone (Bally) 8.44 55 
. King Of The Monsters 2 _ White Water (Williams) 8.03 
os) , . Creature From Black 7.88 
. Turtles In Time : Lagoon (Bally) 
Nabe Bowling . Fish Tales (Williams) 1:18 
(Capcom) . Terminator 2 (Williams) 7.64 
_ Track-Pak (Leland) . Star Wars (Data East) (eey 
_ Warriors Of Fate ‘ ea 7.42 
ata 
seal betes . . Fun House (Williams) 7.41 
(Data East) . The Getaway (Williams) 7.18 
. Fatal Fury (SNK) . Dracula (Williams) Yat 
. Tetris (Atari) . Elvira (Midway) 7.10 
. Clutch Hitter (Sega) | . Lethal Weapon 3 7.06 
. Knights Of The Round (Data East) 
(Capcom) . Cue Ball Wizard 6.76 
. Spider-Man (Sega) (Premier) 
. Baseball Stars 2 (SN&) * | . Street Fighter II 6.56 
. Hook (/rem) (Premier) 


Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings on a scale of 1-10. 
Longevity Points: determined by standings in Video & Pin Combined column (#1 game receives 60 points, #2 game 
receives 59 points, etc.) * Indicates new or reappearing games. 
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f you are a music and games 
operator, perhaps you've 
entertained the thought of adding 
vending to your business plan. 
Game revenues are not as hefty as 
they once were, necessitating the 
urgency in supplementing your ex- 
isting route with viable alternatives. 
If you are one of those operators 
who have given vending some 
thought, you know first-hand that it 
is not something you venture into 
easily. If you’ve stored the ideaona 
back burner, it was likely because 
you realized that vending—no mat- 
ter what kind—is a whole new ball- 
game. From candy bars to condoms, 
vending has its own set of rules and 
unique considerations. 

Inventory would top the list of 
foreign ideas for music and game 
operators, who sell time, not pro- 
ducts, to their customers. And food 
vending is another matter, too, 
because it involves products witha 
limited shelf life. Sounds com- 
plicated, doesn’t it? 

This month we talked with Frank 
Gumma Jr. of American Vending 
Sales in Chicago, whose company 
was into vending sales long before it 
ventured into music and games. He 
points out many things that a music 
and game operator should think 
long and hard about before deciding 
to take that plunge into vending. 

Traditionally, cigarette vending 
was the one type of vending bus- 
iness that always went hand-in- 
hand with games. While perhaps 
more of a courtesy to their custo- 
mers, operators found cigarette 
vending quite profitable in its own 


pROM THE EDITOR 


Could vending be 


right. Until lately, that is. You’d have 
to have been living in outer space 
not to know about the onslaught of 
crusaders campaigning diligently to 
get smoking banned. Failing to gain 
enough support to outlaw smoking 
altogether, these zealots attack 
vulnerable spots to chip away at 
smoking. 

Cigarette machines are a likely 
victim of their campaign. They 
charge that youngsters find cigaret- 
tes too readily obtainable through 
the machines. The public has rallied 
behind them because cigarette 
machine vendors are small potatoes 
compared to convenience stores, 
where cigarettes are just as easy for 
kids to get—and a whole lot cheaper! 
What self-respecting teenager is not 
going to go for the best bargain, 
even if it is for something he 
shouldn’t have in the first place. 

The ACME show Saw an invasion 
of the giant gumball machines, 
which of course are vending 
machines. Operators seemed to be 
attracted to the concept of attrac- 
ting their own customers with a 
novelty idea. Taking the place of 
cigarette machines? Perhaps not, 
but it’s certain that parents couldn’t 
object to their kids buying gum in- 
stead of cigarettes. I wonder if the 
dental association will object? 

The possibilities in vending are 
vast. Coincidentally, I was reading 
a book that featured lots of old press 
releases issued during the ‘30s and 
‘40s and one particularly caught my 
eye. It was a news clipping from 1938 
about a “mystery machine.” The 
release billed it as “legal as a peanut 
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2 inyour business plan? 


vendor yet as fast as a slot in every 
territory.” The factory had been sold 
out two months prior to its introduc- 
tion. What did it vend? You'll hard- 
ly believe it, but you could get a 
super-quality, double-edge razor 
blade for a nickel! In addition, the 
customer got “an extra value,’ 
depending on the color of the 
wrapper. 

While there’s no way anyone 
would want a razor blade vending 
machine anywhere near their loca- 
tions today, it does prove that 
whatever people want, a vending 
machine is sure to come along to 
give it to them. Although not referr- 
ing to vending, the most famous 
quote from Saturday Night Live’s 
own Roseanne Roseannadanna 
could certainly apply. She always 
said, “It just goes to show you, if it’s 
not one thing, it’s another!”’ 

Our features editor, Chris Caire, 
visited the National Automatic Mer- 
Chandising Association (NAMA) 
show in California last month and 
has a story on what’s available now 
and what we can expect to see in the 
future of vending. In the months 
ahead we will be keeping the in- 
dustry abreast of the latest develop- 
ments in vending and report the 
latest news for those who are or will 
be getting into vending. L) 


Jabervs Cognos 


Valerie Cognevich 
Editor 
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Bonus Jackpots ! 


To win thousands of tickets on the Bonus 
Jackpot, players must use their ball rolling 
skills to have the wheel stop on the Bonus 
Jackpot Slot three straight games. 

Spin To Win” is a must for any ticket 
redemption center. 


Call today for the distributor nearest you. 


Bank-It™ is exclusively distributed 
by Capcom USA. 

Hop a Tic-Toe-Toe’ is distributed 
by Data East USA. 

Patented & Patents applied for 
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Innovators in Redemption ! 


Spin To Win” is brought to you by Lazer-Tron, 
the same people who brought you 1992's top 
earner Hop-a-Tic-Tac-Toe — voted the best 
redemption game of 1991 by U.S. operators, 


Bank-It; Vine Climb, Shuttle Launch” and 
the 6 gun Haunted House. 


LAZER-TROM 


Innovators in Redemption 











Players will go wild at the chance of winning thousands of tickets on 
Spin To Win. Players roll 3 balls down the ramp into target holes 
triggering specific rotations on the spinning wheel which allow 
players to increase their ticket winnings. To collect their tickets, the 
players must finish the game and avoid Bankrupts. 


#1 Rolldown 
Play Meter Magazine 
Equipment Poll 
December 1992 





Spin To Win" Features: 
¢ Skill ball rolling game 

¢ Bonus Jackpot sign 

* Outstanding sound effects 


¢ Fully operator adjustable 
¢ Size: 24° W x 72"L x 96°H 


¢ Multi-Coin play 

¢ Coin and Ticket meters 
* Quality Construction 

¢ Weight 300 lbs. 


LAZER-TROM 
7042B Commerce Circle 
Pleasanton, CA 94588 
Phone: (510) 460-0873 
Fax: (510) 460-0365 


Kiddie Games are hot. 
We’ve got the best! 


Kiddie-Can Alley™ 


We’ve got Kiddie Whac-A-Mole® 
Kiddie Can-Alley™ 
and Kiddie Pattie Cakes 
When you think kiddie games 
think of us. 


Call us for all of your 
Family Center needs. _ 

We have Modular Redemption 
Centers, redemptions systems, cash 
control systems and complete 
design services. 


Bob’s Space Racers. Inc. 
427 15th Street 
Daytona Beach, Florida 32117 
Telephone. 904-677-0761 
Fax 904-677-0794 


Since 1970 © Bob's Space Racers. 1993 


SPECIAL NOTICE! 


Purchase your used Equipment 
from: 


New ORLEANS 
NOVELTY Co. 


available, e anywhere. | 


each and every game ee 


beautifully refinished like 1 new. 


Get on our mailing list fee o our - 
latest price bulletins or call 
Celie for latest prices. ee 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX: (504) 888-3506 
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Why include it? 


I was floored that an illegal 
category of equipment was writ- 
ten about, justified, and includ- 
ed in your State of the Industry 
survey. 

Nothing like bringing bad 
press on a depressed industry. 

Tony Parina 

President 

Parina Enterprises Inc. 
Stockton, CA 


We wanted to address Tony’s 
concerns about Play Meter hav- 
ing included gray area games in 
our State of the Industry survey 
that appeared in our Directory 
Issue in January. While we 
could have talked with only him, 
we feel that his concern gives us 
the opportunity to explain it to 
all who questioned the inclusion 
of these machines. 

Gray area games, like it or not, 
are not illegal simply for ex- 
isting. As many of us remember 
from 10 years ago, there were 
many battles waged over de- 
claring video poker machines il- 
legal or at least making penal- 
ties stiff for using them for 
gambling. What happened? 
Manufacturers had the games 
labeled ‘For Amusement Only”’ 
to satisfy staunch opponents. 
They went to great lengths to ex- 
clude “knock off’ buttons and 
other things that made it too 
easy to convert the games to 
gambling devices. At no time did 
the popularity of these card 
games diminish; in fact, it flour- 
ished. There were always 
snickers when someone said 
that the games were for amuse- 
ment only and did not pay off. 
but many of the games were for 
amusement only and did not 
pay off in cash. 

Play Meter took a strong stand 
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against the machines, going as 
far as refusing ads from com- 
panies that would not submit a 
notarized statement saying 
their games were ‘For Amuse- 
ment Only” and could not be 
adapted to gambling and pay- 
offs. We felt at the time that we 
could not reap a profit by accep- 
ting money for ads on games 
that were possibly illegal for 
operators. 

Here itis 10 years after the first 
onslaught of video poker games 
and operators all over the coun- 
try are operating the machines. 
To include them in a state of the 
industry report is not so out of 
line considering that they are 
making much-needed revenue 
for many operators, just like 
video, pinball, jukeboxes, etc. 
We will not now, nor will we 
ever, condone illegal payoffs on 
poker or any other type of ma- 
chine. A number of states are 
seeking to legalize video poker 
machines so they can legally 
pay out in cash under the wat- 
chful eye of the government. 

Gray area games are a fact of 
life and have been called such 
for a very good reason—they are 
in a gray area of the industry 
that many don’t understand. 
Some operators don’t want to be 
a part of anything even remote- 
ly questionable and can’t see 
operating the games if they 
can't pay off: others will utilize 
anything at their disposal. 
Either way, the games are hav- 
ing an impact on the industry as 
a whole, and to ignore their 
significance would be irrespon- 
sible on our part. That is the on- 
ly reason they were included. 
We did not justify their ex- 
istence; we only reported what 
operators told us in the survey. 
—V.iC. O 









# Gal's Panicil 
resolution digital 


imagination: 


m Gal's Panic Il| features G5 different 
tantalizing girls trom all over, the. 
world) seducing players through six 
levels of excitment: 

# Gal's Panic il adds eight-way joystick: 
wala 9 Bada 


play compention option 
d earning) power and) game. 
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| f you belong to a state asso- 

Ciation with an informative 
newsletter, read it carefully. If 
your state is facing any type of 
proposed licensing fees or gam- 
ing legislation, read it more 
carefully. It likely holds a wealth 
of information, from dart and 
pool tournament reminders to 
legislative updates that you can- 
not afford to gloss over lightly. 

Across the board state associ- 
ations are working to uphold the 
interests of the local coin ma- 
chine community. Someone 
went to trouble to gather infor- 
mation, assemble it in readable 
form, and made sure it was sent 
to your place of business. 

The common call in associa- 
tion newsletters lately has been 
a plea for participation—i.e., 
time and money. Sample 
entreaties: 

WAMO-—“Tf we want to build 
a future on video poker, then we 
must put forward an invest- 
ment, a commitment to help 
underwrite this campaign.” 

ICMOA—“Having to continue 
our efforts also means having to 
finance those efforts.” 

GAMOA—“Let’s keep moving 
forward. The naysayers and ex- 
cuse makers should not win the 
day. It’s your move. Sendin your 
dues and get someone else to do 
the same. That will double our 
ranks. It’s your future.” 


_ Ih FRONT 


Crying need, 
crying shame 


All associations’ efforts are 
not directed to assisting passage 
of gaming legislation. Basic sur- 
vival is what we’re talking 
about. Without the strength of 
an association behind measures 
with our industry’s best in- 
terests in mind, hopes of passing 
positive legislation or blocking 
negative legislation would 
quickly dim. 

Nothing comes without a 
price. And the payment is up 
front. When was the last time 
you went to the doctor, dentist, 
or veterinarian and didn’t pay 
on the spot? The first visit to a 
new doctor (specialist) is front- 
loaded like car payments. “It’s 
$60 for the first visit, $40 for any 
subsequent visits, plus fees for 
any lab work...” the receptionist 
drones on when the appoint- 
ment is made. 

Parochial grammar schools 
and high schools here in New 
Orleans also want tuition well 
before the school year begins 
(May 15 and June 1, respective- 
ly), or you can finance it with a 
local bank and pay nine percent 
interest. It’s an unfair hit right 
after the dreaded April 15 dance 
with the IRS devil. 

Not much can be done to 
Change the payment structure 
in the areas of medicine or 
education, but the amount of 
power that can be wielded by 
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the state association is within 
your control. The services of a 
qualified lobbyist, public rela- 
tions firm, and attorney are 
needed to help prevent adverse 
licensing fees that can damage 
the amusement business in your 
state. Once a law is passed it’s 
damned hard to have it 
reversed. 

As GAMOA’s legal counsel 
Les Schneider said, ‘“Whether 
we like it or not government 
treats us like any other segment 
of the business community—a 
source of tax dollars. Without 
the association we have no 
meaningful way to voice objec- 
tions to unfair or oppressive 
legislation and regulations. In 
other words, when government 
says ‘jump,’ you had better 
know not only how high but 
which hoops belong to you. Un- 
fair does not mean unen- 
forceable.” 

If those words don’t hit home, 
try these: ‘‘None of us is as 
strong as all of us.” Your mem- 
bership and your dues will make 
a difference. 1 


Bonnie Theard 
Managing Editor 
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Phone: 1-716-833-0481, 1-800-342-3433 © Fax: 1-716-833-1342 


1501 Kensington Avenue, Buffalo, New York 14215 


Innovative Concepts in Entertainment Inc. 
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Gary Stern, Data East Pinball’s executive vice president 
and general manager. 
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T here was a pop song a few 

years back that wasn’t par- 
ticularly good, but it did have quite 
a catchy title: “The Future’s So 
Bright I Gotta Wear Shades.” That 
could be the corporate motto for 
Data East USA, based in San Jose, 
Calif., and its pinball division in the 
Chicago suburbs. 

Since there’s so much going on at 
both facilities, we’ve divided this 
story into two sections. We'll begin 
with the latest happenings at Data 
East Pinball. 

Data East Pinball 

The nation will soon be swept up 
in a wave of dinosaur-mania, and 
Data East Pinball is primed to go 
along for the ride. The reason is the 








A Data East USA group shot, (I-r): Kristin Montgomery, 
western regional sales manager; Drew Maniscalco, 
eastern regional sales manager; Paul Jacobs, executive 
vice president; Pete Gustafson, midwestern regional 
sales manager; and Kerann Christopherson, sales 
assistant. 


Joe Kaminkow, vice president of 
design, said he and executive vice 
president/general manager Gary 
Stern had their eye on the proper- 
ty three years ago. 

“We first heard about the book in 
a little blurb in the Hollywood 
Reporter,’ Kaminkow said. “So we 
contacted the people at MCA/Un- 
iversal and Amblin Entertainment 
(Spielberg’s production company), 
who we had a relationship with 
through Back to the Future, Hook, 
and Rocky and Bullwinkle. We 
worked hard to make sure that 
when the time came, we would 
have the pinball license—and what 
a gigantic licensing deal it is! They 
felt we were the one pinball com- 





Joe Kaminkow, Data East Pinball’s vice president of 
design. 





Data East 
USA 





June 11 premiere of Steven Spiel- 
berg’s latest venture on celluloid, 
‘Jurassic Park,” based on Michael 
Crichton’s 1990 best-seller about 
genetically engineered dinosaurs 
that run roughshod on an island 
theme park. 

The film will be backed by an un- 
precedented $65 million licensing 
and promotional campaign. Over 
100 lucky licensees will sell 
“Jurassic Park” merchandise. one 
of them being Data East Pinball. 
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pany in the world that could do this 
project. 

“This is going to be one of the 
largest movie openings in history, 
and a lot of the theaters nation- 
wide have already booked it for a 
six-month run. McDonald’s is laun- 
ching a promotion with something 
like 100 million plastic cups, 500 
million bags, 500 million ham- 
burger wrappers. There will be 
millions of candy products, T- 
shirts, calendars, books, and so 
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forth promoting the movie. It’s all 
going to burst on the scene at the 
end of May.” 

Stan Winston, who brought his 
wizardry to such films as ““Aliens”’ 
and “Terminator,” is responsible 
for making the dinosaurs come to 
life. ‘““‘The Winston dinosaurs, 
which are robotic, are absolutely 
incredible,” Stern said. “Visualize 
a herd of 28-foot dinosaurs scream- 
ing across the jungle. Movie au- 
diences are going to be dazzled.”’ 

So how is Data East Pinball go- 
ing to capture all this in its game? 

‘First of all, we’ve done some 





Darlene Lamz, executive sales administrator/traffic 
manager at Data East Pinball. 





amazing display work,’ Kamin- 
kow said. “And we’ve developed 
something that’s very unique; it’s 
never been done before. We have 
an interactive, ball-eating Tyran- 
nosaurus rex in the middle of the 
playfield. It’ll watch the ball go 
around and around during game 
play, and then—without mirrors— 
literally bend over, open its mouth, 
chomp on the ball, and swallow it!”’ 

Added Stern, “This is not mag- 
nets or mirrors. The dinosaur is 
always out there roaring at the 
player and looking for a ball to eat. 
It’s not hidden away on the play- 
field for an occasional ap- 
pearance.” 

The Jurassic Park pin also 





shakes and has aspecial Taser gun 
on the front. “In addition, it’s got in- 
credible sound and backglass art, 
beautiful ramps, three flippers, 
and six-ball play, based on the 
point in the movie where every- 
thing breaks loose into chaos,’ 
Kaminkow said. “There’s a piece of 
amber with a prehistoric mosquito 
in it, which again comes from the 
movie, and a variety of very ex- 
citing rules.”’ 

For the first time ever, Mc- 
Donald’s will allow a pinball ma- 
chine in its stores. “Clearly oper- 
ators should be contacting their 





Holly Mathis, Data East USA’s executive vice president 
of finance. 


local McDonald’s to get Jurassic 
Park pinballs in there,’ Kaminkow 
said. ‘““We'll also be doing some- 
thing with Burger King in the 
future.” 

“The fact that we’re able to get 
pinball machines in McDonald’s is 
really exciting,” Stern said. ““That’s 
a hell of an opening for operators, 
one that I hope they'll take advan- 
tage of. We’re going to have the on- 
ly coin-op game that can capitalize 
on the ‘Jurassic Park’ pheno- 
menon.”’ 

Jurassic Park is undoubtedly 
Data East Pinball’s most ambi- 
tious game to date. Said Kamin- 
kow, “We've really pushed the en- 


velope with this one. It’ll be the 
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Lana Peck, Data East USA’s credit manager. 





The service department at Data East USA, (I-r): Doug 
Holmes, Steve Novak, and Tony Minh Mai. 
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standard by which everything else 
will be measured. And this has tru- 
ly been a team effort at Data East 
Pinball. If not for the efforts of 
everyone—manufacturing, pur- 
chasing, accounting—this ambi- 
tious project could not have been 
done.” 

Stern said some Jurassic Parks 
will be shipped domestically in ear- 
ly June, “and the export market is 
already lined up with heavy 
orders. All I can say to operators is 
this: get them early, get them fast, 
and get them often, because the 
‘Jurassic Park’ craze is going to be 





Judy Burt, administrative assistant at Data East USA. 


History. 

“It’s nice to have a hit game,” he 
said. “We sort of ran into a dry 
spell after Captain America, but 
that was mainly because we were 
focused on pinball and other areas. 
The response at ACME toward 
Fighter’s History was exceedingly 
good. We tested it for a long period 
of time, and I think that’s paid offin 
the finished product. 

“Shipping began in early April in 
dedicated form, and probably by 
June we'll provide the game as a 
kit. There’s an awful lot of hard- 
ware in the marketplace that can 





The Data East USA parts department, (I-r): Nita lulio, 
Bobbi Nuttall, Becky Gomez, Lydia Kanuk, and Bill 
Walker. 





with us for a while. It’s just beginn- 
ing.” 

Licensed pinballs will continue to 
be in Data East Pinball’s future, in- 
cluding the follow-up to Jurassic 
Park, Arnold Schwarzenegger's 
Last Action Hero. 

“It’s been proven to the operator 
that there’s familiarity and longev- 
ity behind licenses,’”’ Kaminkow 
said. “For instance, our current 
product, Rocky and Bullwinkle, is 
enjoying the spinoff from Taco 
Bell’s $14 million promotional cam- 
paign. This kind of awareness can 
only help operators of Rocky and 
Bullwinkle pinballs.” 

Data East USA 

Out in California, things are hop- 
ping on the video and redemption 
fronts. Paul Jacobs, Data East 
USA executive vice president, 
began by talking about the com- 
pany’s latest video, Fighter's 
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use a good, fresh kit like Fighter's 
History. We’re looking for a 
healthy run with it.” 

To play devil’s advocate, do 
players really want another 
fighting game? What sets Fighter's 
History apart from an already 
crowded field of fighters? 

“Is it just another fighting game? 
Well, certainly it has the basic 
fighting moves: punch, kick, hit,” 
Jacobs said. “And quite frankly, 
the controls are similar to the ones 
in Street Fighter II. But while 
distributors and operators say, 
‘Give us something new, and the 
manufacturers invariably attempt 
to do that, the fact of the matter is 
today’s player still likes fighting 
games. So why try to go against the 
grain? 

“Mortal Kombat and Time Kil- 
lers are Street Fighter II-type 
games, but with variations. The 
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same is true for our Fighter’s His- 
tory. The playability is similar, but 
the theme involves male and fe- 
male characters fighting in front of 
the U.S. Capitol, in Japan, and in 
European countries. There’s a cer- 
tain theme to the whole thing that 
makes a good storyline. But ho- 
nestly, it’s the fighting genre that’s 
been successful, and if the mar- 
ket’s still there we ought to havea 
piece of it.”’ 

Jacobs says that the parent com- 
pany in Japan has decided, for the 
time being, not to make a foray in- 
to the virtual reality field. 

“T think Mr. Fukuda’s philosophy 
is to let the Segas and Namcos 
handle virtual reality-type product 
in the beginning,” he said. ““We’re 
certainly looking at digitized gra- 
phics and other things that en- 
hance conventional video play; we 
have to do that just to stay compet- 
itive. But as far as the large ma- 
chines that cost tens of thousands 
of dollars, we don’t think that’s our 
niche. We have another niche that 
Sega and Namco don’t have: our 
pinball division. That, combined 
with what we offer to the conven- 
tional video marketplace, provides 
us with a comfortable spot.” 

As for Data East USA’s redemp- 
tion activities, Jacobs believes 
Duck Race and Duplicator—in- 
troduced at ACME—will only en- 
hance the strong reputation the 
company has already built with 
Wacky Gator and Hop-A-Tic-Tac- 
Toe. 

‘Duck Race is obviously geared 
toward the very young players, say 
between the ages of 4 to 12,” he ex- 
plained. “We didn’t think there 
were enough redemption games 
that cater to the small child; this 
does. It was debuted at ACME, but 
it’s really now in the testing stage. 
We feel that a redemption game 
must be tested for an exceedingly 
long period of time before bringing 
it to the marketplace. It isn’t just 
the game; it’s making sure you 
have the proper settings and are 


dispensing the right percentages. 

‘Duplicator is a little bit more 
broad-based. Small children can 
play the game, because it’s basical- 
ly Simon Says, which has been 
popular with all ages for a long 
time. But Duplicator also tests 
your memory and dexterity, which 
gets us the average-aged redemp- 
tion players and the younger 
players—not to mention grandma 
and grandpa.” 

There’s still great demand for 
Wacky Gator and Hop-A-Tic-Tac- 
Toe, so much so that they will re- 
main in Data East USA’s portfolio 
of standard items. The company 
has incentive to see that the 
redemption part of the portfolio 
continues to grow, Jacobs says. 





“Movie audiences are going to be dazzled by 
‘Jurassic Park.’ Visualize a herd of 28-foot 
dinosaurs screaming across the jungle. ’’ 





‘We intend to remain a player, 
because redemption is a good, 
steady marketplace,” he said. “You 
don't do tremendous numbers, but 
it’s much more level. When you 
develop a video game it’s sort of a 
hit-or-miss proposition. But if you 
have a nice redemption product 
that you can release every season, 
it certainly puts some stability in 
your financial statement.” 

For Data East USA, then, the 
goal is to be thought of as a com- 
pany equally versed in video, pin- 
ball, and redemption. “That’s ab- 
solutely true,” Jacobs concluded. 
“We feel that we can compete in all 
three of these areas, and we’d like 
to maintain that posture. The pin- 
ball business is fantastic, especial- 
ly in Europe, where we sell 60 per- 
cent of our games. Video and 
redemption are strong, too. In 
short, the future continues to look 
good for Data East USA.” 
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To make money, the first thing 
a jukebox has to do Is 
catch the eye. 


NSM presents 


The Eye-Catcher 


The new Performer-Wall™ 


A complete 100-CD jukebox that hangs on 
a wall. 


A jukebox that catches patrons eyes. Entices 
locations that wouldn’t normally consider a 
jukebox. And provides its operators with a host 
of money-making features like no other. 


But, most importantly, The Performer Wall’s 
HyperBeam™ system can handle just about 
anything advancing CD technology comes up 
with. And CD technology changes are now all 
but guaranteed to happen. 


See The Performer-Wall and the entire 
Performer Series™ of “eye-catchers” from 
NSM at your nearest NSM Distributor. Find out 
why more operators across the world are 
switching to NSM HyperBeam jukeboxes than 
ever before. 


For more information & the name of the Distributor 
nearest you, contact... 


NSM 


The Performance Machine™ 


5207 North Rose Sireet 
Chicago, IL 60656 
312 992-2280 FAX 2289 


—— eal 


0 
wiral ® parts 


’ Performer-Wall™ 


ti ™ 
e your _ > a Performer-Grand II 


see 
NSM pistributor 10 


© Copyright 1993, NSM Companies ¢ Bingen, Germany & Chicago, Illinois 


™ Performer-Wall, Performer-Grand II, Performer-Classic, The Performer Series, The 
Performance Machine and HyperBeam are trademarks of NSM Companies ¢ Bingen, Germany 
& Chicago, Illinois. 
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AMOA, tobacco companies: 


time to communicate better 


How can AMOA help 
the cigarette vendor in his 
battles with government? 
That was the focus of a 
meeting in early April bet- 
ween representatives of 
AMOA and various to- 
bacco companies. They 
got together at the 
NAMA Western Conven- 
tion and Trade Show in 
Anaheim, Calif. 

In attendance were 
Jack Kerner of Melo-Tone 
Vending, Tony Parina of 
Automatic Merchandis- 
ing, Paul Davis of T.D. 
Rowe Service (on behalf 
of Terry Davis, who 
couldn’t attend), and John 
Schumacher, AMOA ex- 
ecutive vice president. 
Representing the tobacco 
companies were Irv Otte 
of Brown & Williamson, 
Jack Regan of R.J. Rey- 
nolds, and Bob Pruett of 
the Tobacco Institute. Ar- 
thur Stevens of Lorillard 
couldn’t attend but had 
someone take minutes. 

Kerner is chairman of a 
Cigarette vending sub- 
committee that’s under 
the umbrella of the 
AMOA Vending Develop- 
ment Committee. Parina 
and Terry Davis are also 
members of the sub- 
committee. 

‘We felt there was a 
lack of communication 
from the manufacturer to 
the vendor; we were los- 
ing something through 
the Tobacco Institute,’’ 
Kerner said. ‘‘The sum 
and substance of what 


we re going to dois try an 
experiment. I set some- 
thing up here in Massa- 
chusetts that’s working 
fabulously. 

‘We do a conference 
call once a week. In this 
conference call we have 
representatives from the 
vending association — 
which is myself — the con- 
venience store associa- 
tion, the candy and tobac- 
co wholesalers associa- 
tion, R.J. Reynolds, Philip 
Morris, and the Tobacco 
Institute. Sometimes we 
just say hello, because 
nothing is really going on. 
Other times someone will 
report a possible sampl- 
ing ban in East Oskosh, 
for example. So we mus- 
ter our forces, go to the 
hearing, listen to their 
side, and present ours. If 
we hadn’t done this for 
the last year, the Health 
Department would’ve 
placed a cigarette ban in 
every community in Mas- 
sachusetts. Myself anda 
lot of other operators 
would’ve been put out of 
the vending business.” 

This sharing of informa- 
tion has worked wonders. 
Out of the 50 or 60 hear- 
ings attended, only two 
resulted in bans (which 
are being challenged in 
court), and that’s largely 
because the word got out 
too late to change things, 
Kerner says. Usually the 
explanation that lock-out 
devices are available 
satisfies the government. 
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“They’re really not look- 
ing to put us out of 
business; they just hadn’t 
heard our side of the 
story,” he said. 

Kerner and AMOA 
think this success story 
can be brought to a na- 
tional level. To that end, 
AMOA is exploring the 
idea of installing an 
800-number to take calls 
from cigarette vendors. 
“The calls would pro- 
bably be answered by an 
answering machine,”’ 
Kerner explained. “If Joe 
in Louisville, Kentucky, 
has a problem, he will 
leave his message. Every 
day Brown & Williamson, 
R.J. Reynolds, Lorillard, 


and the TI would call to 
find out where the pro- 
blems are. Within this 
framework, we're also go- 
ing to try to get each state 
association involved with 
a project like this. It would 
be acost to AMOA, but if 
it works out it’ll be worth 
it. 

‘For a first meeting, I 
think it was very suc- 
cessful. What really came 
out of it was this: if we 
don’t talk with one voice 
we won't have an in- 
dustry. I’m talking about 
the tobacco industry at all 
levels: manufacturing, 
wholesale, retail, and ven- 
ding.” 


ee 
Video lottery ruled 


constitutional in S.D. 


South Dakota Circuit 
Court Judge James 
Anderson ruled on April 7 
that the state’s video lot- 
tery program does meet 
the requirements set 
forth in the constitution. 
The ruling came in re- 
sponse to a lawsuit filed 
by a former legislator and 
two current legislators 
who challenged the con- 
stitutionality of video lot- 
tery. They plan to appeal 
the decision. 

In other South Dakota 
news, on the final day of 
the session the Legisla- 
ture voted to increase the 
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state's share of video lot- 
tery proceeds (from 35 
percent to 36 percent) and 
raise both the operator 
and manufacturer license 
fees. 

For more information 
on these developments, 
with comments from op- 
erators, manufacturers, 
and the South Dakota 
Lottery, turn to this 
month’s “Video Gaming 
Outlook.” South Dakota 
also plans to implement 
nickel play; manufac- 
turers will submit soft- 
ware and hardware for 
testing. 
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ALL NEW BONUS MATCH FEATURE 


— Free Play Chance After Every Game 
ig , ©@ | — A Sure-Fire Player Favorite 
[| =? | ae | — ONLY On The Scorpion! 


= Bl . : pee SOLO CHALLENGER te 


— The PROVEN Cash Box Booster 
— NOVICE Thru SUPERPRO Skill Levels 
— Player vs. Machine Competition 


25 GAMES & OPTIONS 


— Operator Selectable Pricing 
— Wide Range of Menu Features 
— Available Bill Acceptor Special! 


BUILT-INNDA LEAGUE STATS & FEATS 


— Convenient Slot for League Drop-Offs 
— FREE OFFER! Dart League Manager™ Software 











ALL NEW CABINET Unmatched for Style, 
Strength & Set-Up Ease 


Featuring _ 3* F L J P.TO p™ 


“FROM CARTON TO CRICKET 
IN UNDER A MINUTE” 


16g ean — Easy to Transport, 
Sessa Sees One Man Set-Up, All 
SP estes a x Cables Pre-Connected 


— ager ome S 


tar on 
a ears A BONO BON 


el 
cen en et TTR 
can ren one we = bed 


Se SSS es Sees — New Shorter Hood, 

me Boge agi COL is Built-In Front & Rear 

zs Stabilizers 

— Total Front Servicing, Rugged 
Power-Pak, Easy Access to All Components, 
UL 22 Safety Specs 


* Gere born aru vee are 
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Lae & merit industries, inc. 
a | BENSALEM, PA 19020 


(TEL) 215-639-4700 (FAX) 215-639-5346 











AMOA names Legal 
Gaming Committee 


Dean Schroeder of 
Musivend in Sioux Falls, 
S.D., has been named 
Chairman of AMOA’s 
new Legal Gaming Com- 
mittee. The goal of the 
committee is to serve asa 
clearing house for infor- 
mation on this important 
subject. 

Other committee mem- 
bers include Bob Nims of 
AMA Distributors in 
Metairie, La., Phil Benson 
of Montana Music in Mis- 
soula, Mont., and Gene 
Winstead of American 
Amusement Arcades in 
Minneapolis, Minn. 

Kim Rundle, AMOA 
membership coordinator, 
will answer requests for 
information and work 
closely with both the state 
associations and the Le- 
gal Gaming Committee. 


According to John 
Schumacher, executive 
vice president of AMOA, 
‘Part of the objective is to 
link this committee with 
the state associations so 
that information will flow 
directly to the state asso- 
Ciation executives.” 

Said Schroeder, ‘‘We 
aim to be as helpful as 
possible to other states 
working on legalized 
gaming proposals. We 
are here solely for the pur- 
pose of accumulating and 
disseminating informa- 
tion.” 

AMOA recently with- 
drew its support of the 
Video Gaming Alliance, 
an organization that pre- 
viously kept track of 
developments in the legal 
gaming arena. 





New duties for Hayes 


Hello, frequent flyer 
mileage. Kevin Hayes has 
left the manufacturing 
wing at Namco-America 
to become president/ 
CEO of Namco-Opera- 
tions. He’s also chairman 
of the board at Aladdin’s 
Castle, the arcade chain 
recently purchased by 
Namco (though it re- 
mains a separate com- 
pany). Hayes says his new 
position keeps him hopp- 
ing regularly from 


California to Chicago. 

In other personnel mat- 
ters, David Bishop is now 
vice president at Namco- 
Operations, while Maury 
Ferchen remains the 
CEO at Aladdin’s Castle. 
Namco-America sales 
director Frank Cosentino 
and chief of engineering 
Michael Cooper-Hart will 
now report directly to 
president Masahiro 
Tachibana. 
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Wisconsin says “no” 





Read their lips, count 
their votes: Wisconsin cit- 
izens turned out on April 
6 to vote on, among other 
items, a binding constitu- 
tional amendment to limit 
gambling and five refer- 
enda questions related to 
gambling activities. The 
final numbers on the 
amendment: 59 percent to 
limit gambling, 41 percent 
against. 

The outcome of referen- 
da questions, each wora- 
ed differently: to allow 
riverboat gambling — 56 
percent no, 44 percent 
yes; to restrict casinos — 
60 percent yes, 40 percent 
no; to allow video poker — 
66 percent no, 34 percent 
yes; to continue on-track 
betting — 53 percent yes, 
47 percent no; to continue 
the lottery — 74 percent 
yes, 26 percent no. These 
questions became moot 
with passage of the bin- 
ding constitutional 
amendment. 

Voter turnout (approx- 
imately one million) was 
higher than anticipated, 
partially due to other 
ballot measures, includ- 
ing elections for three va- 
cancies in the Legislature 
and a hotly debated race 
for the Superintendent of 
Public Instruction. 

The Wisconsin Amuse- 
ment and Music Opera- 
tors and the Tavern 
League of Wisconsin 
were not in favor of the 
amendment. According 
to Joe Phillips, executive 
director of WAMO: ‘We 
focused our efforts pri- 
marily on the constitu- 
tional amendment. Our 
strategy was not to con- 
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to more gambling 


tribute to any confusion 
that already existed in the 
phrasing of the referenda 
questions.” 

Phillips noted that 
WAMO and the Tavern 
League supported each 
other in a campaign 
directed by a single public 
relations agency working 
on behalf of the two 
groups. 

Indian casinos also 
campaigned against the 
amendment, for under- 
standable reasons. Al- 
though Indian tribal com- 
pacts with the state run 
for seven years, Indian in- 
terests are concerned 
about the gambling 
climate in the state. 

Indeed, this mandate of 
the people may well stem 
from an overdose of cur- 
rent gambling action, pro- 
posed action, and exten- 
sive press on the subject. 
‘The big city press has 
been relentless, unfair, 
and obsessed with the 
whole gaming question,” 
said Phillips. 

In addition, many char- 
itable bingo games have 
been closed down due to 
competition from Indian 
casinos across the state 
(17 total). The citizenry 
may have had enough of 
gambling; their votes are 
a public affirmation of 
their feelings. 

Unlike many other 
states, Wisconsin is not 
facing a budget crunch. 
Unemployment is low 
and Gov. Tommy Thcmp- 
son has been able to stick 
to his approach of ‘‘no 
new taxes,” which sells 
well with the public. 
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= imagine cruising through the streets of Beverly Hills in a sleek sports car. Imagine 

"~~ charging through the muddy hills of New Orleans in your souped-up four-wheel drive. 
Imagine barreling through the streets of Texas (and anything else in your way) in a 
monster 18-wheeler. Imagine weaving through these hazardous roads Aas more) at 
speeds in excess of 160 mph and trying to ram your enemy off the road! Where is all this 
leading? ...let’s cut to the Chase. 

Taito’s amazing, new SUPER CHASE is the ultimate in high-speed, smash-’em-up, 
bumpin’ and grindin’, rubber burning fun. Completing a mission will take the player to a 
new location and often times a new vehicle. Each of the three vehicles has a distinct feel 
and unique capabilities. The high/low gear shift is equipped with a turbo button which 
allows the player three turbos per turn. 

The 32-bit graphics on the wide-screen format fully enhances the fantastic game play 
of SUPER CHASE. Watch sed 4 scramble out of your way as you barrel through a quaint 
outdoor restaurant, feel your head flinch and your eyes flutter as your windshield shatters 
in breathtaking reality, feel yourself start to duck as the hood of your car gets torn off and 
cartwheels back over the car. Taito also includes a feature that changes the view from the 
cockpit of the vehicle to the view of the full vehicle. This is done as enemies get behind 
you and chase you, pelting your vehicle with all types of assaults! 

Don’t get caught in the competition’s rear view mirror. Cut to the Chase—SUPER 
CHASE by Taito. 


© 32-bit graphics presented in the wide-screen 
format for a realistic look and feel! 
® Industry standard controls include high quality 


steering wheel and accelerator and High/Low 
Turbo Shifter. 


@ An animated game title marquee with flashing 
blue and red police lights further adds to the 
excitement of the chase and attracts attention 
throughout the game room! 

® Intersections and sidewalk activity creates 
endless possibilities for different obstacles, and 
different results when hit! 


@ Available in Dedicated ‘‘Street-Smart’’ Cabinet. Til m 
AlT 


® Features ‘‘Continue Option’’ that is Operator 
adjustable. 















With so many 

, hazardous obstacles 
f high-speed chases 
can really heat up. 
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The monster 
18-wheelers put some 
serious muscle in the 

action. 


Height: 767%” 
Width: 251%” 
Depth: 3512" 


TAITO AMERICA CORPORATION 


390 Holbrook Drive 
Wheeling, IL 60090 
Telephone (708) 520-9280 
Fax (708) 520-1309 





Experienced team heads New Image 





Bob Dekett 





Bob Whitehead 





Jack Sullivan 





Ron Zahler 





In response to demand 
for new product geared to 
the tavern market, an ex- 
perienced team has form- 
ed anew company, New 
Image Technologies of 
Telford, Pa., which ex- 
hibited for the first time at 
ACME. 

Bob Dekett, Bob White- 
head, Jack Sullivan, and 
Ron Zahler are familiar 
names within the indus- 
try. Each has an exten- 
sive background in the 
manufacturing and mar- 
keting of coin-operated 
equipment. Together they 


represent over 25 years of 
experience. 

Dekett serves as com- 
pany president, White- 
head as vice president of 
sales. Sullivan and Zahler 
will undertake regional 
sales in eastern and wes- 
tern divisions, respec- 
tively. 

Dekett was formerly 
with Merit Industries; 
Sullivan with Merit and 
Tekbilt; Whitehead with 
Merit and Kramer Mfg.; 
and Zahler with Premier 
Technology. 

The company’s first pro- 





Olson moves to AMOA 


Laura Olson, who serv- 
ed as government rela- 
tions manager for AAMA 
since 1990, is now perfor- 
ming the same function 
for AMOA, effective mid- 
April. She will be based in 
AMOA’s Washington, 
D.C., office with Bob 
Wilbur, who remains su- 
pervisor of government 
relations. 

Olson’s responsibilities 
include monitoring fed- 
eral legislation and regu- 


lations that impact the 
coin-op industry. 

“We are fortunate to 
add to our staff someone 
of Laura’s caliber and 
familiarity with the in- 
dustry,” said AMOA ex- 
ecutive vice president 
John Schumacher. ‘Her 
position affords us the op- 


portunity to communi-: 


cate even more effectively 
with our membership and 
the industry on key 
issues.”’ 
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duct is Street Games, a 35- 
game touch-screen coun- 
tertop with a variety of 
trivia, reflex, and casino- 
style games. Whitehead 
considers the game the 
“countertop bar product 
of the ‘90s.”’ He reports 
favorable response at 
ACME, saying New Im- 
age’s expectations were 
far exceeded. 

“There really has not 
been any new bar pro- 
duct in a long time,” said 
Whitehead. “It’s been a 





American Laser Games 
has filed a lawsuit in U.S. 
District Court in Las 
Vegas against Picmatic, a 
Spanish corporation, 
seeking to enforce its in- 
tellectual property rights 
to Mad Dog McCree. 

The suit alleges that Pic- 
matic copied significant 
portions of the copy- 
righted Mad Dog McCree 
in the creation of its 
game, advertised as The 
Western Super Magic 
Laser and Zorton Bro- 
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neglected area. While it’s 
a niche market, it’s wor- 
thwhile. We’ve decided to 
devote our energies ex- 
Clusively to the bar 
market and will only 
develop product designed 
for that market.” 

Two more products are 
currently on the drawing 
board, one to be introduc- 
ed at AMOA ‘93 in Oc- 
tober and another 
scheduled for ACME ‘94 
next March. 





American Laser sues Picmatic 


thers and shown at 
ACME ‘93. The complaint 
also asserts related 
claims for violation of 
U.S. trademark rights, 
unfair competition, un- 
lawful business practices, 
and interference with pro- 
spective economic advan- 
tage under state law. 
The suit seeks damages 
and injunctive relief in the 
use of American Laser 
Games’ copyrighted ma- 
terials and trademarks. 
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AAMA names Kite 
to new position 


Elaine Kite has been 
chosen by AAMA to fill its 
newly created position of 
associate director. 

‘We are happy to have 
a professional on board 
with Kite’s expertise,”’ 
said Rus Strahan, chair- 
man of the AAMA Transi- 
tion Committee. ‘“‘She 
brings more than 10 years 
of solid association ex- 
perience, including mar- 
keting, public relations, 





Elaine Kite 


government relations, 
and general manage- 
ment.” 

Before relocating to 
Chicago, Kite was direc- 
tor of communications for 
the Equipment Leasing 
Association, where she 
managed the associa- 
tion’s communication 
programs. Before that she 
was associate director of 
communications for the 
Cosmetic, Toiletry, and 
Fragrance Association. 

‘Kite has the can-do at- 
titude and marketing and 
media relations experi- 
ence to lead AAMA in its 
increased effort to pro- 
mote the industry,” said 
AAMA executive vice 
president Bob Fay. “She 
will also play an integral 
role in AAMA’s July 1993 
relocation to Chicago. 
And in addition to manag- 
ing the marketing, public 
relations, and govern- 
ment relations areas, she 
will assist with the annual 
trade show and AAMA’s 
Charitable Foundation.” 








Our condolences to the 
family and friends of John 
Knox of Anchorage 
Amusement in Alaska, 
who died on Feb. 18 at the 
age of 60. He had been ill 
for a short time. 

Knox, who had been in 
the industry for over 25 
years, served several 
terms on the AMOA 


Knox passes away 


board of directors, the 
last one ending two years 
ago. Heis survived by his 
wife Frieda. Contribu- 
tions in his memory can 
be made to the Ronald 
McDonald Children’s 
Charities, the ‘‘Alaska 
Fundraisers,’’ c/o 5000 
40th Ave. NE, Seattle, 
WA 98105. 
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David Smith 





Bob Stewart 





Atari promotes Smith, Stewart 


Following ACME ‘93, 
Atari Games president 
Hide Nakajima announc- 
ed the promotion of David 
Smith to vice president of 
international sales. He 
has been with Atari 
Games for the past 12 
years, most currently 
holding the position of in- 
ternational sales director. 
In this capacity Smith has 
worked with European 
and Australian distri- 
butors, and is responsible 
for the expansion of the 
company’s sales volume 
in his territory. 

‘David is extremely 
valuable to our company 
and has been dedicated to 
building up a strong, tight 
relationship with his 
customers in selling our 
products,” Nakajima 
said. “He has been exten- 
sively active in his terri- 
tories—Western and 
Eastern Europe, Scan- 
dinavia, South Africa, 
Australia, and New 
Zealand. As in the past, 
David will continue to 
report to me in California, 
but we will rely on him 
heavily to work with Mike 
Nevlin, the managing di- 
rector of Atari-Ireland. I 
am confident that with 
this new title and authori- 
ty, David Smith’s capabil- 
ities and performance will 
contribute to the future 
success of Atari.” 
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In other news at Atari 
Games, Bob Stewart has 
been promoted to vice 
president of manufac- 
turing. He began his ca- 
reer at the company 12 
years ago as a senior 
manufacturing engineer. 
Stewart is directly re- 
sponsible for 125 em- 
ployees in Atari’s manu- 
facturing operation. 

‘Bob is a valuable and 
dedicated employee, and 
we are fortunate to havea 
man of his caliber and ex- 
perience to head our fac- 
tory,’ Nakajima said. “I 
have every confidence 
that he will strive to keep 
Atari on the leading edge 
in manufacturing, relia- 
bility, and quality.” 
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Minor to Atlas 


Mike Minor, who worked most recently as 
midwestern regional sales manager for 
Nintendo, has joined Atlas Distributing’s 
Indianapolis branch. Welcome back, Mike! 
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A LITTLE LASERSTAR 
GOES A LONG WAY 





MAKE BIGGER PROFITS IN SMALLER SPACES 
WITH THE COMPACT LASERSTAR’ CD-51 JUKEBOX 


eS With 51 discs and hundreds of 
musical selections, the LaserStar® 
CD-51 puts a lot of music in a small 


package. 

Customers are attracted to the CD-5l 
with its rotating CD discs, dramatic title 
display and ease of operation. 

The LaserStar® CD-5], a proven 
jukebox for those Space-COnscious 
locations. Now you can make money in 


places you never could before. 

The LaserStar® CD-51 and the entire 
Family Of Rowe Music is available from 
your local music and games operator. 


SROWE/\\ 


Since 1927, Making Great Jukeboxes in America 
Rowe International Inc. 
75 Troy Hills Road Whippany, NJ 0798! 
201) 887-0400 Fax (201) 887-2851 








A redemption primer 





Paul Virgadamo of Southeast Amusement & Vending Corp. in Tampa, Fla., will conduct a 
seminar entitled ‘Redemption in Bowling Centers’’ as part of the Bowling Proprietors 
Association of America’s convention and trade show, to be held at the Opryland Hotel in 
Nashville. The seminar, set for June 21, will be based upon Southeast Amusement’s ef- 
fective ‘turn-key’ redemption program for bowling centers. Call Virgadamo at (800) 
393-8363 for more information. 





[AAPA planning for 
75th anniversary show 


The International Asso- 
ciation of Amusement 
Parks and Attractions 
(IAAPA) will celebrate its 
75th Diamond Anniver- 
sary Convention and 
Trade Show on Nov. 17-20 
in Los Angeles. More than 
18,000 attendees repre- 
senting the international 
amusement parks and at- 
tractions industry are ex- 
pected at the newly ex- 
panded and renovated 
Los Angeles Convention 
Center. 

The IAAPA show pro- 
vides a forum for industry 
leaders to share ideas and 
introduce the latest ad- 
vancements, including 
previews of new attrac- 


tions, rides, games, etc.: 
emerging special effects 
technology; and trends in 
the marketplace. 

“The IAAPA conven- 
tion and trade show is a 
unique event where, for 
four days, the most ex- 
citing new developments 
and technologies in the 
amusement industries 
are showcased,” said Ted 
Crowell, IAAPA second 
vice president responsi- 
ble for the show. “It is 
essentially the world’s 
largest amusement facili- 
ty assembled under one 
roof.” 

For more information, 
contact Susan Mosedale 
at (703) 836-4800. 
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AMOA board approves 


At its mid-year board 
meeting in March, 
AMOA’s board of direc- 
tors nominated and ap- 
proved officers for the 
1993-94 term, as well as 
three new vice presidents. 
They take office this Oc- 
tober at AMOA Expo ‘93 
in Anaheim, Calif. 

The new officers will be 
R.A. Green III of Rose- 
mary Coin Machines in 
Myrtle Beach, S.C., presi- 
dent; Tami Norberg- 
Paulsen of C&N Sales Co. 
in Mankato, Minn., first 
vice president; Randy 
Chilton of Chilton Ven- 
ding in Wichita, Kan., 
treasurer; and Jerry Der- 
rick of Derrick Music Co. 
in Charleston, W.Va., 
secretary. 

The new vice presi- 
dents, who will serve 
three-year terms, are 
Doug Gapter of Gapter 
Amusement Co. in Chey- 
enne, Wyo.; Doug Minter 
of Tip Top Amusement 
Co. in Carson City, Nev.; 


= 1993.94 officer slate 


and Jim Reed of Patton 
Vending Co. in Modesto, 
Calif. 

Also, Don Hesch of A.H. 
Entertainers in Rolling 
Meadows, Ill., currently a 
vice president, was nam- 
ed to fill an unexpired vice 
presidential vacancy 
through 1994. (His term 
was Set to expire in 1993.) 
Hesch fills the spot 
vacated by David Gou- 
deau of Gerald’s Amuse- 
ment Machines in Lafay- 
ette, La. 

In addition to the group 
named above, 10 new di- 
rectors will be elected at 
Expo ‘93. AMOA has a to- 
tal of four officers, nine 
vice presidents, 30 direc- 
tors, and a Past Presi- 
dents’ Council, which is 
comprised of the five im- 
mediate past presidents. 

It was also announced 
that AMOA Expos ‘94, ‘95, 
and ‘96 will be heldin San 
Antonio, New Orleans, 
and Dallas, respectively. 





Joe Robbins has been 
appointed to the newly 
created position of chair- 
man for Sega Enterprises 
Inc. (USA), the coin-op 
amusement game arm 
and wholly owned subsid- 
iary of Sega of America. 
His primary function will 
be to advise and assist in 
the strategic and long- 
term planning of Sega 
USA. 

Robbins, who’s been in 
the industry since the 
mid-1940s, will report to 
Hayao Nakayama and 
David Rosen, Sega of 
America’s co-chairmen of 
the board. Tom Petit, 
president of Sega USA 
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Joe Robbins 


and the executive man- 
agement committee, will 
continue to report dir- 
ectly to Nakayama, who 
is also the president of 
Sega Enterprises Ltd. in 
Tokyo. 











Ragged-looking games come to new life with the 


Transform your worn-out games into profitable Galaxy games. 


Acknowledged as the electronic dart game of the future, Galaxy conversions 
are more than a pretty face. This conversion kit will upgrade your old game to 
include all of the latest developments in electronic darts. Any English Mark 
Darts game with a monitor (Model 6000 or higher) is a candidate for conversion. 
Top-monitor games can be converted to top-monitor Galaxy games. 


Profits soar with Top Gun Challenge, a competitive dart ladder that ranks the 
top ten players on the screen and declares a "House 


Champ”. Top Gun Challenge keeps your 
machine earning strong after 


league play and 
during the 
off season. 7 are ee 
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Goddard. 





Tournament champ Tomo Ohira (c) with Premier's L.J. Greene and Capcom’s James 





Capcom, Premier launch 
Street Fighter program 


On Feb. 28, Capcom 
USA and Premier Tech- 
nology kicked off the 
“Street Fighter II Biath- 
lon Tournament” promo- 
tional program at the 
Yellow Brick Road Ar- 
cade in San Diego. Some 
65 players competed in 
the tournament, which 
consisted of competitive 
play on both the video 
game and the pinball 
machine (licensed from 
Capcom by Premier). 
Champions were crown- 
ed for video play only, pin- 
ball play only, and both 
(biathlon). 

After a seven-hour 
struggle, Los Angeles’ 
Tomo Ohira took all three 
events, including the top 
prize: a Street Fighter IT 
pinball. He had previous- 
ly won regional video 
competitions for the 
game but never competed 


in pinball. “I have never 
really played pinball 
before and was forced to 
play for this competition,” 
Ohira said. “I really think 
that pinball is cool; Ihave 
a new respect for pinball 
players now.” 

Mike Madura, manager 
of the Yellow Brick Road 
arcade, has run anumber 
of Street Fighter II com- 
petitions. ‘““The success of 
Street Fighter II is amaz- 
ing. Players can’t get 
enough Street Fighter 
products. It’s a unique 
coin-op phenomenon.” 

Said Russell Hill, mar- 
keting specialist for Cap- 
com, “Competitions like 
this one seem to bring 
home players into ar- 
cades. Access to the home 
player is one of the keys to 
consistent location earn- 
ings.”’ 


PLAY METER 


32 


What’s Hot in Coin-Op 


(A monthly survey conducted by AAMA) 


Convenience Stores 


Video: 


Mortal Kombat (Midway) 
Lethal Enforcers (Konami) 
Street Fighter II Champ (Capcom) 


Time Killers (Strata) 
Fatal Fury (SNK Neo-Geo) 
Pinball: The Addams Family (Bally) 
Other: Big Choice Crane (Betson) 
Pizza Parlors 
Video: Street Fighter II Champ (Capcom) 
Mortal Kombat (Midway) 
NBA JAM (Bally) 
Lethal Enforcers (Konami) 
Pinball: The Addams Family (Bally) 
Other: CD Jukebox (unnamed) 
Restaurants 
Video: Mortal Kombat (Midway) 
Street Fighter II Champ (Capcom) 
Lethal Enforcers (Konami) 
Fatal Fury (SNK Neo-Geo) 
Pinball: The Addams Family (Bally) 
Other: CD Jukebox (unnamed) 
Nightclubs & Sports Bars 
Video: Lethal Enforcers (Konami) 
| Street Fighter II Champ (Capcom) 
none Kombat (Midway) 
Pinball: The Addams Family (Bally) 
Star Wars (Data East) 
Other: CD Jukebox (unnamed) 
Amusement Centers 
Video: Lethal Enforcers (Konami) 
Mortal Kombat (Midway) 
Suzuka 8 Hours (Namco) 
Street Fighter II Champ (Capcom) 
Art of Fighting (SNK Neo-Geo) 
Pinball: The Addams Family (Bally) 
Fish Tales (Williams) 
White Water (Williams) 
Other: Flip-N-Win (Leprechaun) 


Bowling Centers 


Video: 


Pinball: 


Other: 
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Lethal Enforcers (Konami) 

NBA JAM (Midway) 

Mortal Kombat (Midway) 

Street Fighter II Champ (Capcom) 
Time Killers (Strata) 


Star Wars (Data East) 
The Addams Family (Bally) 
Fish Tales (Williams) 


Air Hockey (unnamed) 
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Williams Electronics Games, Inc. 
A subsidiary of 
3401 N. California Ave. 
Chicago, IL 60618 


312-267-2240, Fax 312-267-8435 











NOTICE: 
“BRAM STOKER’S DRACULA” is 
a trademark of Columbia Pictures 
Industries, Inc. ©1993 Williams 
Electronics Games, Inc. 
All rights reserved. 





AAMA honors Williams, Atlas 


AAMA’s 1992 AAMY 
Awards for Manufacturer 
and Distributor of the 
Year were presented to 
Williams Bally/Midway 
and Atlas Distributing 
(both located in Chicago) 
at ACME ‘93. The manu- 
facturer is honored for 
Overall excellence in 
design, production, mar- 
keting, customer satisfac- 
tion, and quality, while 
the distributor is lauded 
for superb sales, mar- 
keting, customer support, 
enthusiasm for product, 
and ingenuity. 

In presenting the 
awards, AAMA president 
Bill Rickett said, “It’s an 
exciting time to be in the 
coin-operated amuse- 
ment business. Technol- 
ogy is advancing rapidly, 
and new ideas and in- 
novation are turning into 
products so quickly. It’s 
very rewarding to stop 





and realize that all the 
hard work and dedication 
have paid off: you’ve been 
selected by your peers 
and competition as the 
most outstanding manu- 
facturer and distributor 


for that year.” 
eS ee ee Se ee 


Kemberly to Playfair 


John Kemberly has been named vice 
president of marketing for Playfair Shuf- 
fleboard Co. His duties will include 
marketing the ‘Grandmaster Series’ of 
tabletop shuffleboards and developing 
new clients. 





Rowe wins again 


a 
te 
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To no one’s surprise, Rowe International was awarded Play Meter’s 1992 ‘‘Award of Ex- 
cellence’’ in the jukebox category, winning for the CD LaserStar. It was voted on by U.S. 
operators. Pictured are Rowe's Jerry Gordon (I) and Joel Friedman, who said, ‘‘Rowe’s 
ongoing commitment to give long-term value to the jukebox industry will help ensure 
operators’ continued success. ”’ 


PLAY METER 





Twenty-six Hesch 





Scholarships awarded 


Twenty-six young peo- 
ple from across the coun- 
try have been awarded 
Wayne E. Hesch Scholar- 
ships in the amounts of 
$1,000 each for the 1993-94 
school year. The reci- 
pients were named by 
AMOA at its recent win- 
ter board of directors 
meeting. 

This 26 brings to 136 the 
number of Hesch scholar- 
ships awarded to worthy 
young people since 1985. 
The scholarships pro- 
gram was established in 
memory of Wayne Hesch, 
AMOA’s president in 
1978-79. 

The following is a list of 
AMOA member-sponsors 
and their recipients: 

Arkansas: Earl Gill 
Enterprises, Hot Springs, 
Kimberly Anderson. 

California: D&M Ven- 
ding, Phelan, Juan Ma- 
clas; Spectrum Coin 
Machines, Napa, Melissa 
Thomas. 

Florida: Seymour Mu- 
Sic, Sarasota, Cory 
Seymour. 

Idaho: Dan the Music 
Man, Pocatello, Nicole 
Darce. 

Indiana: Aspen Amuse- 
ment Services, Carbon- 
dale, Connie Bauldridge. 

Louisiana: Alexander 
Amusement, Deming, 
Shelly Tarango. 

Massachusetts: Melo- 
Tone Vending, Somer- 
ville, Craig Jacobs. 

Michigan: Maskeny 
Music & Games, Dear- 
born, Charles Pletcher II. 

Minnesota: C&N Sales, 
Mankato, Shani Norberg. 

Missouri: Hilbrenner 
Coin Equipment, Wa- 
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verly, Kalli Hilbrenner. 

New Jersey: Betson 
Enterprises, Carlstadt, 
Joseph McLaughlin. 

New York: Valley Ven- 
ding & Service, Platt- 
sburgh, Taryn Simon; 
Royal Leisure, Amityville, 
Taryn Smith. 

Ohio: Gem Music & 
Vending, Dayton, Kevin 
Weckesser. 

Pennsylvania: Apple 
Vending, Philadelphia, 
Marc Rolan; Mars Elec- 
tronics, West Chester, 
Zenobia Samuel. 

South Dakota: Hub 
Music & Vending, Aber- 
deen, Debra Senska. 

South Carolina: Rose- 
mary Coin Machines, 
Myrtle Beach, Kerri 
Pearce and Rodney 
Weatherwax. 

Texas: Kurt Taro & 
Associates, Garland, Kitt 
Hiraski. 

Utah: Tataka, Salt Lake 
City, Matt DeGooyer and 
Susan Koehn. 

Virginia: Future Tar- 
gets, Charlottesville, 
Diana and Nicholas 
Duncan. 

Wisconsin: Winnebago 
Coin, Fond du Lac, Billie 
Jo Spears. 

These scholarships are 
awarded on a non-dis- 
criminatory basis to 
young people in need of 
financial assistance who 
are attending—or plan to 
attend—an institution of 
higher education. Appli- 
cations are considered 
annually from interested 
persons, including em- 
ployees of AMOA mem- 
bers and their children 
and members’ children. 
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Not only is CRIME PATROL the only full motion, live action, 
7 1 crime fighting game... it is available in a size to fit any 
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Plus, if you are currently operating other ALG games, you 

™~ can refresh those older games with the addition of a 
| bgencee , 4 3 ti 4 CRIME PATROL KIT. The kit consists of a laser disc, 
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For more details, call your American Laser Games 
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Sa sor a i : he i Floor Space Measurements: 
| . f 33” Model (32”w x 72”d) ¢ 50” Model (47”w x 76”d). ¢ All models are 78” high. 
| j tae — AMERICAN LASER GAMES 
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Companies change sites 


We have a slew of ad- 
dress changes to report 
this month, starting with 
Hamilton Mfg. Corp. Its 
new address is P.O. Box 
963, 1026 Hamilton Drive, 
Holland, OH 43528; (800) 
837-5561 and (419) 867- 
4858: FAX (419) 867-4850. 

MicroTouch Systems 
Inc.: 300 Griffin Brook 
Drive, Methuen, MA 
01844; (508) 659-9000; FAX 
(508) 659-9100. 

Ten ‘O Two Distri- 


buting: Box 7, 1711 Wool- 
sey St., Delavan, WI 
53115; (414) 728-1477; FAX 
(414) 728-1205. 

New Area Video (Can- 
ada) Inc.: 358 Hilcrest 
Ave., Willowdale, Ontar- 
io, Canada M2N 3P8; (416) 
730-1808; FAX (416) 
730-9046. 

Eastern Gaming Tech 
Enterprises Inc.: 27 Willis 
Drive, Tuckerton, NJ 
08087. 





OCMA stages conference 








The Ohio Coin Machine Association held its sixth Leadership Conference on March 3-4 in 


Columbus. Among the speakers were AMOA president Craig Johnson, IGT’s Jerry 
Young, and Ohio assistant attorney general James Guthrie. Pictured (top, I-r): OCMA ex- 
ecutive director Judy Martin, Johnson, and OCMA president Joe Cardone; (bottom, I-r): 
Young, OCMA executive vice president Paul Corey, and IGT’s Kerry Reppert. 
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Valley adds computer 


feature to dart machines 


Valley Recreation Pro- 
ducts’ has incorporated a 
“play-the-computer” fea- 
ture into its new Cougar 
Darts machines, with five 
different skill levels to 
choose from. But instead 
of simply adding a com- 
puter-play button, Valley 
named the computer 
‘Fairly Honest Ernie’’ 
and devised a promotion 
to call attention to it. 

Large cardboard fig- 
ures of Ernie attach to the 
side of the machine and 
Challenge location pa- 
trons to play— “Eh mate, 
interest you in a friendly 





game of darts?” There are 
also cardboard marquees 
to sit atop Valley ma- 
chines (where ceiling 
space allows) and table 
tents for bar tables and 
counter tops. The latter 
explain how to play elec- 
tronic darts, a valuable 
hook for first-timers. 
These materials are all 
part of a promotional 
packet from Valley. 

The computer feature 
will be part of an update 
kit available to operators 
of older-model Cougar 
Darts machines. The kit is 
said to cost well under 


Jukebox Search” 


After looking far and 
wide for the oldest Rowe/ 
AMi jukebox still oper- 
ating on location, the 
company finally tracked 
it down. In the southeast 
corner of Milwaukee, 
Wis., rested an AMi F-120 
jukebox. Ralph Fleege Sr. 
of Mitchell Novelty Co. 
has operated it since 1954. 

“I can always count on 
it to play reliably day 
after day,” he said. “Ex- 
cept for being outfitted 
with anew AMi amplifier 
— my customer wanted 
stereo — this jukebox is 
the same as it was when it 
left the AMi plant in 
Grand Rapids, Mich., 39 
years ago.” 


$100. In addition to Fairly 
Honest Ernie, Valley has 
engineered-in new games 
that are standard on new 
dart machines (and alsoa 
part of the update kit). 
They are 701 and 901 (join- 
ing 301 and 501), plus a no- 
score type of Cricket 
game called Mark 21. 
Valley president Chuck 
Milhem says the com- 
pany has been inundated 
with phone calls from 
ACME show-goers con- 
cerning Fairly Honest Er- 
nie and the new League 
Machine Automated 
Scoring System. The lat- 
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Joel Friedman beside the ‘‘Oldest Rowe/AMi Jukebox On Location’”’ at ACME. 
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ter enables operators to 
generate and automati- 
cally PC-enter scores 
from all teams and 
leagues, then computer- 
process and print out the 
information for dissemi- 
nation. It works for all 
makes, models, and years 
of dart machines and pool 
tables, Valley-manufac- 
tured or not. The entire 
system requires only the 
purchase of PC interface 
equipment, estimated at 
about $3,100. 


Rowe completes “Great American 


The quarter-a-play juke- 
box had been in a rustic 
neighborhood tavern call- 
ed Chump’s Rusty Buc- 
ket, a location that blends 
an old-time feeling with a 
‘now’ clientele. But 
owner Gene McKiernan 
will have to find another 
phonograph, because 
Fleege’s AMi F-120 is 
headed for display in the 
Rowe/AMi Jukebox Mu- 
seum in Grand Rapids. 
Not to worry, though: 
Fleege received a Laser- 
Star America in ex- 
change. 

Rowe/AMi is celebra- 
ting its 65th jukebox an- 
niversary this year. 
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The original 8 characters are back with an additional 6! Not only can the player choose from 
14 characters, they can have total fighting equality by the ability to choose the same character. 
32 completely new fighting scenes with a choice of “regular” or “death” match. 146 Megs of 


non-stop NEO-GEO action. Contact your SNK distributor today! SNK Corporation of America, NEO GKO 
20603 Earl Street, Torrance, CA 90503. Phone (310) 371-7100. Fax (310) 371-0969. 


Corporation of America 








CCi debuts game trio 


Coin Concepts of East 
Brunswick, N.J., brings 
three new games to the 
market for summer: Lotto 
Fun, a lucky number no- 
velty; Dream Boat, acoin 
pusher with a ‘50s theme; 
and The Dealer, an adult- 
oriented card game that 
can award tickets or 
tokens. 

According to Art War- 
ner, president of Coin 
Concepts, “We wanted to 
do something very dif- 
ferent with our new coin 
pusher, hence the aqua 
and pink colors on Dream 
Boat, plus the adjustable 


bonus feature, skill slide 
entry, and sounds for 
both coin-in and award.” 
As far as Lotto Fun is 
concerned, everyone re- 
cognizes the lucky num- 
bers/lottery theme. Said 
Warner: “It’s agame that 
appeals to women and 
that fact makes it an ex- 
cellent addition.” 
Broader player appeal 
was also the basis for in- 
troducing The Dealer. 
“Our product line fea- 
tures many games geared 
toward children,” noted 
Warner. “We wanted to 
offer a game for adults.” 





Ice, air hockey meet in Montreal 


All-stars of ice hockey 
and air hockey got to- 
gether on Feb. 6 as part of 
the National Hockey 
League’s all-star week- 
end festivities in Mon- 
treal. Air hockey’s best 
Showed their stuff to a 
crowd of several thou- 
sand players, licensees, 
executives, and other 
NHL guests attending an 
all-star celebration party. 

Players on hand to daz- 
zle the crowd included 
Tim Weissman of Hous- 
ton, the current and 
seven-time world air hoc- 
key champion; Mark Rob- 
bins of Boulder, Colo., a 
two-time champion; and 
Graham Zoppi and Owen 
Egan of Montreal, the two 
top-ranked players in 
Canada. Two Dynamo ta- 
bles were provided for use 
by the pros and the party- 
goers, courtesy of Mon- 
treal’s Alouette Amuse- 
ment Corp. 


A feature article on the 
Montreal air hockey play- 
ers and the event itself ap- 
peared on page three of 
the Montreal Gazette, the 
city’s largest English-lan- 
guage newspaper. 

For more information 
on air hockey promo- 
tions, leagues, and tour- 
naments, call Mark Rob- 
bins at Dynamo, (800) 
527-6054, or at (817) 
284-0114. 





Air hockey champ Tim Weissman with 
NHL Hall of Fame member Bobby Hull. 
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IFPA readying for 
third champi 





onship 





en 


At the IFPA booth during ACME, Doug Young (r) discusses the upcoming championships 
with Dann Frank of The House of Pinball in Scottsdale, Ariz. 





The International Flip- 
per Pinball Association 
(IFPA) will stage its third 
annual World Pinball 
Championships on May 
21-23 at the Grand Mil- 
waukee Hotel. Single and 
team events are schedul- 
ed for open, mixed, wo- 
men, and “pin-master’”’ 
divisions, as well as youth 
divisions and other spe- 
cial events. 

The top players from all 
across America and other 
countries will vie for an 
expected $15,000 in 
awards and prizes. The 
action will take place on 


over 80 new-model pinball 
machines, including the 
latest hits from co-spon- 
soring manufacturers 
Williams, Bally, Data 
East, and _ Premier. 
AMOA is also a tourna- 
ment co-sponsor. 

Opening ceremonies 
and a player reception 
will take place May 21. 
The Grand Milwaukee 
Hotel is offering a special 
room rate of $69 (one to 
four people). Call (800) 
558-3862 for reservations. 

For more information, 
contact Doug Young at 
(414) 263-0233. 








e Valley’s Cue Division 
has hired a separate sales 
staff to handle all custo- 
mer inquiries about Val- 
ley cues. The staff oper- 
ates out of the manufac- 
turing facility in Shak- 
opee, Minn.; the phone 
number is (800) 682-0724. 

¢ Coin Mechanisms Inc. 
has appointed a new slate 
of officers: Arline Pierz, 
Chairman of the board: 
Stanley Pierz, president; 
and Rhoda Pierz, execu- 
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In other news 


tive vice president. The 
sales department will 
continue to be managed 
by Frank Schubert, who 
now also handles market- 
ing. He is being assisted 
by Linda Wawrzaszek 
and Mike Meisinger. 

¢ McClinton Amuse- 
ment Centers, dba/Dia- 
mond Jim’s, has relocated 
its corporate office to 1406 
I-85 Pkwy., Montgomery, 
AL 36106; (205) 270-9177. 






Sometimes a simple answer Is best. 
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Introducing the easiest, 
most "hassle free’, SIMPLE 
league scoring system ever 
devised ... The League 
Machine™ Automated 
Scoring System from Valley. 


Now operators can cut the 
amount of time they invest in 
entering league scores by 75% 
or more. Increase accuracy by a 
similar percentage. And elimi- 
nate a lot of league-running 
"hassles" overall. 


Best of all, they can do it inex- 
pensively. And it works for all 
dart and pool leagues, with any 
manufacturer's equipment, new 
or old. Fact is, it works with any 
league, any type of game. 


For all this, it has yet another 
very big advantage: It's simple. 
Just plain simple. That's the rea- 
son it works so well ... and is so 
totally reliable. 


If you'd like more information 
on the Valley League Machine 





Automated Scoring System, just 
call your Valley Distributor. Or 
contact us directly for literature 
and the name of the Distributor 
nearest you. 


If you don't currently operate 
leagues and would like to dra- 
matically increase your income 
from pool and darts, there really 
couldn't be a better time to start. 


Sometimes waiting for the right 
moment pays off. 


This is one of those times. 
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Commitment To Excellence 


333 Morton Street, P.O. Box 656, Bay City, MI 48707 ¢ (517) 892-4536 FAX (517) 892-6513 


™ “League Machine” is a trademark of Valley Recreation Products, Inc., Bay City, MI. © Copyright 1993, Valley Recreation Products, Inc., Bay City, MI. 
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Crowds sample games 
at Taiwan exhibition 
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At the ribbon cutting ceremony, (I-r): Mr. Liu Chuen Shu, director of the Taipei Amuse- 
ment Playground Association; Ms. Chow Chuen, legislator; and Mr. On Ta Min, 
legislator (who declared his main hobby is playing electronic games). 


Overhead view of show floor with SNK, Capcom, Irem, and Konami exhibits. 


omestic and foreign compan- 

les cemented good relations 
and achieved a better understan- 
ding of consumers’ needs following 
the ‘93 International Electronic 
Game Show held Feb. 4-8 in Taipei, 
Taiwan. 

Exhibits were open to the general 
public for the five-day period: a 
record 60,000 attended. Players 
from all over the island poured in 
daily to sample the game offerings 
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shoulder-to-shoulder with interna- 
tional visitors. 

Among the companies display- 
ing their latest amusement games 
were SNK, Capcom, Irem, Konami, 
Taito, NEC, and Suzuki from 
Japan, as well as Happy Plaza, 
IGS, Hsin Hsiang, and Five Stars 
from Taiwan. 

Elite International Public Rela- 
tions Consultants Co. Ltd., organi- 
zers of the event, plan a second 
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Excirement! Stratecy! ol LICHTNING Fast Action! 


creased excitement means increased 


lay...both yours with the Comet from Dynamo. 

xciting new “glow in the dark” appearance package 
will make this table a sure winner in any location. Speed, excitement 
and long-term player appeal will insure you maximum earning eye(cralitelp 


-« Heavy fo Ui nvam (o)are pa exes ae MrclAaliareicom ce) op 


easy to clean 

-¢ Player-approved goal size and table 
. design 
-e Fastest table on the market; premium 
-~ blower and rails 
| ¢ Centerline for tournament play 
i DY =) (0) <oM patel i(o) come lace mele (eL.com (Aca Nemo [elLe) 

~ pucks also available) 


¢ Sturdy, all re) NaNierexe mere le)iareit 

oO si (eros celal (omsvere sale MU Titame fe |italmeerececelel| 

¢ High-impact polystyrene leg system 

e Easy access to all electronics and parts 

e Easy removal of goals for service 

¢ Specifications: Height 31", Width 51 
1/2", Length 99 1/2", Weight 590 Ibs. 





FZ 


bE 


DB) areliirem excels ekele-)((eln) 
2525 Handley-Ederville Rd. 
Richland Hills, Texas 76118 
Toll Free 800-527-6054 
FAX 817-284-7606 

Phone 817-284-0114 


Air Hockey is a registered trademark of Brunswick 
Bowling & Billiard Corp. © Copyright Dynamo Corp. 1993 
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game show (Taiwan Amusement 
Exhibition) for Sept. 17-21 at the 
Wor:d Trade Center in Taichung. 
This facility features a larger ex- 
hibition area and is more centrally 
located in Taiwan. 

Elite is dedicated to introducing 
national and international elec- 
tronic games and related products 
for the leisure/ recreation market 
in Taiwan, plus collaborating on 
promotions and protecting copy- 
rights. 

In addition to creating a demand 
for exhibited products, the event 
also fostered a good image for the 
electronic amusement industry in 
Taiwan. 

For more information on the up- 
coming Taiwan Amusement Exhi- 
bition, contact Elite International, 
(02) 3937404, 3215101, 3215103; FAX 


(02) 3215098. O 
a a 
FAB-U-BAU 
SIZES | 


1 piece cabinet 
2 piece cabinet 


2 piece cabinet CI tl 





Children enter the exhibit hall for a look at the latest amusement games. 
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SOLID STATE ELECTRONICS 


ad 
PARTS ¢ PARTS ° PARTS + PARTS + PARTS Miala 


We can also supply you with the following ORDER DEPT: 
parts made to fit- : 


Skee-Ball, Norton, Super-Ball, etc. TOLL FREE — 800-223-6468 
¢ Green Play Surface * Netting * Target Boards NEW YORK— 212-475-4960 
* S.S. Fronts * Metal Channel Covers * 1 pc Rub- | FAX — 212-533-8169 


ber Carpet Clamp * Switches, Bulbs, more 


1 Vanderbilt Ave., Pleasantville, 57 , 
F.A.B. anderbilt Ave easantville, NY 10570 The Henry WT. Mali & Co., Tato 


Phone: (914) 769-5104 p iter wia ty ond 
ELECTRONICS Fax: (914) 769-0405 257 Park Ave, South « New York, N.Y. 
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KICK N CALIUOF 


TEST YOUR SKILL / PRIZE EVERYTIME 


LESS SPACE 








KICK'N 
CATCH 


Test your skill 


An exciting and challenging game of skill with a prize vendor that promotes repeat play and long location life. 


SPECIAL FEATURES 

e Vends candy, gum, superballs, toy capsules or e Sound effects 

capsules with adult prizes et eCJaliare Mice ale) 
e Consistent revenue me Ol feliczlm-rerel glare 

. Ce Mod ale Mleler-licelamiiic e Large storage space for prizes 
e Winner options: extended play, bonus prize, free play e Dimensions: 21” x20" x67” 
REDEMPTION OPTION 

e Deltronic’s Ticket Dispenser e Prizes at chosen score levels 


EUN Manufactured by the “Experts” in combining 
novelty games with prize vendors 


627 15th Avenue « East Moline, Illinois 61244 ¢ 1-800-747-1144 ¢ Local (309) 755-5021 ¢ Fax (309) 755-1684 
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he cost of conducting video lot- 

tery business in South Dakota 
will go up on July 1. Coin machine 
operators and manufacturers are 
bracing for the pinch, following the 
Legislature’s last-day-of-session 
decision to raise the state’s share of 
revenue and significantly increase 
both operator and manufacturer 
license fees. 


WIN 


1000" 


= 1 





south Dakota squeeze: 
state hikes VLT fees 


When South Dakota instituted 
video lottery in October 1989, the 
state share of proceeds from the 
public/private partnership was 
22.5 percent. By 1991 that figure 
went to 25 percent and in 1992 
zoomed to the 35 percent ceiling 
figure allowed by law. 

It’s no surprise that the 
Legislature decided to rethink its 
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Bonnie Theard 


WIN WIN 






share of the proceeds, considering 
the success of the program and the 
apparent view that video lottery is 
a bottomless pit of revenue. 
Although the state share in- 
crease appears low at a mere one 
percent, there are no guarantees 
that it will remain at this amount. 
Just look at the history over the 
last three years. Figures as high as 
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50 percent were proposed at one 
point, or a sliding scale that would 
have affected larger operations the 
most. 

Operator license fees were raised 
from $100 per machine per year to 
$250 per machine per year, or two- 
and-a-half times as much. This is 
less than Louisiana’s hefty $1,000 
per machine annual fee, but keep 
in mind that Louisiana’s state 
share is 22.5 percent (13.5 percent 
less deducted from net proceeds 
after customer awards). 


ing with video lottery. The fees 
were voted on the final day of the 
session. It was a budget matter as 
much as anything. It’s a way to 
raise what the lottery wanted for 
its budget without cost to the lot- 
tery.” 

The extra one percent and in- 
creased license fees will all be 
directed to Medicaid funding, ac- 
cording to Cris Tollefson, director 
of public relations for the South 
Dakota Lottery. There was a $6 
million shortfall in the Medicaid 


“Video lottery equipment could become the ex- 
clusive domain of only companies with available 


investment capital. ”’ 


Manufacturers face a jump from 
$5,000 to $20,000 annually, or four 
times as much. It may come down 
to a case of who has the deepest 
pockets. Lack of video gaming pro- 
gress in other states makes it dif- 
ficult for all but the biggest com- 
panies to sustain R&D depart- 
ments for this specialized market. 

How will these changes affect 
South Dakota operators? Large 
companies with 500 machines will 
pay $75,000 more to operate in 
fiscal year 1993-94, plus the addi- 
tional one percent to the state. In 
effect, the fee hike penalizes suc- 
cess: you re doing such a good job 
we re going to make you pay more 
to do It! 

While small companies face a 
lower annual fee, the fact that it’s 
being raised at all in a totally 
saturated market with very little 
growth potential could be enough 
to put extreme pressure on their 
businesses. 

In South Dakota, the reactions 
are varied. ‘““‘Don’t call yourself 
legislators,’ said one operator, 
understandably not in the best of 
moods. “Put on a mask and strap 
on aholster; you're holding us up!” 

On a calmer note, Dean 
Schroeder of Musivend in Sioux 
Falls, S.D., recounted that, “We 
had 16 bills in the Legislature deal- 


general fund, on which hinged 
qualification for two-for-one mat- 
ching federal funds. 

Bob Correa, president of the 
Music and Vending Association of 
South Dakota and Hasvold Ven- 
ding Co. in Sioux Falls, S.D., offered 
this perspective: “We still haven't 
put the debate to bed. The general 
debate in the ‘93 session was 
whether the state should take its 
share up to the 50 percent level. 
There seems to be an attitude that 
there are only two partners 
involved—the public sector (gov- 
ernment) and the private sector 
(operators and establishments to- 
gether as one entity). Legislators 
don’t understand the relationship 
between the operators and the lo- 
cations. They have not looked at 
the expense of doing business.” 

Correa explained that through- 
out the session a request was made 
for a two-year reprieve on future in- 
creases in the state’s percentage. It 
was not granted. Not only was the 
state share increased along with 
license fees, but an Interim Study 
Committee was voted to study the 
relationship between the public 
and private sectors. This may in- 
dicate that the state is still not cer- 
tain it is receiving the proper share. 

“We're hoping the study will 
come out with some sound eco- 


47 MAY 1993 


PLAY METER 


nomic advice to the Legislature,” 
said Correa. “If they continue to 
raise the state share they may put 
the entire system in jeopardy.’ 

Legislators apparently came to 
the state capitol with a “no new 
taxes mentality.” Taking a bigger 
share of video lottery avoided the 
taint of an increased tax, at least in 
terminology. 

Said Correa: ‘“‘The assumption is 
that net machine income is all pro- 
fit. It may be net income to the 
machine but it’s gross income to 
the industry. We have capital ex- 
penditures and the daily cost of 
operations to consider. 

“What most concerns me is the 
attitude—the philosophical debate 
as to what is fair in a partnership 
arrangement. The state has a 
small investment in this program 
compared to the coin machine in- 
dustry. The industry is so regula- 
ted, unlike other industries. The on- 
ly way we have an opportunity to 
protect our income is through 
growth. We’ve been able to survive 
despite past increases because of 
continued growth. But since April 
1992 there’s been a decline. Opera- 
tors have a surplus of equipment in 
their shops right now.” 

He remains undaunted. “We're 
still optimistic. The system is good, 
it works. Our challenge right now 
is to further communicate with the 
public sector so they truly under- 
stand what it takes for the private 
sector to survive in video lottery. 
We don’t have aconsistent under- 
standing of how video lottery is 
run, who endures what expenses, 
and who gains what income. Our 
challenge this year is to do a better 
job of communicating with govern- 
ment.” 

Manufacturer comments 

There are 12 video lottery ter- 
minal manufacturers currently 
licensed in South Dakota: Bally 
Gaming, Big Ten Electronics, IGT, 
Merit Industries, PARS Elec- 
tronics, Premier Technology, Ram 
Star, Takasago, U.S. Games, Uni- 
versal, VLC, and WMS Gaming. 
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Several were contacted for com- 
ment on this new development. 

Peter Feuer, president of Merit 
Industries, expressed his feelings: 
“From a manufacturer’s point of 
view it’s a pretty steep increase, in 
view of the fact that the market is 
an established one and there’s not 
a surge of new equipment going in- 
to South Dakota. 

“The huge increase puts a heavy 
burden on manufacturers. They 
will have to somehow amortize this 
increase in the cost of the ma- 
chines, which will ultimately mean 
a higher price to the operators 
without a corresponding increase 
in revenue. In the long run it may 
hurt operators and lessen competi- 
tion—squeeze out the smaller 
manufacturers. I don’t know if 
that’s in the interest of the 
operators or the state.” 

Bally Gaming’s Jib Phelan, direc- 
tor of VLT business development, 
said, ‘The result of increasing the 
manufacturers’ fee by this amount 
will be a reduction in the number of 
companies able to offer their pro- 
ducts for sale in South Dakota. If 
this fee continues to rise, it could 
eventually reduce the level of price 
and product competitiveness.”’ 

As far as long-term effects are 
concerned, Phelan explained: “It is 
unusual for states to have manu- 
facturer fees much greater than 
$5,000 per year. But we are seeing 
legislation in some emerging juris- 
dictions that calls for fees as high 
as $25,000 per year. The industry 
needs to take care when setting or 
increasing its fees, as video lottery 
equipment could become the ex- 
clusive domain of only companies 
with available investment capital.” 

Charles Brooke, director of gov- 
ernment relations for VLC, said, 
“The manufacturer’s fee is a disin- 
centive for new manufacturers to 
penetrate the market and for 
established, yet smaller manufac- 
turers to achieve only a minimal 
degree of penetration. 

‘When you talk about increases 
as dramatic as 50 percent (as was 
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Customers enjoy playing video lottery terminals. Will nickel play extend their entertainment value? 





once proposed in South Dakota 
earlier this session) you’ve reached 
a level that everyone recognizes 
will do damage—a point of dimin- 
ishing returns.” 

Brooke acknowledged, “As more 
and more states get into video 
gaming programs, the industry 
continues to watch South Dakota 
as a bellwether. It’s a good indica- 
tion of how the public will react to 
a program as it matures. States 
must be vigilant that the Legis- 
lature appreciates what’s involved 
in operating the system.” 





While valuable lessons can be 
learned from the experiences in 
South Dakota, not everyone at- 
taches the same importance to 
happenings there. One industry 
member noted, “South Dakotais a 
replacement market; there’s no 
growth anymore. The only thing 
people want to know about is the 
latest market that went legal. The 
question of the day is: ‘Are you 
licensed in Louisiana?’ ” 


PLAY METER 48 MAY 1993 


Nickel play 

Another change coming in South 
Dakota is the impending nickel 
play, approved by the Lottery 
Commission in December 1992. 
Manufacturers have been asked to 
submit software and hardware for 
stand-alone nickel games or multi- 
denominational game configura- 
tions. They can develop their own 
pay tables but must keep within 
the realm of the maximum wager 
of $2 and maximum award of 
$1,000. The Lottery Commission 
has not yet decided how many 








machines in the limit of 10 will be 
allowed as nickel machines. 

A proposal was made in the ses- 
sion to allow two additional (nickle) 
machines per location but it did not 
pass. The purpose is to create more 
interest on the part of the players, 
and to give them more entertain- 
ment time for their money. This 
move has proven successful in 
Montana, where nickel play has 
existed for two years. 





= 25 Excitin g Games in One 





AMUSEMENT 
U.S. Chariots, Brick Break | 
Brick Break II, Rush Hour, Reflex Tester 


TRIVIA 

Sex A, Sex B, Sex C, Rock n' Roll A 
PXore! alm bce)| pte) O10) 41 ya m© 100101010) @)(=) 
History, Sci-Fi, Entertainment 


WIZARD OF WORDS 
People, Rock n' Roll, Jobs and Things 


IP elerssne Alem a,c SIE mal keniccnelaemiliics 


NOVELTY GAMES 
Draw Poker, Blackjack, Craps 
Red Dog Poker, U.S. Slots 
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For more info. contact your local distributor or CALL 
1-404-441-2910 FAX: 404-441-1975 


- Large Security Hasp 
- 15 Screens of Advertising 


- Front Coin Drop 
- Full Factory Warranty, 






Weight 64 Ibs 
Height 13" 
Width 16° 
Depth 18 3/4" 


mane um O10) (0) am" (0) 811 (6)1 


Ns) (515) 1010) 8121} 
with Wood Grain Sides 


with Optional Keyboard 





Extended Warranty Available 


- Large Cash Box 
im [are}ivicele(e]meselaaiomh<clagle)V.e] 


Optional Bill Acceptor/ 
Stacker 


5825-B Peachtree Corners East, 
N Co) Kor Coy: 7-10) eo O10) 0) 74 
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QUACKERS... 
and DINO-ROLL 


Watch Your Profits 
Explode with... 
Multiple-Coin 
& Bonus Play! 






8436 Washington Place NE 
Albuquerque, NM 87113 
(505) 821-6878 » FAX: (505) 821-6876 





EASTER PLUSH... 
SPORTS ITEMS... 


NFL AUTOGRAPHED 
FOOTBALLS... 


GENERIC MIXES... 
LICENSED ITEMS... 


BULK PLUSH 
AVAILABLE! 


YOU WANT IT, 
YOU GOT IT AT 
KING PLUSH! 


CALL TRACY, MARLO, CHUCK or PAT (the King himself) at: 


1-800-473-3402 


Fax: 310-834-7905 
"Dedicated to the survival of crane operators!" 
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South Dakota has a modest in- 
state budget of $560 million, with 10 
percent of that amount coming 
from the Lottery. Tollefson explain- 
ed, “South Dakota has to be 
creative because it’s a small state.” 

Will any new games be added 
down the road for even more 
player interest? Last December, in 
addition to nickel play, the Com- 
mission looked at implementing 
line-up games but the proposal fail- 
ed. Said Tollefson, “Because of the 
demands placed on the Lottery to 
raise revenue for the state, it may 
be considered again at a later 
time.” 

Constitutional challenge 

In the midst of the latest changes, 
South Dakota also faced a lawsuit 
challenging the constitutionality of 
video lottery. It was filed by Rep. 
Della Wishard (R-Prairie City), 
former Rep. Chuck Mateer (R-Belle 
Fourche), and former Sen. Henry 
Poppen (R-De Smet). On April 5, 
Circuit Judge James Anderson 
promised to render a ruling ‘as 
quickly as possible.” True to his 
word, on April 7 he ruled video lot- 
tery to be constitutional. An appeal 
is expected. 

At the heart of the lawsuit was 
the affirmation that video gambl- 
ing is unconstitutional because the 
state does not own the system and 
does not obtain the entire net pro- 
ceeds. The state does own the cen- 
tral computer system required for 
the program but is spared the ex- 
pense of purchasing, servicing, 
moving, replacing, and upgrading 
machines. 

It also claimed that voters did not 
have electronic gaming machines 
in mind when they voted in 1986 to 
change the constitution to allow a 
lottery. Regardless of that claim, it 
is a fact that when asked to vote on 
repealing video lottery (Initiated 
Measure #4) in November 1992, the 
referendum went down in defeat 
by a vote of 67-33. Clearly, South 
Dakota voters approve of video 
lottery. 0 





It’s customer friendly 

The validator senses bill holding and continues 
operation...gently pulling bill from customer's 
grasp. Additional bills are locked out until the 
previous bill has been processed. Rejected bills 
are held for the customer rather than being ejected 
. to the floor. 


Bill acceptance is greater than *94% for $1, $2, $5, 
$10 and $20 bills, switchable to any single bill or 
combination. Face-up bills can be fed in either 
direction or just one, based on your choice of 
switch setting. 


It’s owner friendly too 

The latest magnetic and optical technologies are 
coupled with innovative software to provide higher 
security AND acceptance than other bill acceptors 
- without gain or motor speed adjustments. 


A heavy-duty drive motor and drum provide a 
more positive bill transport with less maintenance 
than belts. Strong reversing action will clear most 
bill jams. “S” shaped bill path helps restrict 
stringing attempts. 

Troubleshooting is easy and automatic with the 
built-in diagnostic test mode and display. 


Designed for longer field life and reduced 
maintenance. Easy access speeds cleaning of the 
bill path, permits quick removal of debris. No 
plastic cams to strip or break. 


* Based on HMC Standard 


Hamilton Mfg. Corp. 
3350 Secor Rd. / Toledo, Ohio 438606 
Tel: (419) 535-7667 FAX: 419-535-0345 


200 
BILL STACKER 





It’s versatile 

The built-in power supply and control board 
simplify installation. Programmable pulses per 
dollar, and selective pulse widths and levels 
interface more applications. Choose from a 
stackerless version or a 200 bill or 1000 bill 
stacker. 


Differentiate your product 

The patented TOKENOTE® feature accepts 
high security paper tokens with your advertising 
printed on the note. Introduce your product or 
service, or promote sales through distribution of 
these enticements. 


.. Its the next best thing 
to an employee 


NEW! HAMILTON TOKENOTE ® PAPER TOKENS 
The Hamilton Vending Validator 


oo ee! ACCEPTS 
el: $5, $10, $20 bills and Hamilton Tokenote Paper Tokens 





ECURITY TIPS 





Richard P. Holley 


Drastically cut back 
on break-ins 


M aking our cashboxes secure is 
probably the most neglected 
area in the coin-op business. It 
starts with the manufacturer, who 
Claims that a particular game will 
earn $500-plus per week. Yet the 
game comes from the factory with 
a 50-cent lock and four screws 
securing the cashbox! 

Does that make any sense at all? 
The same is true for ‘‘deluxe’”’ 
games that cost as much as 
$12,000. A six-year-old could get in- 
to the cashbox with a toy 
screwdriver. 

What is fascinating to me is that 
many who are willing to spend that 
much for a game and, therefore, ex- 
pect to make big bucks in the 
cashbox are not willing to spend 
more than $10 to protect their 
sizable investment. Even the 
typical video game that costs 
$3,000 and is expected to earn its 
keep should be adequately pro- 
tected. Ten bucks ain’t gonna get 
the job done! 

Much more could be done in 
designing cashboxes currently be- 
ing used in the coin-op business. 
But for now, we have to make do 
with what we have to work with. So 
let’s smarten up and do a better job 
of protecting them ourselves. 

In the first part of this article Iam 





going to discuss padlocks. 
However, first let me mention that 
in writing about security, you must 
be careful about describing the 
ways our games are broken into. 
We want to inform our fellow 
coinmen, but we don’t want to 
educate potential thieves on how 
to get into our machines. 

Of course, the pros already know 
most of the tricks. There are gangs 
that travel the country breaking in- 
to coin-operated anything as a pro- 
fession. With this in mind, we want 
to protect our machines from the 
type of break-in where the thieves 
want to get in and out of the 
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cashbox fast and clean without 
any noticeable damage. 

You see, if they damage the 
machine ‘the bank is closed”; that 
is no good for them. They definite- 
ly don’t want our machines out of 
order because they won’t be able to 
come back every other day and 
remove the money from the al- 
ready open game. It interferes with 
their cash flow! 

What about the cops, you ask? 
Forget it. These thieves have been 
arrested hundreds of times and in 
most cases are back on the street 
hitting coin-operated machines 
before you’ve had time to put on 
new locks. Those who did prison 
time used their incarceration to im- 
prove their skills at breaking into 
the games. Now they’re out doing 
their job better than ever. 


The right padlock 

Padlocks are not the only factor 
in securing a cashbox, but they are 
important. You should know a few 
vital facts about them. Remember 
this: a thief is going to get into the 
machine from the easiest point and 
many times it’s the padlock. 

The padlock you use must havea 
shackle large enough so a bolt cut- 
ter small enough to be hidden 
under a shirt or trousers leg will 
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not be able to cut through it. If your 
padlocks are too small, you are a 
sitting duck. Also, make sure that 
the shackle is held shut with a ball 
bearing and not a pin. This makes 
it impossible to pry open. 

Never buy a padlock from your 
local hardware store, especially if 
you are using keyed-alike locks. 


There are only a small number of 
combinations for any over-the- 
counter brand. For a very small in- 
vestment, a crook could buy one of 
each and have just the key he 
needs to get into your machine. 

If he really wants to have some 
fun, he could then switch your 
padlock with one of his own of the 
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IN DARTS: 


he temperature is rising at 

Great Lakes Darts... and 

you'll fire up your cus- 
tomers with our sizzling new collec- 
tion of steel- and soft-tipped darts - 
winners like the Patriot, Predator, 
Imperial Wizard, Pitbull, Reaper, 
Jaguar and Night Wolf. But don't 
stop here. We also feature an 
impressive selection of cases, wal- 
lets, boards and accessories - 
including personalized shafts and 
flights — that will turn up the heat 


on your competition. 

To support today's demand for 
“Made in America” products, Great 
Lakes Darts has its own machine 
shop, printer and leather goods 
operation. And our friendly staff 
stands ready to take your order - if 
it's really “hot,” we'll even ship it 
overnight. 

There's no other choice than 
Great Lakes for the hottest names 
in darts. Call today for a free color 
catalog - and go for the burn! 


Great Lakes Darr Distrisutors, INC. 


SPECIALISTS IN CUSTOM DESIGNS AND LOGO IMPRINTING 
3125 S. 108th ST. © WEST ALLIS, WI 53227 


1-800-225-7593 ¢ FAX 1-800-841-6944 


INTERNATIONAL INQUIRIES CALL 414-543-9773 © FAX 414-543-9820 
UPS Second-Day and Next-Day Service Available * VISA, MasterCard, American Express and Discover Card Accepted 
DEALER AND DISTRIBUTOR INQUIRIES ONLY 
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same brand and it will look exact- 
ly like yours. Then you will have to 
break into your own machine! Yes, 
I’ve seen it done. 

Some operators who insist on us- 
ing over-the-counter padlocks 
don’t even bother to remove the 
code that is printed on each 
padlock. The thief simply has to 
read it and get the correct key from 
his collection the first time. Now 
that he knows “your key,” off he 
goes to find the rest of your 
machines. If you happen to be ser- 
vicing a chain of stores, it’s all over 
for you in a very short time. 


“For those of you who 
do not like to put hasps 
on both the coin door 
and the cash door, there 
is a simple way to pro- 
tect those el cheapo tin 
covers that go around 
the cashbox.”’ 


No cheap keyway 

Now that you are convinced that 
you should buy a padlock with a 
large shackle that locks with a ball 
bearing from a lock dealer, not 
Home Depot, you decide to buy one 
with a cheap keyway to keep the 
cost down. Wrong—big mistake. I 
couldn't believe my eyes when I 
saw a guy take two paper clips and 
in less than five minutes open such 
a padlock (the kind I used to use). 

Not only can they be picked, but 
keys to open cheap locks can be 
fabricated quite easily and then 
copied. It broke my heart when I 
bought my first batch of padlocks, 
costing $10 each; I was accustomed 
to paying $3.95 or less. But that was 
the day I got smart. That memor- 
able day was eight years ago and I 
can say that I have never had a 
lock picked or cut since. 

My unwillingness—like many of 
you out there—to pay more for a 


Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


“It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”... The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 













if you want to take more of these \— 
to the Bank every week... | 


Just Push the Right Buttons. 


Token Tech™ #2000 


High Security Token Dispenser 





Control, Accuracy, Security & Dependability. 


Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis .. . or Anytime. 


Changeable Display Signs. (Stock or Custom) 


Ideal for Amusement, Vending, Carwash, Casinos, 
. or Anywhere Tokens or Coins are used. 


Full Refund 
on 30 Day Trial. . 






.Only $1,195 ea. 


FOB LEXINGTON 
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Free Brochure 
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LARGE HOPPER CAPACITY 








Token Size Capacity Token Size Capacity 
OOO. ussavaeeds 10,000 984.000 ee, 7,500 
882 Saas Oebcs ee eR 9,000 1.000 A tessa) by GB 7,500 Specify Size 
GOO). hauaniesss 9,000 | 6,000 of Coin or Token 
When Orderin 
Coin Capacity Coin Capacity ezeenng 
US Quarter............ 7,000 Brazilian 20 Cruzados..... 4500 
Canadian 25¢ ......... 8,000 Venezuela 1 Bolivar....... 5,000 
Australian 20¢......... 5,000 Chile 1 Peso ............ 4,500 
Canadian Dollar,....... 6,000 Ecuador 1 Sucre ........ 4,000 


We Ship Worldwide 


VAN BROOK OF LEXINGTON, INC. 


P.O. Box 5044 ¢ LEXINGTON, KY 40555 « U.S.A. 
PHONE (606) 231-7100 ¢ FAX (606) 231-7108 


me TOLL FREE 1-800-553-3134 
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Call Us and Talk to Real People — Not a Machine 
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Many Stock Signs available. Custom Signs (black & white or color) designed to order. 


ECURITY TIPS 





good padlock to protect my cash- 
boxes cost me dearly. Fortunately, 
I woke up early enough to make 
other remarkable discoveries. I’ll 
share with you later a new weak 
link to the cashbox that ever- 
persistent professionals found. 
Here’s a quick check list for 
padlocks: large shackle; ball 
bearings—not locking pins; high- 
security keyway with a registered 
code that only you will be guaran- 
teed to have; and locks purchased 
only from a reputable lock dealer. 


The hasp 

Now that you have proudly pur- 
chased padlocks meeting all of the 
criteria, the question is “what to 
hang the lock on?” 

Obviously, you need some kind 
of hasp. There are hundreds of 
them. Although there are a few 
good ones, the majority are use- 
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BATON LOCK AND HARDWARE COMPANY 
11521 SALINAZ DR. * GARDEN GROVE, CA 92643 


less. To be sensible, select a good didIspend lots of money needless- 


hasp that can be used on more 


than one type of machine. 


ly, I also lost a lot more money 
because I hung my beautiful, ex- 


“Not only can they be picked, but keys to open 
cheap locks can be fabricated quite easily and 


then copied.”’ 


If you don’t mind using several 
different hasps for almost every oc- 
casion, you stand a better than 
average chance of protecting your 
machines. Some don’t like this 
method because it’s too customiz- 
ed. In many cases, when they’re 
finished with a particular machine 
they also are finished with the hasp 
because it can’t be attached to 
anything else. 

I have tried many hasps during 
my “growing up” period. Not only 


THE CONVENIENCE OF VARIETY — THE QUALITY OF batons 
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 


BRASS PADLOCK STAINLESS STEEL SPACE LOCK 
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pensive padlocks on hasps that 
were easy to defeat. This was the 
weak link I promised to tell you 
about. It didn’t take thieves long to 
find it. 

Securing games with huge bars 
and massive hardware is totally 
unacceptable to many better loca- 
tions. They will not tolerate equip- 
ment that looks like Fort Knox. Us- 
ing hasps like this can hinder you if 
your route is a mix of locations. It 
makes rotation difficult and, 











— TIPS 


besides, your games are still not as 
secure as they should be. I’m sav- 
ing the best for last and will explain 
shortly. 

Do not select a hasp whose in- 
genuity centers around protecting 
the shackle of your padlock. 
You’ve already spent the money on 
padlocks that protect themselves. 
Now you need to protect the 
cashbox. 


‘‘Much more could be 
done in designing 
cashboxes currently be- 
ing used in the coin-op 
business. But for now, 
we have to make do 
with what we have to 
work with. ”’ 


Be extremely careful when using 
hasps made of tempered steel or 
pot metal. Tempered steel is good 
only if the heating process is care- 
fully controlled, yielding a product 
that is uniform and not “hit-or- 
miss.” In an effort to keep the price 
down, tempered metal used for 
hasps in our industry is mostly of 
the hit-or-miss variety. 

Want to have some fun while 
proving a point? If you have a hasp 
that was tempered (they usually do 
this after the hasp is punched and 
bent to the desired shape) on any of 
your machines, hit it a sharp blow 
with a piece of pipe or other piece of 
metal. The ones that were the 
“misses” will shatter like glass. 
You'll have a harder time with the 
“hits.” The famous J-hasp is a good 
example of this—designed to pro- 
tect the padlock more than the 
game. 

Keep in mind that we are trying 
to protect our machines from 
break-ins during business hours. 
There is not much we can do if 
night-time break-ins occur. I’ve 
heard operators reason that they 


would prefer for the thieves to take 
the money rather than damage the 
machine. My response to that ra- 
tionale is that experience has 
shown that night-time break-ins 
occur much less frequently than 
the ones during business hours. 
Thieves that wreck your games 
can only rob you once. A good thief 
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ideo Lottery Printer 


expects you to replace your broken 
hasps and padlocks with more 
junk that is easy to get into. They'll 
return as long as the game is up 
and running. 

Recently one of my locations was 
broken into after business hours. 
The location had 24 machines and 
had they been easy to break into, 


HECON 


You can count on us 





| © Easiest Paper Handling 
System Available 


| + Meets All the Video 
Lottery Industry 
Requirements for 
Today and Tomorrow 





Call Us 
1-800-524-1669 


Member HENGSTLER International 
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the thieves would have gotten to 
them all. Thanks to the hasps I use, 
I only had three damaged games 
and no money stolen. Time ran out 
and they gave up. 

The biggest drawback to any 
hasp (no matter how impressive 
and elaborate they appear to be) is 
that they are installed with nuts 
and bolts. Let’s take a look at the 
good old standard bar with a huge 
eyebolt that can’t be cut. How is 
that eyebolt held in place? With a 
lock washer and a nut. 

A wide variety of high-speed, 
battery-operated drills and ratchet 
wrenches, along with a multitude 
of attachments, are available at 
reasonable prices from just about 
anywhere. With the right attach- 
ment the nut is removed in about 
three seconds from the top door, 
the control panel, or the back door 
of a video game. 

The cash door can now be open- 
ed and then closed to look like 
nothing happened. Unless you tug 
on the bar, you won’t notice the 
game has been broken into and the 
thief will be back to make more 
“collections.”’ 

I heard of a case where the air 
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vent on one particular model was 
removed and a long extension us- 
ed. The thief did not even have to 
enter the game. If you have put 
silicone, glue, or other gunk on the 
thread as a deterrent, you pro- 
bably already know it only slows 
them down. 

Here’s another good one that 
happened to me: after gaining en- 
try through the back door of a 
game and unscrewing the nuts on 
an inferior hasp, the theives took 
the keys to the back door, which 
were hanging on the hook provid- 
ed by the coin door. Then they 
helped themselves to all the 
money, took the trouble to repair 
and relock the back door, and left 
no indication of the break-in. These 
thieves showed real promise in 
their thieving careers. 


The perfect hasp 
In my quest for the perfect hasp, 
I have tried many. I’ve even had 
people in the lock business propose 
custom designs that were even 
more expensive and still ques- 
tionable. Meanwhile, my Street 
Fighter IIs continued to be robbed. 
I’ve compiled a list of basic 
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specifications essential to making 
any security device worthy. These 
are the features of a hasp that has 
been protecting my games for 
nearly two years and! am pleased 
to report that I have not had one 
single hasp defeated. 

1) Price: not cheap. 

2) Quick and easy: it’s not too dif. 
ficult to install or remove. 

3) Intimidating: a would-be in- 
truder would think twice, yet it’s at- 
tractive and aesthetically accep- 
table for any location. 

4) Universal: can be installed on 
most games. 

5) No exposed threads: nothing 
should be able to be unscrewed 
with portable power tools, etc. 

The fact that I have not had any 
break-ins since I’ve been using this 
type of hasp has resulted in a huge 
Savings to my company. This hasp 
is called The Ultimate Hasp and 
deservedly so. I never realized how 
much money I had been wasting 
on hardware and still games were 
being broken into. If your games 
are outfitted with The Ultimate 
Hasp and a good padlock, you can 
rest assured that a would-be thief 
will move on to an easier target. 


Protecting both doors 

For those of you who do not like 
to put hasps on both the coin door 
and the cash door, thereis a simple 
way to protect those el cheapo tin 
covers that go around the cashbox. 
Parts are off the shelf at any hard- 
ware store. Give me a call and I'll 
explain how it’s done. 

We'll also provide you with the 
phone numbers of our favorite lock 
manufacturers and spend a few 
minutes answering any questions 
you may have about padlocks and 
hasps. 0 

Rich Holley of Southeast Game 
Brokers is an operator in Tampa, 
Fla. His articles on security have 
appeared in the Florida operator’s 
association newsletter. He can be 
reached at (813) 885-1080. 
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And now a word 
from a locksmith 


You've just finished reading operator Rich Holley’s ad- 
vice on securing your games. We’ve enlisted the additional 
assistance of a locksmith, whose opinion follows. Some of. 
the information is similar to what Rich had to say, but there 
are some added points to consider to make sure your money 
stays in the games until you want it out. Don’t be an easy 


target for would-be thieves. 


¢ oin-operated machines must 
have a system of locking the 
coins away from the public. The 
coin box usually has some type of 
box or hatch that can be secured 
by either an internal “built-in” cam 
lock or a hasp and a padlock. 

As far as padlocks are concern- 
ed, strength is not the only con- 
cern. I’ve been a locksmith for 
three years and have seen about 
200 different padlocks. There area 
few key points to consider before 
purchasing locks for one machine 
or a whole group of them. 


Key control 

Restricted keys: Key control is 
the ease in which a key can be 
reproduced. Large companies may 
have one single key that fits all the 
machines’ locks. Once a disgruntl- 
ed employee gets access to that 
key, there could be problems. 
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To minimize this potential talk to 
your local locksmith about a high- 
security, exclusive locksmith- 
issued keyways system with keys 
that only he can reproduce. Ano- 
ther option is to inquire of padlock 
manufacturers about their own re- 
stricted keyways. Companies like 
Master Lock in Milwaukee, Wis., 
or American Lock Co. in Crete, II1., 
have their own registered com- 
pany-based keys that can only be 
cut by the factory. 

Employee deposits: To deter 
employees from being tempted to 
take a key, you may consider ask- 
ing those who are issued keys to 
make a security deposit to be 
returned when the key is turned in. 


Resistance to abuse 
The ball bearing lock: You want 
a padlock that will withstand the 
tools of a thief. Ball bearing locks 
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KONAMI is a trademark of Konami Co., Ltd 
MYSTIC WARRIORS" is a trademark of Konami Inc 
61993 Konami Inc. All rights reserved. 


KONAMIINC. + 900 Deerfield Parkway ° Buffalo Grove, IL 60089-4510 


Phone: (708) 215-5100 * FAX: (708) 215-5144 + Telex: 6871385 KONAM UW 





FEATURES: 
2 OR 4 PLAYER 
KIT I. 
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8-WAY JOYSTICK 

2. BUTTONS: 
HORIZONTAL MONITOR SHOOT 
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CONTINUATION 


The whole world is on the verge of Armageddon. The diabolic forces of 
SKULL are just about to achieve their black-hearted goal—total control. Our 
world, as we have known it, no longer exists. Devastation reeks 
everywhere. The common populace has been coerced to go underground. 
Survival is the only objective. | 


However, amidst all this destruction five brave ninja warriors have been 
scheming the demise of SKULL. These ninjas, SPYROS, KEIMA, KOJIRO, 
BRAD and YURI, have been only one step behind SKULL and the collapse 
of its empire. Their training and experience have kept their minds sharp and 
their determination high. ..until one of their comrades is captured and 
taken prisoner. Now, it’s personal. 


Join these brave ninjas and you will encounter things so evil your mind 
will reject it as reality. Help them search for their comrade and attempt to 
fulfill their quest to destroy SKULL. 


Punch Ratio: after each stage a % of punches thrown by each player is given. 


Player Selection: when player continues he is able to pick any character, 
other than those already selected. 
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ECURITY 





are one of the strongest ways to 
keep a lock locked. They are vir- 
tually jimmy-proof and are decent- 
ly priced. 

Shackles: The padlock shackle 
should be resistant to shearing 
(bolt cutting). Although you want a 
padlock with the shackle diameter 
small enough to fit the hasp, try to 
choose one that has “hardened” or 
“case hardened” stamped on the 
shackle. 

The difference is that hardened 
means that the metal has been 
treated by the hardening process 
all the way through the shackle. 
Case hardened means that the 
shackle core is composed of softer 
metal, but the outside has a skin of 
hardened metal. Don’t necessarily 
confuse case hardened shackles 
with lower quality because the soft 
metal inside them is highly resis- 
tant to the physical abuses of 
cracking and fracturing. 
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Concealed shackles: One of the 
the best padlocks I’ve seen is one 
that doesn’t have ashackle. The il- 
lustration shows what the Ameri- 
can 2000 lock looks like. The shack- 
le is completely hidden from view 
once it is locked on the machine. 


The ability to re-key 

In a large system of padlocks 
that need to by keyed to fit a single 
key (or master keys), the padlock 
must have the ability to be taken 
apart. This gives whoever services 
the locks the ability to key the 
padlock to a different key or 
master key and to repair the lock 
instead of throwing it away. Re- 
quest the re-keyable option when 
buying a lock system. This will 
save you money in the long run. 


Cost 
Although you should consider 
your system as “cheap insurance, ” 
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don’t buy what you don’t need. For 
instance, brass padlocks are nice, 
but they’re also what you wouldn't 
need for indoor coin-operated 
machines. 

Order the brass option only 
when you’re going to use the 
padlocks on machines placed in 
adverse weather conditions. Also, 
don’t buy padlocks with oversized 
shackles if you could use regular- 
sized ones. 


Talk with a professional 

The most important advice I 
could give you is to see your local 
locksmith or lock company repre- 
sentative. Discuss your needs in 
detail. They should be more than 
willing to work with you to make 
sure you are purchasing the lock- 
ing system that you need. LJ 





culinder slides 
in to lock 


EDEMPTION REPORT 








If there were any doubts about the interest in redemption, this full house seminar was a solid confirmation. 


Redemption: why 
now, why ever? 





uestion: Which ACME ‘93 
seminar set a record with 237 
in attendance? (Clue: the category 
of equipment that dominated the 
floor—again.) 

Answer: “Running Redemption 
with Profit in Mind.” This two-hour, 
packed-to-the-gills, 8 a.m. gather- 
ing took place on the exhibit floor 
in Redemption City. The knowled- 
geable panel included Frank Sen- 
insky of Alpha Omega, Rhonda 
Fletcher of Bonita Marie Interna- 
tional, and Sue Monday of Spirit 
Designs. 

Why venture into redemption? 
For starters, Seninsky wowed the 








“Don’t begrudge that 
customer turning in 
loads of tickets for the 
big prize. Instead, make 
a big deal over it.’’ 


crowd with impressive numbers 
from arcades well stocked with 
redemption equipment. He ex- 
plained that family entertainment 
centers are becoming popular, 
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Bonnie Theard 





At the prize counter in Redemption City, (I-r): Rhonda 
Fletcher of Bonita Marie, Sue Monday of Spirit Designs, 
and Frank Seninsky of Alpha Omega. 





replacing the old arcade image of a 
place where kids hang around. 
Instead, the family entertain- 
ment center is a fun place to stop 
for entertainment close to home. 
It’s fast becoming a spot where 
mom and dad, teens and pre- 
schoolers can find something they 
like to play with tangible rewards 
at the redemption counter. 
Monday offered practical advice 
on how to “dress up” your location, 
focusing first on an entrance that 
must draw players into your loca- 
tion. “The most inexpensive yet ef- 
fective way to liven up your center 
is by painting designs on the 
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Sophia Crompton plays Bay Tek’s child-size Clown Rolldown. 


walls,” she suggested. Kiosks and 
ceiling medallions can be used to 
suspend stuffed animals or themed 
decorations. “Major theming can 
run $150 per square foot,” noted 
Monday. 

‘People want the same ex- 
perience they get at amajor theme 
park on a smaller scale,” she said. 
To achieve that goal, ‘““when laying 
out the game room create an ex- 
citing feeling and good signage tell- 
ing customers what they can win.” 

Monday cited several important 
elements in a successful family 
entertainment center: 1)asoft-play 
area for small children and child- 
size redemption games for little 
customers 10 years old or younger; 
2) a colorful, well-lighted redemp- 
tion counter with a good prize 
display that’s clearly divided and 
marked; 3) party rooms for small 
and large groups; and 4) games 
that can be enjoyed by customers 
up to age 82. (Most redemption 
games are easy to understand and 
have universally appealing 
themes.) 

Monday explained: “Once you 
buy a redemption piece it’s there 
for years and years. How you mer- 
chandise it is very important. Your 
redemption counter may have 


5 
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more slum (low-end) merchandise 
because small children want im- 
mediate gratification. But don’t be 
afraid of higher-end merchandise. 
Customers who walk out and don’t 
come back won't be spending more 


VAN BROOK. 


Phone (606) 231-7100 » FAX (606) 231-7108 
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Nick Erickson of Summit Amusement plays Fabtek’s Super Mario Bros. 


money in your location or talking 
to their friends. Get to know your 
customers and the merchandise 
they like, merchandise they will 
save for. 

“Don’t begrudge that customer 
turning in loads of tickets for the 
big prize. Instead, make a big deal 
over it.” This makes players feel im- 
portant and it creates an image for 
the location as one that really 
cares about its customers. 

Other advice from Monday: “De- 
termine the audience you want to 
target in order to better plan pro- 
motions and merchandise stock in 
your facility. Survey your custo- 
mers. Get involved with your com- 
munity. Study the local population. 
Track trends. Always strive to be 
better and better. You want repeat 
customers and referrals.”’ 

What general types of items 
should be in stock? According to 
Monday, logo items that reinforce 
the name of the location, seasonal 
items, sporting goods, and any- 
thing with the popular Barney din- 
osaur character. Fad items? “Get it 
while you can and move it.”’ 

Monday stressed the importance 
of having strict controls on the 
redemption counter—’’you have a 
lot of money invested here.” 


SPIN -TO -WIN* 






LAZER-TRON 
HAUNTED HOUSE 





Lazer-Tron has been providing new and innovative ideas for 
ticket redemption facilities since 1988. We are dedicated to 
providing the highest quality, best earning games on the market. 
Our games are fully operator adjustable and we pride ourselves 
on outstanding customer service support. Contact Lazer-Tron 


~y i | for the distributor nearest you. 
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Hop a Tic-Toe-Toe" is distributed Innovators in Redemption Pleasanton, CA 94588 
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Fletcher emphasized the value of 
promotions, such as rewards for 
good report cards. “Pick a slow day 
and give it a special name and 
ticket value (example: Tricky Tues- 
day) to create excitement and draw 
customers in during a slow time. 
Be creative!”’ 

Creative thinking applies to mer- 
chandise buying as well. Get mer- 
Cchandise at auctions and stock a 
high volume of small items that 
will go fast. Said Fletcher: “The key 
to customer satisfaction is keeping 
them happy. Give them the mer- 
chandise!”’ 

What to do with merchandise 
that won't move? Lower the points 
needed to win the prize. Get it off 
the shelf and make room for more 
desirable items. 

Party rooms occupied a fair 
amount of seminar time. General 
advice: 1) provide lockers for birth- 





Don't take chances! Dependable 


preferred choice of manufacturers, 
operators and distributors for over 
10 years. 


“We very much appreciate all the 
effort that you have put forth to 
meet our unscheduled needs.” 


performance, on time delivety, and 
outstanding service have made us the 


“The customer is 
always right. The 
customer Is always 
first.’’ 


day toys and other seating away 
from the party area to extend the 
stay of the birthday group, 2) build 
a birthday party list of VIP custo- 
mers. Successful methods: have 
customers sign in when they ar- 
rive, obtain the names of all the 
children at every party, work with 
schools in your area, and purchase 
mailing lists. 

Be diplomatic when moving one 
party group out to make room for 
another. A handful of free tokens 
will smooth the way over any bum- 
py spots in this transition period 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


Ticket Dispenser 


¢ Push button loading 

¢ Validation 

* Quick release ticket 
suide for easy 
servicing 






when parents and children may be 
growing weary. 

Fletcher believes in giving vou- 
chers to customers saving up for 
prizes. Seninsky prefers to stick 
with tickets and weigh them at 
turn-in time. 

Whatever redemption avenues 
are chosen, seminar panelists 
agreed on one point: “The custo- 
mer is always right. The customer 
is always first.” After all, where 
would we be without customers? 

Today’s family entertainment 
centers provide enjoyable games 
for every age level, from toddler to 
senior citizen. Redemption equip- 
ment bridges the gender gap, the 
age gap, and the game revenue 
gap that many are currently ex- 
periencing. Redemption is not for 
the faint of heart. It requires hard 
work, but the rewards are certain- 
ly there. LJ 












Jack Mendes, Jr. Bob's Space Racers, Inc. 






“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has traly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
. . everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 
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e Counts and destroys 
redeemed tickets 






Deltronic 
Labs inc. 





120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 « FAX# 215-997-9506 
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ntroducing the first He FLIP-N-WIN offers a true 
et win-win situation. 
fully automated, tf 
oH Players have a blast 
coin-operated, rit playing a skill game, 
a building up their score 
self-contained, er S . : ea 
and trading in their score 
redemption center =a for super prizes right at 
: ae ‘ yh the machine. You win 
and skill game. ee 
IES because you get instant 
FLIP-N-WIN is ee a3 return on investment 
eat ioe with a classic game 
art skill game, part oe fet 
. . see ae ifs designed to withstand 
prize dispensing Ee fads and trends, as well 


; as the rough and tumble 

unit, and all you 
environment of the 

street. And it comes 


with a complete 6-month 


need to reap some 


astounding profits 

guarantee. 
Hien from day Think of FLIP-N-WIN as a 
one”. cash machine that lets 


you make daily with- 
drawals. Call us today 
and we'll put you in 
touch with an exclusive 


Dimensions:39"(L) x 43"(W) x 78"(H) Patents Pending 





distributor near you. 
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FLIP-N-WIN PACKS AN ENTIRE MONEY-MAKING ARCADE 
INTO A SINGLE, SELF-CONTAINED GAME, ss 


BULLDOG 
AMUSEMENTS INC. 


For sales information contact: 

BULLDOG Amusements, Inc., 

18338 Redmond Way, Redmond, WA 98052 
(206) 869-6400 FAX (206) 869-6401 









Planet Earth Entertainment 
329 Mira Loma Avenue, Glendale, CA 91204 
(818) 247-6655 
FAX (818) 247-2303 








Bringing a New World of Prize Dispensing Games. 
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Doug Skor 


Kitty Skor 


Fred Skor 








Happy 50th to a company 


with a worldwide reputation 


T his year, World Wide Distri- 
butors of Chicago is celebra- 
ting its 50th year of serving the 
coin-op industry. The company’s 
extensive history is dotted with 
familiar names and personalities. 

Five decades ago World Wide 
Distributors was founded by Allen 
J. Stern who, like many others dur- 
ing the war years, saw a future in 
supplying pinballs and jukeboxes 
for inexpensive entertainment. 
When he passed away in 1961, the 
company was sold to a group of 
businessmen who took over for a 
short time before selling to the 
legendary New York business 
mogul, Meshulam Riklis. In 1981, 
Nathan Feinstein (who had been 
president for about 18 years) 


retired and Fred Skor (who had 
been with the company since 1949) 
was appointed president. Four 
years later Fred bought the 
business. 

Fred said that it was always a 
dream to own World Wide, but he 
never thought it would happen. He 
was just out of his teens and going 
to night school at Roosevelt Uni- 
versity 44 years ago when he plac- 
ed a ‘situation wanted” ad in the 
paper. Stern hired him as a book- 
keeper “for very little money,” Fred 
recalls. Although not in his original 
plan for the future, when he gra- 
duated with a degree in accoun- 
ting, Fred continued on with World 
Wide. 

He remembers well the 6,000- 
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square-foot building and the six 
employees that made up World 
Wide when he first started. Many 
of his friends thought he was in a 
rough business with an unsavory 
reputation. “I never could unders- 
tand that because we alwaysrana 
reputable, clean business. But I 
learned that the industry’s image 
was often misunderstood,” Fred 
said. 

In 1984 at the height of what 
came to be known as the video 
bust, World Wide faced its first 
year of losing money. ‘‘The in- 
dustry looked like it was collaps- 
ing. That was the catalyst that 
made Riklis decide to sell the 
business. World Wide has now 
been in business 50 years and that 
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Bob Danko 





was the only year it lost money. It 
was the next year I bought it,” Fred 
explained. 

Looking back at the industry's 
darkest days, Fred shudders to 
think what could have happened. 
However, his faith in the industry 
never wavered and he says he 
learned early that the industry has 
its peaks and valleys. “All of us 
learned a valuable lesson during 
the video bust: be cautious about 
how we do business. I have a great 
admiration for distributors be- 
cause they have to think fast and 
can’t afford to make too many mis- 
takes. If they do they won't be 
around,” he said. 

Under Fred’s leadership, World 
Wide not only survived but thriv- 
ed. rhe company has expanded its 
horizons, selling new NSM phono- 
graphs, new games, and vending 
equipment, as well as focusing on 
selling the best used equipment 
available and exporting to all parts 
of the world. ‘““When we recondi- 
tion a game, it is virtually a new 
game,” Fred explains. 

A visit to the World Wide office is 
quite an experience. You get ex- 
hausted just watching the 35 
employees bustle around in what 
can only be described as organized 
chaos. You realize that these peo- 
ple are more than simply people 





‘ 
Kitty Skor (c) surrounded by the ladies of the office, (I-r): 
Carla, Iris, Jeannette, Donna, and Lillian. 


a 


who happen to work in the same 
building. It’s more like a family at- 
mosphere, in which Fred takes 
great pride. Finding a few minutes 
to chat with Fred may be your big- 
gest challenge as the intercom 
buzzes with messages and the 
phone rings off the hook. However, 
Fred is in his glory as he wheels, 
deals, and makes decisions. 

“This industry is full of wonderful 
people and I think that’s why I love 
it,” he reflects during a rare quiet 
moment. ‘Our company finds 
great loyalty in its customers and 
we extend to them all we can. We 
believe that if the operator is suc- 
cessful, we will be successful.” 

While hesitant to talk about his 
own accomplishments, Fred is 
quick to praise those around him. 
His eyes light up as he talks about 
his wife Kitty, who is the com- 
pany’s computer programmer. 








Timeless 
Favorite! 






TWENTY-ONE... 
Challenging Fun! 


Profits Roll 
with this ... 


8436 Washington Place NE 
Albuquerque, NM 871113 
FAX: (505) 821-6876 

PHONE: (505) 821-6878 





Joe Carone 


i 


“Kitty has been with the company 
14 years and I don’t know what I'd 
do without her,” he said. You catch 
a glimpse of her zipping from one 
desk and office to another getting 
bank deposits and contracts ready. 

Skor’s son Doug, who joined the 
company 11 years ago fresh out of 
college, is the executive vice presi- 
dent. Doug recalls that it was near 
the end of the video boom when he 
strolled into the office with his 
brand new briefcase ready to take 
on the world. However, it turned 
out a little differently as he ex- 
plains: “I was overwhelmed when 
I first started. There were people 
like my dad, Harold Schwartz, and 
Howard Freer whose experience 
totaled over 100 years! I didn't even 
try to pretend that I knew anything 
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Fred with his right hand man, Lorraine Hansen. 
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Need something done? Call Gerry Ney. 





Gad Traube (r) heads up the parts department. He’s here 
with a fellow employee. 





because I knew I didn’t. And now 
that I have 11 years of experience, 
I realize I still don’t know every- 
thing. Once you think you know it 
all, someone shuffles the deck and 


you re back at square one.” 
Long-time employee Lorraine 
Hansen started at World Wide 27 
years ago and is now an Officer of 
the company along with Fred, Kit- 


IMPRESSMENT PLUS INC. 


6217 Factory Road * Crystal Lake, Dllinois 60014 


10 PRE-PACKS 
TO CHOOSE FROM! 


JULY 4th PLUSH 
IS READY TO GO! 


Crane Pre-Packs 1-800-274-2031 


FAX: 1-815-455-2074 


WE PAY PULL FREIGHT ON 
ORDERS OF $500 OR MORE! 
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ty, and Doug. Fred tells the story of 
how he often hired temporary help 
for dictation. “The girls I got seem- 
ed to take all day to get five letters 
ready. Lorraine came one day and 
I dictated 10 letters; within an hour 
she was bringing them to me to 
sign. She made a profound impres- 
sion and she’s been here ever since. 
I’m very proud of her because she 
can do everything!”’ 

Gerry Ney has been with World 
Wide 22 years. Ask him his job title 
and he'll tell you that he does 
whatever has to be done. And he’s 
not kidding! As you tour the 
building, you begin to wonder if 
there’s only one of him. You'll see 
him everywhere doing a myriad of 
jobs. Said Fred, “I guess every 
business has that one person who 
is the jack of all trades. Gerry is 
ours.” 

Joe Carone has been at the com- 
pany for 12 years. Looking for a 
sales position, Joe answered an ad 
that led him to World Wide. Joe is 
a personable man who always 
seems to have a smile. “The coin-op 
industry really does get into your 
blood,” he said. “I find new ex- 
periences and challenges every 
day doing what I do.” 

World Wide is anchored by two 
other very experienced salesmen. 
Bob Danko covers the Chicago- 
land scene and Chuck Sacco 
works in the outlying areas. 


FABRICANTES DE APARAT OS DE DIVERSION 
rE 


_ MEXICO, THE DOOR TO 
: LATINOAMERICA 


AIFAD Now in the Gatt and in the free trade treaty also. 
Where you can find thousands of buyers and distributors on this great event: 


EXPO-DIVERSIONES 1993 
~_ BOOTHS AVAILABLES _L 


An organization from AIFAD (Asociacion Internacional de Fabricantes de Aparatos de Diversion 
para Parques y Ferias A.C.) 

We have spaces availables for this great show Expo Diversiones 1993 June 14 to 19 it will be in 
Expo-Guadalajara, the best exposition center In all Latinoamerica. Hundreds of the best 
companies in the world are ready to present their new products and technology. 

If you participate in this great show. Expo-Diversiones 1993 will be your best Investment because 
buyers from Latinoamerica and Mexico will be attending our show and learn about your product. 

Show your's products in : | 


EXPO-DIVERSIONES 1993 





ASOCIACION IWTERNAQONAL DE 


Send your application whit your check now, and make sure you will have a place for your company on this great 
show. Expo-Diversiones 1993 the most interesting show in all the world,you will be proud like never in your life 
for to be with us. were in Expo-Diversiones 1993 Guadalajara, Jalisco, Mexico. 

If you need additional information about: 


Hotels io ee 


kKkKkKK 
*KKX 


Air line 

Customers Services 
Edecans Services 
Translators Services 
Furniture Services Rental 
Telephone Services Rental 
Models Services 

More Services AIFAD 





IT TT 


If you need additional information, call, write, cr fax to AIFAD. 

yes no 
Are you interested to show your products in tnis great show 
Are you interested to purchase only 
In this show it is necesary to pay in advance. 
Our prices: 
$ 2.750 DLLS. 3.60 X 3.60 mts. CORNER, INTERIOR 2,200 DLLS. 3.60 X 3.60 
IF YOU NEED MORE INFORMATION CALL: 
AIFAD Av. La Paz No. 926-1 S.J. Guadalajara, Jalisco, Mexico, C.P. 44100 
Phone: (8) 614-30-15 Fax: (3) 647-88-39 


MEMBERSHIP 150 DLLS. MAS 1.V.A. TOTAL: 165 DLLS. 


OMPANY PROFILE 


i. 


World Wide’s _ edie 





Music department manager Jervis Robinson with Todd Jaboff. 





In addition, World Wide has a 
solid foundation with its capable 
department heads. Jervis Robin- 
son is in charge of music service; 
Frank Rosa, vending; and Gad 
Traube, parts. There’s also Carla 
Saunders, who is the credit 
manager. 
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FAMILY 





The fact is, there is much 
more to family entertainment 
than video games. If you are 
ignoring a huge group of your 
pest customers, you could 

e passing up substantial 
profits. 

Mr. Vend's Smart Vending 
System provides entertainment 
for the ENTIRE FAMILY. This 
means you serve more 
customers in each location and 
make more $$$$$ at each stop 
on your route. 

THE BEST PART is Smart 
Vending Machines are based on 
ageless novelties so they 
seldom need rotation and never 
go out of style! 

Mr. Vend's System is here to 
provide you entertainment for 
all your customers in virtually 
any location. All you have to 
do is PICK UP THE PHONE! 


MORE 





Oak Gypsy Fortuneteller 


800-877-8363 TOLL FREE 
818-718-6061 Outside the U.S. 9601 Owensmouth Ave. #2 


CALL FOR 
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World Wide’s shipping depart- 
ment is capably headed up by 
Cedric McIntosh, who oversees a 
solid group of veterans with over 
100 collective years of experience 
at World Wide. 

Iris Bermudez is the woman with 
the pleasing, friendly voice who 


INNOVATIVE 
KIDDIE iirte 


POPPING K@ & 
FUN! NOSTALGIA - > —— 
a =k - iia 





THE ONLY EXPANDABLE 





818-718-0712 Fax 
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THE BIGGEST 


is ie: Grip Test Einstein's 
Brain Test 
tn te ot THEME/CHARACTER 
t 
ene VENDORS LOCATE 
THEMSELVES! 





OVER 20 
SCALE SUSTEM CHARACTERS 
Pak AVAILABLE! et — : 
t Keele 4 edt: 
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a Luigi The =——-Blimpo The = WM a 
Single Scale Double Scale Pizza Man — Talking Clown Personalized Fun Station 


has been answering World Wide’s 
phones for many years and Fred 
calls her “the best receptionist in 
the industry!”’ 

We're proud to congratulate 
World Wide on its first 50 years 
years in the coin machine 
business. [] 
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Chatsworth, California 91311 


© 1993 MR VEND ALL RIGHTS RESERVED 







Mark your calendars now for 


CALIFORNIA COIN MACHINE 
ASS OCIA TION’ S§S 
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THE MONTEREY PLAZA 
MONTEREY, CALIFORNIA 
JUNE 10-13, 1393 





FRIDAY, June 11th 6:00 p.m.- Cocktail Reception Followed 
8:00 a.m.- Breakfast, First Business by Dinner 
Session 


8:00 p.m.- CCMA Annual Auction 


Saturday, June 12th 


Topic: "Marketing and Coin-Op- 8:00 a.m.- Breakfast and Second Business 
Mutually excluisive Terms?" Session 


Moderator: Randy Chilton 


11:30 a.m.- Group discussions: 


9:00 a.m.- Firing Line - Open Discussion of 


Topic: "Local Phone Companies, So- Vending Issues for California 
Called Information Services" 
Moderator: Bill Stone 10:30 a.m.- Legislative Update and 


General Membership Meeting 
Topic: "State Tax and Licensing" 
Moderator: Fred Gillmann 11:15 a.m.-Tour of the Martine Inn followed 


by Lunch and Wine Tasting 
Topic: "Video Lottery and Gaming" 


Moderator: Bill Treger 11:30 a.m.-Annual Golf Tournament at the 


Rancho Canada Golf Club 
12:00 p.m.- Lunch with Guest Speaker- Craig Johnson, 


1:30 p.m.- President of AMOA 7:00 p.m.- President’s Cocktail Party 
Followed by Dinner 





For registration forms and information, write or call: 


CCMA 
925 L Street, Suite 1100 
Sacramento, CA 95814 
(916) 441-5451 
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Frank Gumma Jr. is a 
second-generation 
distributor. The com- 
pany, American Ven- 
ding Sales, was started 
by his father Frank Sr. in 
1971 and sold vending 
equipment only. In the 
‘80s, American Vending 
Sales added music and 
games; today 60 per- 
cent of the business is 
in that area. 


Valerie Cognevich 


Frank Gumma Jr. 


I rank Jr. worked at the com- 

pany after school and on hol- 
idays like many boys whose 
fathers were in the coin-op in- 
dustry. However, he didn’t grow up 
just knowing that he was going to 
follow in his dad’s footsteps. In fact, 
Frank says it happened by acci- 
dent — an accident we’re glad hap- 
pened! Frank Jr. is treasurer of the 
American Amusement Machine 
Association (AAMA) and last year 
was elected to serve on the 
American Coin Machine Expo 
(ACME) show committee. Frank 
Jr.'s brother Vince also joined the 
business about seven years ago. 

While Frank Jr. is quite know- 
ledgeable about all aspects of the 
business, we asked him for some 
time to discuss the rather complex 
vending side of his business. 

How many of your music and 
games customers are also into 
vending? 

It’s a harder question than you 
think because you could mean 
traditional vending, cigarette ven- 
ding, or full-line vending. 

OK, it looks like I should ask you 
first to define the various types of 
vending. 

There are two basic categories of 
vending operator. The first is full- 
line vending, which includes can- 
dy, chips, soda, food, snack, coffee, 
Cigarettes, etc. The other base of 
vending is a separate category we 
call the four Cs—candy, canned 
drinks, coffee, and cigarettes. 
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These operators don’t tend to 
operate in traditonal full-line 
locations. 

When you added music and 
games to your business, did many 
of your vending customers get into 
that type of equipment? 

We started handling music and 
games in 1983. We were already a 
Rowe distributor, so adding Rowe 
jukeboxes was our first step into 
music and games. We started look- 
ing at the stable products in the in- 
dustry, which at that time were 
music, darts, pool tables, and odd- 
ly enough, trivia games. We con- 
tacted companies that handled 
that equipment and began there. 
We also added some game lines 
when we bought Bally Distributing 
in 1985. 

We got a lot of new customers 
when we added music and games. 
There weren't a lot of vending 
customers that suddenly started 
operating music and games. It was 
two separate groups and it re- 
mains two distinct groups. We 
handle the two separately with 
sales and service. The crossover is 
not a big percentage. 


If a music and games operator 
decided to get into vending, what 
would he most likely do? 

The easiest step would be to 
operate canned soda or glass-front 
snack machines. Game operators 
have to understand that vending is 
avery different business. 





What are some of the things they 
may not understand? 

Music and game operators are 
not familiar with buying product 
and reselling it, which you do with 
vending. They are selling time on 
games. They haven’t had to deal 
with inventory. 

What are some other unique 
characteristics of vending as op- 
posed to music and games? 

When a music and games 
operator refers to his route, he is 
talking about his whole company. 
A vending operator may have five 
routes within the company. Each 
route consists of a number of loca- 
tions that can be serviced by one 
driver. The drivers on each route 
load up a variety of product before 
they leave the office in the morn- 
ing. They stock merchandise, 
remove the old product, etc. They 
are doing much more than simply 
collecting money. 


Many operators are operating 
redemption equipment and have 
redemption counters to contend 
with. Is it similar to vending? 

The only way it’s similar is that 
they are purchasing merchandise 
for resale. If an operator is opera- 
ting redemption, it doesn’t mean he 
can easily get into vending. 

What have been some of the new 
products in vending that have 
made an impact? 

In the past 12 to 14 years, there 
has been equipment that has 
helped revolutionize vending. The 
most remarkable was the glass- 
front snack machine. It took the 
mystery away from making pur- 
chases out of a vending machine. 
Before, the customers deposited 
their money, pulled a knob, and 
hoped that the product displayed 
in the window was, in fact, the one 
that was delivered. With the glass- 
front machine, it became like a 
shopping market. Customers 
could walk up to the machine, look 
at all the items for sale, make their 
choice, and know that’s what they 
would get. It was a good move on 


OINMAN INTERVIEW 


the manufacturers’ part because 
companies like M&M/Ma rs, Frito- 
Lay, etc., spend a lot of money 
packaging their products with the 
idea of attracting customers to 
their products. The vending ma- 
chine manufacturers are letting 
the customer be enticed by that 
packaging since he can now see it. 





coffee in the morning, so when they 
pushed the button they were get- 
ting a cup of that. The industry 
really has been brewing coffee one 
cup at a time, but consumers 
weren't aware of that. 

However, the new bean grinder 
machines have a glass panel in the 
front for the customer to see the 


‘‘The most remarkable change in vending came 
with the glass-front snack machine. ”’ 


Did revenues go up with the 
glass-front machines? 

They went up tremendously. The 
next big thing was on the coffee 
side of the business. Coffee ma- 
chines now are able to grind coffee 
beans for each individual cup of 
coffee. Again, some of the mystery 
was removed. People used to think 
that someone came in and brewed 


beans grinding. These machines 
raised revenue for coffee vending. 
Recently, that machine was taken 
a step further by offering two dif- 
ferent cup sizes: small and large. 
Now they’ve also added other 
choices like French Vanilla, Cap- 
puccino, etc. The idea is to bring to 
the consumer products that new 
generations will like. 


ty, 


DILOPROSAURUS 





JURASSIC PARK 
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Are customers as resistant to 
price increases in vending as they 
are in music and games? 

Traditionally, they resist a little. 
But the vending operator has a 
distinct advantage over game 
operators. Vending customers buy 
the products at the retail level in 
grocery Stores, so they are aware of 
price increases. Also, when prices 
are raised it can be by anickelora 
dime; in the game industry to raise 
a price it has to be from a quarter to 
50 cents. That’s a big jump. 

Are vending operators and 
manufacturers pushing for a 
dollar coin even though they can 
raise prices by a nickel? 

Yes, they are working hard to get 
a dollar coin. Let’s back up to an 
earlier question about what has 
changed in the vending industry. 
When they put dollar bill accep- 
tors on vending machines it in- 
creased sales dramatically. That 
was another step in revolutioniz- 
ing the industry. 

The National Automatic Mer- 
Chandising Association (NAMA) 
has spent several hundred thou- 
sand dollars in efforts to have 
dollar coin legislation passed. 
There are distinct advantages for 
vending operators: there’s the feel- 
ing that coins spend easier than 
bills, handling paper currency is 
cumbersome, and the paper bill 
does not have a very long life. Bill 
acceptors become a little fussy 
about accepting older bills. Ven- 
ding operators would save money 
in equipment purchases because 
bill acceptors would not be rec- 
quired on all equipment. Dollar 
coins would make the machines 
more user-friendly. 

Have vending operators had a 
pricing problem that would be 
helped by a dollar coin? 

They have had some on certain 
items and a dollar coin could help 
there. But it’s nothing like the pro- 
blems faced by music and games 
operators when they try to raise 


prices. The industry needs a dollar 
coin, no doubt about it. 

Are vending operators finding 
success with debit cards? 

They are to some extent and I 
believe everybody is interested. A 
debit card system, as we know it to- 
day, is designed for locations with 
a Captive audience like factories, 
large offices, or large arcades. The 
concept is to get the consumer to 
buy the debit cards with as much 
credit as they want to purchase. 
They then put the cards in the 
machine and credit is taken off the 
card. 


Do you think more music and 
games operators will start looking 
into vending alternatives? 

Yes, because we see more and 
more operators interested every 
year. But many of those consider- 
ing it decide not to do it. 

Why dothey decide not to get in- 
to it? 

On the surface, even to the 
average guy on the street, the ven- 
ding business looks a lot easier 
than it really is. They look at how 
much cash is taken in and don’t 
realize what is involved in opera- 
ting. That goes for music and 


“The drivers on each (vending) route load up a 
variety of product before they leave the office in 
the morning. They do much more than collect 


money.”’ 


The system could be handled 
manually via a cashier; there’s also 
equipment, similar to a bill 
changer, that could load the card 
with credit. 

Do you think debit systems will 
become more widespread in the 
future? 

Yes, Ido. The concept is in its in- 
fancy right now and still expensive. 
But once it gains momentum, the 
price will drop and it should be 
more widely used. We have a few 
customers who are using the debit 
system in large arcades. They’ve 
put card readers on games and 
redemption equipment. The custo- 
mer receives a card when he walks 
into the arcade, buys credit, and 
uses it to play games. If he’s play- 
ing a redemption game, the ticket 
values also can be put on the card. 
The next time he comes in, he can 
use the same card for playing 
redemption games and it’ll keep 
track of ticket values. Redemption 
games have a reader/writer, 
which keeps track of how many 
tickets are won. 
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games, too. There’s more to it than 
you think. It always looks easy 
when you're on the outside looking 
in. 

How’s the cigarette vending 
business now that legislation is 
passing all over banning or curb- 
ing smoking? 

Most of the full-line vending 
operators are operating very few 
cigarette machines today. Part of 
the reason is the no smoking office 
buildings, etc. It’s just not a big 
item anymore. The music and 
games operators are still operating 
Cigarette machines in bars and 
that type of location, but the 
business has shrunk. We sell very 
few cigarette machines. Not too 
many years ago we sold hundreds 
every year; today we only sell— 
new and used—about 40 or 50 a 
year. 

For the most part a cigarette 
machine is used to accommodate a 
location more than being the 
primary money-maker. 

Since you started in vending and 
evolved into music and games, is 


— INTERVIEW 


vending still the largest percen- 
tage of your business? 

Actually music and games are 
over 60 percent of our business. 
However, vending machines have 
a much longer life span, similar to 
pool tables or jukeboxes. They last 
much longer than most amuse- 
ment games. 

What are you looking for in the 
future of vending? 

New products are always com- 
ing out. We go to the NAMA shows 
to see the new products and what’s 
corning in the future. For example, 
there’s countertop vending units 
that are opening up new locations 
for vending. The vending equip- 
ment manufacturers are looking 
for ways to help the vending 
operator service smaller locations. 
Locations with 300 or 400 employ- 
ees are far less in number than 
they were a few years ago. Conse- 
quently, vending operators are try- 
ing to figure out ways to service 
smaller locations. The manufac- 
turers have picked up on that need 
and are offering machines for loca- 
tions of 50 employees. The smaller 
machines also keep the cost down 
for the operator. 

I think that some of the things to 
keep your eye on for the future are 
in the food area. Manufacturers of 
frozen foods are going to come out 
with products that will be available 
for sale through vending ma- 
chines. The possibilities are limit- 
less, considering the availability of 
microwave Ovens. 

If you were talking to a music 
and games operator thinking 
about getting into vending, what 
would be your advice? 

I would take him to visit with a 
vending operator to get a feel for 
what the business is all about. 
Anyone considering getting into 
vending should totally understand 
it. He should know how competi- 
tive the business is; it’s a $22 billion 
industry! He must know what ser- 
vices will be required of him by the 
locations. Basically, anyone with 


thoughts of getting into vending make money today than it was 30 
should do their homework before years ago, so operators will need to 


attempting it. 


be better educated. Operators 


‘‘Music and games operators are not familiar with 
buying product and reselling it, which you do with 
vending. They are selling time on games and 
haven’t had to deal with inventory. ”’ 


There’s a general consensus that 
the operating community is be- 
coming much more professional 
than it was years ago. Do you think 
more of these people will begin 
looking at vending? 

I agree that operators are becom- 
ing more professional. They will 
have the resources to seek out new 
opportunities; vending will be one 
of those opportunities. The second 
generation coming up through the 
industry tend to be college gradu- 
ates. Also, it’s alot more difficult to 


years ago could afford to make 
more mistakes than they can now. 
Everyone looks at their businesses 
a lot closer. 

Is there anything else about ven- 
ding that you would like to add? 

Ihave to repeat that the vending 
business is not as easy as it looks. 
A day on a route with a vending op- 
erator would prove that. Ifanyone 
is thinking along the lines of ven- 
ding, it’s imperative to work witha 
professional who knows what he’s 
talking about. LJ 
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AMA WESTERN CONVENTION 
eee 


I et’'s play Jeopardy. The 
answer: piping hot french fries 
prepared in under a minute; a sub- 
marine sandwich large enough for 
two lumberjacks; grapefruit as 
fresh as if it had been picked that 
day; an assortment of coffees that 
would make Juan Valdez fret over 


York 


market share; and pantyhose for 
big mamas and Twiggy look- 
alikes. 

If you guessed the correct 
question— What were some of the 
products found in vending ma- 
chines at the National Automatic 
Merchandising Association’s 
(NAMA) 32nd Annual Western 








Convention and Trade Show?— 
keep an eye out for an autograph- 
ed picture of Alex Trebek in the 
mail. 

This Western show, held in 
Anaheim, Calif., on April 1-3, was 
the best-attended one ever, with 
the turnout hovering around 4,400. 


AV 


There were 205 exhibitors, which 
_ represents a 10 percent increase 
over the previous high, and a 
record amount of booth space sold. 
What attendees saw was a dizzy- 
ing array of vending machines, 
foods, beverages, and ancillary 
equipment, items, and services. 
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The exhibitors ranged from the 
famous (in terms of being recogniz- 
able to the average consumer) to 
the obscure. For every Coca-Cola, 
Pepsi, Seven-Up, Nestle, Keebler, 
Quaker Oats, Procter & Gamble, 
Hershey, Frito-Lay, Nabisco, 
Famous Amos, Sara Lee, General 


ching fon 


Foods, Ore-Ida, Oscar Mayer, and 
Starkist, there was a Ne-Mo’s 
Bakery, Viva La Pasta Enterprises, 
Little Charlies Entrees, Ruiz Food 
Products, Natural Nectar, Califor- 
nia Naturals, and Spicers Hunger 
Crunchers. 

Among the vending machines on 
display to house these and other 


! A'4 probably MA 


manufacturers’ products were: 

¢ Rowe International: Rowe’s 
Model 550 refrigerated products 
vendor represents the next genera- 
tion of such machines for Rowe, ac- 
cording to the company’s Bud 
Kice. This smaller-capacity vendor 
was designed to meet ADA 





0 






(Americans With Disabilities) re- 
quirements, as seen by the place- 
ment of the coin/bill insert, selec- 
tion, and delivery areas. Ad- 
justable shelving allows for place- 
ment of large items, such as the 
aforementioned submarine sand- 
wich. The Model 550 will be ready 
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Rowe’s Joel Friedman (I) and Bud Kice by the Ore-ida Vend Fry machine, which Rowe 


will manufacture and distribute beginning in September. 





this fall. 

The Rowe GCV-320 glass-front 
can vendor features a brightly lit 
window display that attracts atten- 
tion and encourages impulse buy- 
ing; up to eight different soft drink 
selections; a choice of conventional 
stand-alone, master, or companion 
configurations; interchangeable 
front panels; insulated, durable 
Thermapane for clear-view mer- 
chandising glass front; a quick 
disconnect vend assembly (no tools 
required); a Rowe UBA bill accep- 
tor; and the availability of generic 
bubble-front styling. 

After six years of extensive 
testing, Ore-Ida’s Vend Fry 
machine will come to market in 
September. Rowe will manufac- 
ture and distribute it and share the 
marketing function with Ore-Ida. 
The shoestring potatoes, which are 
prepared in 35 seconds, receive 
special hot-air cooking in a convec- 
tion oven; they are not deep-fried in 
the machine. This no-oil method 
results in less fat and fewer 
calories than traditional fast-food 
fries. The potatoes are kept frozen 
until used. 

The company’s assortment of 
vending machines also included 
the Model 425 coffee vendor, the 
Model 5900 Jr. snack/candy ven- 
dor, and the Model 406Z cold drink 
vendor. 
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Jerry Sheaks (I) and Paul Scribner of California Food & Vending by the company’s 





a . a 


Crystal Pure Drinking Water machine. 


e California Food & Vending: 
This company, a first-time ex- 
hibitor at the NAMA Western 
show, displayed a diverse set of 
vending machines. 

The refrigerated Lite Food 


Center vends such items as pre- 
peeled citrus and other fruits, kept 
fresh by the presence of an en- 
zyme; sauces made from choles- 
terol-free oils; seven-grain berry- 
wheat breads; fresh bottled water; 
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Doug Minter of Tip Top Amusement Co. (r) and Dennis Von De Linde of VENEX Inc. by 


the company’s new soft-freeze vending machine. 


100 percent natural juices; mini- 
vegetable meals; salads; sand- 
wiches; and Mexican dishes. 
They’re vended in a sealed, 
tamper-proof container that’s date- 
coated to ensure freshness. 

The California Crystal Pure 
Drinking Water machine vends 
pure drinking water. It uses carbon 











Rowe’s Jerry Gordon (second from left) and A.H. Entertainers’ Craig Hesch (I), Don 


Hesch, and Sue Steurer by the Model 550 refrigerated products vendor, due this fall. 


filters and a reverse osmosis pro- 
cess for optimum quality and taste. 
No drain is required. A Total 
Dissolved Solids meter monitors 
the quality of the clean water. 
When the green LED is illumin- 
ated, the route operator knows 
that it’s time for filter removal and 
cleaning. 


No special power is required for 
the company’s french fry machine; 
it uses standard 115 volt AC, 20 
amp outlets. Also not required are 
water lines, drains, special ventila- 
tion, refrigeration, tools, or special 
maintenance. The “California 
Fries” dehydrated potatoes have a 
one-year shelf life without refrig- 


The growing popularity of cashless vending 


ne of NAMA’s many educa- 

tional seminars focused on a 
relatively new—and increasingly 
popular—concept in vending: debit 
(pre-paid) card technology. Entitled 
“Enhancing Growth Through 
Cashless Vending,” the session was 
moderated by Stan Ledbetter of 
Restaurant Enterprises’ in 
Lafayette, Ga. 

Ledbetter, a third-generation food 
service operator, introduced the 
pre-paid card system to his com- 
pany in 1984. He did it as a way to 
separate Restaurant Enterprises 
from its competition, to give it a 
marketing edge in the battle for 
new accounts. The system is cur- 
rently being used in public schools, 
blue-collar plants, universities, and 
hospitals. 

Les Lenzner, a retired vending ex- 
ecutive, says a debit card system 
must be able to do something that 
another system can’t, or doit better. 
“Otherwise, what’s the point?” he 
asked rhetorically. 

Penal institutions are a good ex- 


ample of locations that have en- 
joyed tangible benefits from a debit 
card system, Lenzner says. The in- 
mate goes to the commissary and 
asks that a certain value be put on 
his debit card. Results have shown 
that cashless vending increases 
machine sales and keeps the in- 
mate from spending money on sex, 
drugs, gambling, and other ac- 
tivities that the administration tries 
to prevent. The inmate is also more 
unlikely to get strong-armed by his 
fellow prisoners for cash. 

A large number of institutions 
have a debit card system in place, 
or have a pilot program underway. 
“The inmates don’t like it; they re- 
sent it,’ Lenzner said. “But so far 
they haven’t been taking their 
anger out on the machines.” 

Charles Barry, an administrator 
at two northern California facili- 
ties, says vending machine sales 
there have gone from $35,000 to 
$52,000 a week since a cashless ven- 
ding system was installed. 

Industrial situations like meat- 
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packing or chicken-processing 
plants have embraced debit cards. 
“These people don’t want to have to 
fish in their pockets for loose 
change, what with all the stuff they 
have on their hands,” Lenzner said. 
“It’s much easier just to reach for 
that card.” 

But perhaps the most ideal loca- 
tion/card match-up exists at col- 
lege universities. Instead of a stu- 
dent carrying multiple cards for 
identification, the meal plan, snack 
bars, copying machines, washer/ 
dryers, dorm entry, etc., one card—a 
debit card—can do it all. When the 
amount of money on the card runs 
down, the student inserts it in an 
automatic debit machine, which 
transfers money from the parents’ 
bank account to the card. 

The parents, of course, love the 
accountability of the debit card. 
“Dad knows that his daughter is 
spending the money on campus,” 
Lenzner concluded. “She’s not 
downtown buying red shoes with 
seven-inch heels with the card.” 0 





Kids big and small enjoyed climbing inside Oscar Mayer Vending’s giant weiner. 


eration. A three-gallon hot oil 
chamber holds cholesterol-free 
Canola vegetable oil (there's also a 
five-gallon replenishment supply 
reservoir). 

Finally, the California Cards-To- 
Go machine allows the user to 
create a professional business 
card, personal card, post card, 
memo announcement, or invita- 
tion instantly, all from a wide varie- 
ty of formats. It has a vend capaci- 
ty of 6,000 cards. 

e Crane National Vendors: The 
company’s Refreshment Center 3 
snack and hot drink merchandiser 
sells candy and snacks on the 
same shelf. Every divider is easily 
removed to convert to either candy 
or snack. Each shelf tilts forward at 
45 degrees, making it easy to reach 
even the upper shelves. 

As for the hot drinks, a unique 
drip-method brewing process pro- 
duces true “restaurant-style” cof- 
fee. There are optional kits for cap- 
puccino/espresso and hot choco- 
late. ‘‘Auto-Rinsan,’ a pre-pro- 
grammed, electronically controll- 
ed rinse/sanitation system, auto- 
matically cleans the brewer and 
drink systems. 

Crane’s Coldtron cold drink mer- 
chandiser handles a variety of cup 
sizes—from nine ounces up to 18. 
Selections include four, five, or six 
flavors with tea, with sparkling 
water, or with both; seven or eight 
flavors with sparkling water; and 
ice, no ice, extra ice, carbonated, or 
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Leah, Adrea, and Sandy. 


non-carbonated—for 54 total cus- 
tomer variations. Electronic fea- 
tures include self-diagnostics, data 
recall for total machine sales and 
each individual selection, and in- 
dividual pricing for every selection. 

The company also exhibited its 
Frozen FoodTron frozen food ven- 
dor, Snack Center 1 and 2 snack 


The Bettelman family from C.A. Robinson at the Automatic Products booth, (I-r): Ira, 








merchandisers, Shoppertron cold 
food merchandiser, and Hot Drink 
Center hot drink merchandiser. 


e Automatic Products: AP’s 110 
Series Snackshop machines— 
Models 111, 112, and 113—all fea- 
ture a customer-friendly control 
center that allows the operator to 
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Ira Katz (r) of Innovative Distributors of America shows the No nonsense pantyhose 
vending machine to Robert Poff of Peachtree Amusements. 


Delbert Noakes (I) of Plains Music & Vending and Gary Greene of Crane National Ven- 
dors by the company’s new Frozen FoodTron frozen food vendor. 
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Standard Change-Makers’ Barry O’Brien (I) and Bill Keller (c) with Mike Robinson of 
Century Vending and Distributing. 
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Genaro Favela (I) of Commercial Vending in Mexico and Frank Minnella of Lock 
America flank the company’s giant gumball machine. 
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Scan Coin’s Per Lundin points out the features of the company’s money-handling pro- 


duct to Vern Crawford of Mountain View. 





use either 24 or 115 volt changers 
and validators. A programmable 
scrolling display lets the operator 
create selling messages and in- 
structions in 10 languages. 

The three models correspond to 
an operator’s varying vend space, 
but they all share these traits: con- 
vertible and adjustable shelving; 
dual snack spiral capabilities; a bill 
validator; debit card interfacing; a 
gum- and mint-dispensing system; 


a Chiller unit; and an automatic 
shut-down feature. 

AP also showed its Model 203 
(multiple blends in three strengths) 
and Model 211 (space-saving) hot 
beverage merchandisers, as well 
as the C Series Countertop ven- 
dors for snacks, hot drinks, and 
cold drinks. 

e ECC International Corp.: After 
over two years of intensive R&D, 
ECC has developed the Series 2000 
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frozen vending machines. These 
hard-freeze machines offer consis- 
tent temperatures down to -25 
degrees Fahrenheit, allowing oper- 
ators to sell everything from ice 
cream to full frozen entrees. A 
multiple-tray configuration makes 
it possible to feature everything 
from odd-shaped ice cream pro- 
ducts to the largest frozen entrees 
— up to 40 different columns and 
500 items. 
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Every NSM jukebox now comes 
with a $100 PayBack Certificate 
... good as cash towards the pur- 


chase of NSM parts and acces- 
sories. 


Just purchase a new NSM jukebox from a partici- 
pating NSM Distributor -- any model -- and you'll 
receive a $100 PayBack Certificate. Use it to buy 

everything from amplifiers to laser players to 


microphone kits. Save up Certificates or use them 


The Guaranteed $10° Performance Machine™ 
One at a time, and make up any price difference in 
cash. Either way, it's a real $100. 
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A clear glass-front makes pro- 
duct selection easy for users. Mars’ 
coin and bill systems are standard; 
Debitek’s cashless debit card tech- 
nology is available. 

e VENEX Inc.; The company’s 
Model SF 1000 soft-freeze frozen 
food merchandiser maintains pro- 
ducts in temperature ranges that 
substantially reduce microwave 
cooking time. Features include five 
shelves that roll out for easy 
loading; solid-state, programmable 
electronic control; $1 and $5 DBA 
compatible; three LED displays; 
and an automatic defrost cycle. 

VENEX also displayed its glass- 
front candy/snack/pastry floor 
model merchandiser, glass-front 
snack merchandiser (floor and 
countertop models), and multi- 
price cold drink merchandiser. 

¢ KT’s International: This com- 
pany’s Pizzeria machine holds 78 
pizzas and 180 sodas; the Pizza 


Coin-Op 

& 

Home 

Pool Tables 


“Beyond Perfection” 


GREAT AMERICAN BILLIARDS 
800/ 831-2011 





“After six years of ex- 
tensive testing, Ore- 
Ida’s Vend Fry machine 
will come to market in 
September. ’’ 


machine holds 78 pizzas. Features 
include a pre-programmed, dedi- 
cated microwave; easy mainten- 
ance; self-diagnostics; and availa- 
bility of a data management re- 
trieval system. The Pizzeria soda 
machine runs on a standard 110 
outlet, or it can be plugged into the 
pizza machine to share its 
electronics. 

As for the KT pizza itself, it has a 
crispy, brown crust that micro- 
waves perfectly in one minute. The 
crust is pre-cut into wedge slices for 


easy handling and eating. All 
meats are U.S.-grown lean beef 
and pork; only 100 percent whole 
milk mozzarella cheese is used. 

¢ Innovative Distributors of 
America: No-nonsense pantyhose 
are vended in this company’s ma- 
chine, a natural for office buildings 
with female employees. A variety 
of sizes and colors are carried in 
the machine, which also features a 
Coinco coin changer, a Mars bill 
validator, powder-coated paint, 
and a two-line digital display. It 
receives power from a standard 
wall outlet and comes as a wall or 
floor mount. 

In response to operator demand 
for machines that fit in a smaller 
area, reduced-size or countertop 
vending machines were shown by 
such companies as Vendx Market- 
ing, LoBo Sales and Marketing, 
Polyvend Inc., and Lock America 
Inc. U 
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Significant issues 
face industry today 


Wercome to a new feature in 
Play Meter. I have agreed to 
write this column periodically 
because a) I can type 60 words per 
minute, b) it keeps me out of the 
shop (my employees support that), 
and c) maybe I can occasionally 
suggest something that may bene- 
fit readers. I welcome your input 
and any topic ideas. I can general- 
ly be reached at my office, (316) 
262-3538. 

The name of our company is 
Chilton Vending and Billiards, 
located in Wichita, Kan. I won’t go 
into great detail about the com- 
pany, but some background infor- 
mation is necessary to explain my 
point of view on issues discussed 
later. 

My father, Stan Chilton, started 
the company almost 50 years ago. 
I have been working with him full 
time since 1982. We have never 
manufactured a piece of equip- 
ment to sell, and never distributed 
new equipment to operators. How- 
ever, we do turn our inventory fre- 
quently to keep the equipment 
fresh. We completely refurbish all 


of our machines and sell them to 
other operators and sometimes to 
the home market. 

The most important point here is 
that we are a mid-size amusement 
machine company. Our vending 
operation consists of cigarettes 
(10%), cranes (30%), and redemption 
equipment (18%). The balance of 
equipment is videos and pins (29%), 
jukeboxes (8%), and coin-op pool 
(5%). 






Randy Chilton 











The amusement business is uni- 
que. With a video game the majori- 
ty of the income, after paying com- 
missions, goes to paying for the 
machine. Simple enough. You take 
half and leave half behind. I can 
say from experience that closely 
tracking your cost of goods percen- 
tages, and combining that with win 
frequencies, is the difference bet- 
ween making good income from 
your “vending” machines or break- 


“If you are a legitimate industry member and 
haven't been to the Washington Conference, it’s 


time. ’’ 


Did you say vending included 
cranes and redemption? Absolute- 
ly. In my mind a vending machine 
is defined as a coin-operated device 
that dispenses a tangible product. 
I remember our first cranes and 
how we tried to learn how to 
schedule them. It didn’t take long 
to realize the major expense of 
product. 
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ing the financial back of your 
company. 

In the early days (and currently) 
I never liked hearing my accoun- 
tant explain that we made good 
money on the crane route last 
month, but have nothing to show 
for it because we increased our in- 
ventory of prizes as well. That’s no 
good. You made money but had 
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nothing to show for it but inven- 
tory. Youcan’t pay your expenses 
with inventory. 

Here’s a number for you. I don’t 
know if it’s good or bad but it’s 
ours. In 1992 we turned our crane 
and redemption product inventory 
15.6 times. Put another way, our 
share of income for all cranes and 
redemption machines on our route 
was 15.6 times the product inven- 
tory we had on hand Dec. 31. 


“The political issue of 
the day is still the dollar 
coin. Close behind is 
the battle among the 
telephone companies. 
Both will ultimately 
have a dramatic effect 
on every operator. ”’ 


Put one more way, on average, if 
I stopped buying product for our 
cranes and redemption machines 
today, I would run out completely 
in 3.3 weeks. I think that is pretty 
good, although I have nothing for a 
comparison. Whether or not your 
numbers parallel these is not im- 
portant. Whether or not you know 
what your numbers and ratios are 
is very important. 

A story I like to tell (and if I stole 
this from someone over the years I 
apologize in advance) is of the not- 
SO-Savvy crane operator who was 
meeting with his accountant. The 
accountant says (insert the name 
of your choice, I’ll use Joe), “Joe, I 
think we have a problem here. For 
every $10 worth of income you’re 
getting from your crane machines 
you re going through $12 worth of 
product.” Joe responds, “Not to 
worry, | plan on making up for it by 
purchasing more cranes.” 

Washington Conference 

The annual AMOA/AAMA 

Washington Conference is coming 
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Also Available: 
* Eric Clapton...Slowhand 
* Bon Jovi...Slippery When Wet 
* Elton John... Greatest Hits Vol | 
* Squeeze... Singles 45’s and Under 
* Cream... Strange Brew/ Very Best of 
* Nazareth... Hair of the Dog 
Plus Hundreds More!! 








Servicing CD Jukeboxes Nationwide 


Phone: 
(313) 562-6360 Ex. 3 
Outside of MI: 
(800) 875-BEAT ext. 3 
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Dearborn, MI 
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up this month, May 16-19. In the 
brief time these conferences have 
been held, our industry has gone 
from having a minimal presence in 
Washington to being a significant 
force. 

I’m tired of hearing the cliche 
that “if you're not going to get in- 
volved in politics then get out of the 
business,” but it’s very true. The 
political issue of the day is still the 
dollar coin. Close behind is the bat- 
tle among the telephone com- 
panies. Both of these issues will 
ultimately have a dramatic effect 
on every operator in the country. 

One subject I will soon tackle in 
this column is price-per-play. I 
think this is a huge problem in our 
industry and I will get into specifics 
later. A big step toward solving the 
issue is the dollar coin. Here’s the 
bottom line: we must continue to 


TOKEN DISPENSING 
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* Fully Reconditioned! *1 Year Guarantee! 
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* 5€and25¢ 
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* Fast repair service! 
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* Bally's has player appeal the top money 
makers in merchandizing arcades 


* Electronic board servicing For 
Bally's and Jenning slots. 


EGTE! Eastern Gaming Tech Enterprises 


Token Dispensing Slat Machines, Glass and Reel Strips 
37 WILUS DR.» TUCKERTON. NEW JERSEY O8087 
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increase our price-per-play indus- 
try-wide to keep up with the in- 
creases in our operating expenses 
and the cost of equipment. 

The dollar coin will allow us to 
evolve much faster than talking 
about putting bill acceptors on all 
of our equipment. Some of the 
manufacturers are giving opera- 
tors the option of placing DBAs on 
pinballs. Every machine on our 
route needs to have the ability to 
accept money in $1 increments. It 
would be much easier, more cost 
effective, and much quicker with 
the dollar coin. 

The telephone battle, in which a 
fight wages over who can do what 
on the phone lines, is huge. Boiled 
down to the street level, the phone 
and technology companies would 
like to ultimately transmit music 
and games over the phone lines 


ASK FOR JACK OR ELAINE 
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and into your locations. 

If we stay involved with this, it 
could become lemonade. That is, 
we could work with these compan- 
ies and benefit from the technol- 
ogy. If we don’t, it will all be lemons 
for the operator. There are many 
entities out there that don’t see any 
reason for the operator’s role to ex- 
ist. We must continue to expand 
our presence in Washington. 

A handful of operators, distri- 
butors, and manufacturers have 
been carrying the ball in Washing- 
ton since the inception of the con- 
ference. If you’ve been there in the 
past your support is needed now 
more than ever, especially with a 
new administration. 

If you are a legitimate industry 
member and haven't been to the 
Washington Conference, it’s time. 
For the cost of a new kit you can 
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participate. If you haven’t received 
the registration information, call 
AMOA at 1-800-YES-AMOA. 
Something else will happen. You 
will have a great time in a great Ci- 
ty and will want to come back. But 
you need to make the first trip. 


Distributor kudos 

Aren’t distributors wonderful? 
Did you ever think you'd hear an 
operator say that? I’m noticing 
that distributors are providing 
more services for the operator than 
I can ever remember. 

Maybe we're just fortunate, but I 
think the game “brokers” have 
gone by the wayside and the pro- 
fessional distributors have remain- 
ed. The industry sure has changed 
a lot in a short period of time. 

Recommendation 

One of the most valuable trade 
seminars I ever attended was con- 
ducted by Charles Ross, titled 
“Location Profit and Analysis.” I 
know many operators are familiar 
with him. He explained the finan- 
cial side of operating an amuse- 
ment business and I understood it. 
Catch it if you can. 

In conclusion, I’ll leave you with 
this memorable quote from 
Charles Kettering: “If you're doing 
something the same way you have 
been doing it for 10 years, the 
chances are you are doing it 
wrong.” LJ 

We welcome Randy Chilton into 
our family of contributing writers. 
He typifies the young, committed, 
professional coin machine oper- 
ator who will lead our industry in- 
to the 21st century. Chilton has 
served on the AMOA board of di- 
rectors and is currently secretary 
of the association. 
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Arachnid tour makes 
New York stop 


ver 600 dart players converg- 

ed in East Syracuse, N.Y.., for 
Arachnid’s New York BullShooter 
regional on March 5-7. Darters 
from New York, New Jersey, Mas- 
sachusetts, Pennsylvania, and 
Canada competed for $6,000 in 
prize money on English Mark 
Darts games. Betson Advance co- 
sponsored the tournament. 

The top three finishers in each of 
the eight main events qualified for 
the BullShooter Finals, which take 
place Memorial Day weekend in 
Chicago. The winners included the 
following: 

Men’s Singles: Roy Yeager, Port 
Carbon, Pa.; Women’s Singles: 
Kathy Karpowich, Freeland, Pa.; 
Men’s Doubles: Greg Jones, White 
Haven, Pa., and Jona Salata, Mc- 
Adoo, Pa.; Women’s Doubles: 
Kathy Karpowich and Leslie Mar- 
Cchelt, Freeland, Pa.; Mixed Dou- 
bles Cricket: Liz Davis, Middle- 
ville, N.Y., and Mike Donovan, Au- 
burn, N.Y.; Mixed Triples: Kathy 
Karpowich and Joe Haganey, 
Freeland, Pa., and Michael Ab- 
boud, Cunningham, Pa. 

For more information on qualify- 
ing for the $60,000 BullShooter 
Finals, call Arachnid at (800) 
435-8319. LI 





Liz Davis and Mike Donovan, winners of the Mixed Doubles Cricket event, with Ange Giavedoni and Jim Beyers of 
Arachnid. 





Men’s Singles champ Roy Yeager with Arachnid’s Anne Bressler. 
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"It's Phenomenal. 
My cashbox has soared." 


-Lou Manolios 


Candid Comments from English Mark Darts operators 
about Galaxy and League Master System. 


Gem Music of Dayton, Ohio operates over 200 dart games with about 1600 
league players. Jim Hayes is using modems to automatically transfer stats 
from Galaxy games to his office. 

"I think what the Galaxy represents now is just the tip of the iceberg in 
what's possible for the game in the future. So, by buying the Galaxy I think 
you're gearing up for the future. I recommend Galaxy to other operators all 
the time." 

"Darters are very enthusiastic. They like the idea of having their name up 
there. They were really willing to work with us, they like the idea of Galaxy 
and the future of darts. Galaxy is the future - to me, the Galaxy represents 
the future of all coin-operated vending." 





Jim Hayes 
Gem Music 


Kenny Price of Price Music, West Virginia is third generation in the coin-op 
business. He was one of the first to purchase Galaxy. His company operates 
approximately 70 Galaxy games with 400 league players. 


"Galaxy games are some of the highest earning machines I have. So far with 
the system, after the updates, I haven't had very many problems at all. 
Arachnid is one of the best companies I've ever seen to work with on this kind 
of stuff. When you've got a problem, you call them and they help you through 
it. They're very attentive to it." 

"The customers like it and the players love it because they don't have to pay 
that much attention to a piece of paper to tell them when they're up, the 
machine tells them when they're supposed to be playing. I've got a league Kenny Price 
coordinator and he likes it real well. He said, 'Any other manufacturing Price Music 
company would be hard pressed to come up with a program that's as easy to 

use as this one.’ " 





P-n-L Vending of Pittsburgh, Pennsylvania has been a full-line vending service 
for 13 years. Lou Manolios operates over 500 dart games with 4800 players 
on his dart leagues. 


"I believe in the system ... it's the way of the future. This is definitely the way 
to go. One of the reasons to get into a new system is to save labor costs. My 
savings is big money. It's going to save me overall, time in the office where I 
can utilize my employees to being productive in other areas, not just darts. 
We only have one girl doing stats from modem retrieval, because that's all it 
takes and that's all it will ever take regardless of the number of games I 
have. It's very quick. She thinks it's easy to operate. " 

Lou Manolios "I tell other operators, 'You need to invest in the Galaxy game. You've gota 
P-n-L Vending tool on that game which is Top Gun.' It's exciting, my cashbox has soared. I 
would say in over half of the taverns that I have involved Galaxy games, it 
has soared over 300%. It's unbelievable!" 









O 
For more information on Galaxy call Arach =® 
1-800-435-8319 or 815-654-0212 6421 Material Ave., Rockford, IL 61111 


—— AND LEAGUES 





A.H. Entertainers hosts 
lilinois dart tourney 





on Hesch and his company, 

A.H. Entertainers of Rolling 
Meadows, IIl., staged the finals of 
the Top Cannon tournament on 
Feb. 27. It took place at Tamara 
Royale in McHenry, III. 

To secure a spot in the finale, 
players participated in over 50 
qualifying tournaments through- 
out northern Illinois. More than 
100 darters turned out for the 
singles tournament, which was 
also visited by the Miller Beer 
“Cold Patrol” and STAR 105.5 FM 
(it broadcasted live on-site). A raffle 
gave away such prizes as hard-to- 
get Chicago Bulls tickets and a 
jukebox. 

Jimmy Damore and Chris Bleser 
won the Men’s and Women’s Sing- 
Ss les events, along with $300 in cash, 
LIER G EN INE ay be Bios a oo 7 Bh | a trip to Las Vegas, and a trophy. 

u ch 3 Bes) Spots two through four, and their 
prizes, went to: Wayne Roewer 
and Deb Mahon ($200, a jukebox, 
and a trophy); Ray Schatz and 
Judy Roewer ($100, a video game, 
and a trophy); and Simon Heslop 
and Carole Wilke ($50 and CDs). 

On the night before the finals, 
A.H. Entertainers held a Blind 
Draw Doubles tournament at 
Tamara. It was won by Mike Bill- 
ings and Dave Rassmussen. 

The company wished to thank 
the pubs and players, as well as its 
co-sponsors: Miller Beer, STAR 


From left: Brad Hamma and Chris McSwain of A.H. Entertainers, tournament iat Jimmy Damore andsons, andMar- 105.5 FM, and Carlson Travel 
ty Lieb of Carlson Travel Network. Network. 1 
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OURNAMENTS AND LEAGUES 





World Series of Darts 
comes to California 











John Nolder (I) of Tri Vending congratulates Draw 
Doubles champs John Gray and Sean Downs. At right is 
Mike Gannon of Merit. 


Women’s Singles winners Lori Verrier (|), second place; 
Nadine Chapman (c), first place; and Bob Wiles of Merit. 


From left: John Nolder of Tri Vending with first place 
Women’s Doubles winners Paige Tibbetts and Lori Ver- 
rier, and Lamar Forque of Merit. 





0 ompetitors from Northern 
California and the Pacific 
Northwest converged in Sacra- 
mento on March 5-7 for the Merit 
World Series of Darts “California 
Classic.” 

Tournament veteran Lori Ver- 
rier won top honors for women, 
taking Women’s Doubles with 
Paige Tibbetts and Mixed Triples 
with her husband Gerald and Sean 
Downs. She narrowly missed the 
Singles crown, which went to 
Nadine Chapman. John Gray was 
MVP on the men’s side, winning 
two first place titles and three se- 
cond place standings. Jim Nolan 
edged him out for the Singles title. 

Sincere appreciation is extended 
to John Nolder’s Tri Vending & 
Amusements for contributing to 
the success of this event. Thanks 
also to Laramie Screen Printing 
and Great Lakes Darts for their in- 
volvement in the World Series of 
Darts. 


Winners in the major categories 
were: 

Draw Doubles: 1st—John Gray, 
Phoenix, Ariz., and Sean Downs, 
Eugene, Ore.; 2nd—Brian Howes, 
Orange, Calif., and Bruce Beck- 
man, Antioch, Calif.; 3rd—Ralph 
Chavez, Corona, Calif., and Kelly 
Kevan, Sacramento, Calif. 

Women’s Singles 301: 1st— 
Nadine Chapman, Sacramento, 
Calif.; 2nd—Lori Verrier, Salem, 
Ore.; 3rd—Alice Lott, Largo, Fla. 

Four-Person 501: 1st—John Gray, 
Brad Halley, Phoenix, Ariz., Sean 
Downs, and Gerald Verrier, Salem, 
Ore.; 2nd—Larry Willis, Portland, 
Ore., John Hecht, Eugene, Ore., 
and Eldon Withers and Brett Ar- 
bogast, Olympia, Wash.; 3rd— 
Larry Markin, Fullerton, Calif., 
Brian Howes, Craig Belardes, 
Capistrano Beach, Calif., and 
Mark Evans, Norwalk, Calif. 

Women’s Doubles 301: 1st— 
Paige Tibbetts and Lori Verrier; 
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2nd—Alice Lott and Sandy Frantz, 
Orange, Calif.; 3rd—Loretta 
Breeze, Antioch, Calif., and Marti 
Aslin, San Jose, Calif. 

Open Singles 501/Cricket: 1st— 
Jim Nolan, Santa Clara, Calif., 
2nd—John Gray; 3rd—Gerald 
Verrier. 

Open Doubles 501 Master Out: 
ist—Brian Howes and Craig 
Belardes; 2nd—John Gray and 
Brad Halley; 3rd—Sean Downs and 
Gerald Verrier. 

Mixed Triples 501/Cricket: 1st— 
Gerald and Lori Verrier and Sean 
Downs; 2nd—John Gray, Brad 
Halley, and Susan Bauer, Phoenix, 
Ariz.; 3rd (tie)—-Massey Bentz, 
Craig Steepy, and Wendy Haelle, 
all of Olympia, Wash., and Mike 
Coots and Su Ryder of Upland, 
Calif., and Ralph Chavez. 

For more information on the 
Merit World Series of Darts, call 
Bob Wiles, (800) 523-2760. LJ 


EN YEARS AGO 





‘All we have to 
fear is fear itself’’ 


7 ome video games had invaded 
the country. Louis Boasberg, 
in a guest editorial, said, ‘“Most 
operators and distributors look 
upon home games as demons, evil 
spirits, ghosts, goblins—all con- 
jured up by black magic and wit- 
chcraft for the sole purpose of put- 
ting them out of business. But if 
you will allow me to borrow from 
F.D.R., the plain truth is, ‘All we 
have to fear is fear itself.’” 

Boasberg went on to say that the 
industry should welcome home 
video games as business compa- 
nions, allies, and advertising 
mediums. “‘No home sets in ex- 
istence can begin to compete with 
the appeal and exciting challenge 
of a new and exciting video game 
on the market or coming in the 
future,” he said. 

The industry had some good 
press when President Ronald 
Reagan, in an address to 500 
students in Orlando, endorsed 
young people’s infatuation with 
video games. “In the midst of 
another revolution, one marked by 
the explosion of technological ad- 
vances,’ Reagan told the group, 
‘video games are an educational 
tool to be used in preparation for 
life in the modern age.” 

In the Play Meter news pages 10 
years ago the Alabama legislature 


called upon the state’s citizens to 
boycott all of Atari’s products for 
Atari's decision to move its home 
video game production plants to 
Hong Kong and Taiwan; Atari also 
cut 350 of its 1,000 coin-op division 
employees back to a four-day work 
week, making it the third time in 
six months the company had made 
labor reductions; a bootlegging 
syndicate was being pursued by 
the FBI, who claimed one company 
alone was responsible for nearly 
2,000 copied game boards in a 
short time; in response to a public 
outcry for more data on the effects 
of video games on youth, a rash of 
studies were underway by resear- 
Cchers nationwide; there were 
about 40 gray area game cases in 
Ohio courts in spite of a Supreme 
Court ruling that determined that 
an electronic draw poker game 
was a gambling device; Jerry Mar- 
cus joined Atari as its executive 
vice president of sales; Play Meter 
defended its position of banning 
gray area games from its AOE 
show (predecessor to ACME): and 
Colorado operators breathed a 
sigh of relief after a proposed $100 
per machine state tax was 
defeated. 

In addition, Tennessee operators 
banded together to fight a propos- 
ed tax in their state; two companies 
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in Arizona were ordered to pay 
$90,000 in damages for operating 
copied games; R.A. Green of 
Rosemary Coin Machine was nam- 
ed president of the South Carolina 
Coin Operators Association; and 
Bally won Play Meter’s award for 
best video game for Ms. Pac-Man, 
while Williams won for best pinball 
with Eight Ball Deluxe. 

Products appearing in the “New 
Products” section of Play Meter 10 
years ago were Ninja Gun from 
American Arcade Specialties, Bub- 
bles and Food Fight from Atari, 
Sinistar, Joust, and Big Strike from 
Williams, Moguchan from Ven- 
ture Line, and Cosmic Chasm from 
Cinematronics. 

The Play Meter top ten video 
games in street locations included 
Mr. Do!, Galaga, Q*Bert, Popeye, 
Ms. Pac-Man, Moon Patrol, Joust, 
and Turbo. The top ones in arcade 
locations were Pole Position, Time 
Pilot, Mr. Do!, Q*Bert, Front Line, 
Millipede, Popeye, Ms. Pac-Man, 
Joust, Baby Pac-Man, Moon 
Patrol, Pac-Man Plus, Turbo, and 
Galaga. 

There were only four top pinballs 
listed. They were Eight Ball, 
Speakeasy, Q*Bert’s Quest, and 
Spirit. 1 


LAYER’S PERSPECTIVE 








Greg Reeves 
Ray Hepburn 








Video lite: more 
realistic, less violent 


| t makes sense that our wish to 

see non-fighting games on the 
market should be fulfilled by two 
veteran companies of the industry. 
In the early ‘80s these manufac- 
turers were at the apex of the 
business when fighting games did 
not even exist. 

Both Midway and Taito have, 
from their inception, made games 
with original themes, amusing 
touches, and innate playability, 
unlike some others trying to com- 
pete by capitalizing on the much- 
used fighting theme. Vehicle simu- 
lations and sports games are less 
violent and more realistic than mu- 
tant battles, and they are precisely 
the themes featured in this review. 


NBA JAM 

Each game released by Midway 
completely changes theme from 
the last, but sequels always appear 
a year or so down the road. The 
same can be said for NBA JAM, the 
new seasonal sports game using 
professional players and teams. It 
follows in the profit-making foot- 
steps of the previous sports- 
themed game, Super High Impact. 
It also appears in the same dedi- 
cated cabinet style as the latter, 
with a wide four-player control 
panel and appropriate NBA cabi- 
net detailing. 





Super Chase missions put players in high-speed vehicles to track down criminals. 
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The game is a two-on-two contest 
in which the player is allowed to 
choose his favorite team. One per- 
son can control the movements 
and hand actions of one of his two 
players, and just the hand actions 
of his other player. Two people can 
each have a player on one team 
and compete against the compu- 
ter, or they can control a team and 
play against each other. Buy-in is 
available so that four players can 
control all the action. 

Controls are as follows: a joystick 
manipulates the basketball 
player’s movements to each side of 
the court, up to the foreground and 
out to the background. A red but- 
ton allows the player to shoot when 
on the offensive and block when on 
the defensive. A turbo button 
speeds up the player’s movements. 

Each player has aturbo meter at 
the top of the screen that indicates 
the level of fatigue and regenerates 
itself when not in use. The turbo 
button can also be used in combi- 
nation with the red button to slam 
dunk. The glass backboard actual- 
ly breaks after a powerful slam. 

Due to the digitized graphics, 
NBA players have features charac- 
teristic of their human counter- 
parts. The cheerleaders and 
crowds react to the play on the 
court, which has a realistic wood 
finish. 

Ball players interact and can 
knock each other down. The 
realism doesn’t end there because 
the score at the bottom of the 
screen mimics that seen on televi- 
sion, sportscaster’s voice and all. 
Make no mistake, this is definitely 
a crowd-pleaser and will surely 
score well, as did Midway's last 
three games. 


Super Chase 

Early Taito games had varied 
genre themes: Alpine Ski, Front- 
line, and Elevator Action, among 
the many titles. In the last few 
years the direction has been 
toward standard-bit graphic simu- 
lation, mainly so the detail of 16- 
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and 32-bit graphics can be enjoyed 
with the cost of polygon technol- 
ogy avoided. As a result, smaller 
upright cabinets can be used in- 
stead of the current bulky multi- 
player simulators. 

Super Chase is a sequel to the 
late ‘80s games, S.C I. (Special 
Criminal Investigation) and Chase 
H.Q.. The theme is the same: chase 
criminals in high-speed vehicles 
over various terrain until an arrest 
is made. 

The player uses an accelerator 
pedal, steering wheel, and high-low 
speed shift with a nitro button at- 
tached. The nitros can be used 
three times per mission while rac- 
ing to catch up to a fleeing target. 

The first mission takes place in 
Beverly Hills, Calif., the second in 
New Orleans, and the third in 
Texas. Nancy, the mission in- 
former, explains the mission's 
parameters and provides the list of 
suspects. Once the player begins, 
he encounters obstacles, such as 
other cars, crowds, and trees. 

Once suspects are sighted, the 
cabinet-mounted red and blue 
lights start flashing. Enemies in- 
teract by shooting guns or throw- 
ing grenades at the player. To ap- 
prehend the criminals, the player 
must ram his vehicle into the 
getaway car a certain number of 
times (indicated by an arrow). The 
second mission takes the player in- 
to an enemy camp full of gun-toting 
soldiers, then alongside a moving 
train while dynamite is thrown in 
his direction. 

The game is very fast-moving; a 
lot of time and energy was invested 
in the scenery. The player is often 
forced to drive onto sidewalks, 
through restaurants, and near 
crowds. A Porsche, Jeep, and an 
18-wheeler are among the vehicles 
used on the missions. Unusual 
dangers await, such as an aerial at- 
tack from a helicopter gunner, so 
look out! 

All around, Super Chase is a very 
good game for both street and ar- 
cade locations. L] 


AX TIPS 





Winning the tax 
game by giving 


ne cardinal rule of saving 

taxes is easy to state and easy 
to understand: when you pay, 
deduct all. Here’s a tax idea that 
goes even a Step further: you get a 
full deduction for what someone 
else pays. 

First, some basics. When you 
give property to charity, you geta 
deduction equal to its fair market 
value on the date of the gift. Your 
cost or how you acquired the pro- 
perty is immaterial. An example is 
always the easiest way to explain 
the wonderful tax consequences: 

Years ago, when you started Suc- 
cess Co., the stock was worth $1 per 
share. You owned 100 percent then 
and still do today. But now it’s 
worth $200 per share. If you sold 
100 shares for $20,000, the capital 
gains tax would be about $5,600. 
But, if you donate the stock to your 
favorite charity, the capital gains 
tax is ignored and you get the full 
$20,000 deduction. In the 31 percent 
tax bracket, you would pocket 
$6,200. 





This little tax ploy is known as “a 
charitable bailout.” It’s one of the 
answers to the age-old problem of 
how to get money out of a closely 
held corporation. It’s not easy to 
find a buyer for your stock when 
you want to sell only a few shares. 
In fact, you may have trouble try- 
ing to give it away because the 
charity won’t be able to sell it 
either. 





Irving Blackman 








if the charity is obliged to sell the 
stock to the corporation. 

It’s OK to nix a sale to anyone 
else, but the charity must at least 
have the option of keeping the 
stock. Chances are they'll want to 
cash it faster than you want it 
back, but you won’t avoid the 
capital gains tax if you make the 
donation contingent upon the 
charity selling the stock back to 


‘‘A charitable bailout is one of the answers to the 
age-old problem of how to get money out of a 
closely held corporation. ”’ 


This is where the bailout comes 
in. You arrange to have your cor- 
poration buy the stock from the 
charity at its full value. (A profes- 
sional appraisal is essential.) 
Result: you unlock $20,000 from the 
corporation. Caution: be careful 
about the deal you make with the 


charity. You lose your tax benefits 
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the corporation. 

When the smoke clears, Success 
Co. has, in fact, paid for your 
$20,000 charitable deduction. And 
who still owns 100 percent of the 
company? Youdo. A great tax deal 
all around. One more caution: gifts 
of appreciated property may be 
subject to the Alternative Mini- 
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mum Tax. A competent profes- 
sional can set up and review the en- 
tire transaction. 


Can you deduct the cost of an 
unsuccessful business search? 


Often a search for a new busi- 
ness takes a year or more. You 
may investigate a number of op- 
portunities. It all costs money. If 
your search is unsuccessful (you do 
not enter into the new business), 
can you deduct your search ex- 
penses? No. 

Here are the unhappy rules: out- 
lays made during a general search 
or a preliminary investigation to 
find a new business are not deduc- 
tible. For example, you run ads, 
travel around the country to look 
at prospective businesses, and hire 
auditors to evaluate several of the 


prospects. 
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TAKE STOCK! 


Redemption Game Tickets 
IMMEDIATE SHIPPING 


¢ Choice of 
“ONE COUPON” or 
“REDEMPTION” 


© 15/32" X 2” Machine- 
Issued 


Finally, you decide to buy Pro- 
spect Corp. You incur expenses, in- 
cluding legal fees related to this 
specific deal. The deal falls 
through. What are the tax results? 
This is what the IRS says in Rev. 
Rul. 77-254: you get no deduction 
for the general expenses to find a 
business—the ads, travel, auditors. 
However, the legal and other ex- 
penses incurred for the specific 
misadventure to buy Prospect 
Corp. are deductible. 

Is there a way to insure a 100 per- 
cent deduction for all expenses in- 
curred while looking for a new 
business? Yes, and it’s easy. Here’s 
the formula: incorporate, then buy 
stock from your new corporation 
equal to the amount of the an- 
ticipated search expenses. Then 
have the corporation (instead of 
you) pay the expenses of looking 






Copy- 
and expenses 


If each vendor on 
this rack sold only 
4 capsules per day, 
your gross sales 
would be $270.00 
per month, and 
your gross profit 
before commission 


would be $194.00. 
That adds up toa 
yearly gross profit 
Of $2,328.00 per 


for a new business. 

This approach puts you in a no- 
lose position. If you actually start 
the business, the corporation is set 
up and ready to go. If youdo not go 
into the business, at least you cap- 
ture a personal deduction for the 
expenses paid by the corporation. 

Here’s how you get that deduc- 
tion: liquidate the corporation or 
sell your stock. A little-known sec- 
tion of the Internal Revenue Code 
(section 1244) allows you an or- 
dinary deduction on your stock 
loss. 0 

Irving Blackman is a senior tax 
partner in Blackman Kallick 
Bartelstein, a CPA firm specializ- 
ing in closely held businesses. He 
has agreed to consult with readers 
of this column; his Tax Hotline 
number is (312) 207-1040. 



















We have the right redemption tickets for your arcade 
machines. Available in 12 different colors. in stock or 
custom-printed. 


“TICKET EATER” Counter/Shredder 


Count & shred 13 tickets per 
second. Available with Extra- 
Large number display! 


Pee 
} National Ticket Company « P.O. Box 547 ¢ Shamokin, PA 17872 
ORDER DEPT. 1-800-829-0829 « TOLL FREE FAX 1-800-829-0888 


OTHER INFORMATI @ INTERNATIONAL FAX 1-717-672-2999 


TICKET CO 
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rack, per year 
before commission. 
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A&A Co. / Parkway Machine Corp. 
Mailing Address: P.O. Box 277, Dept. PM 
Timonium, MD 21094-0277 USA 
Street Address: 1930 Greenspring Drive 
Timonium, MD 21093 USA 
(410)252-1020 © 1-800-638-6000 © Fax: 1-800-800-1110 or (410)252-7137 
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It's the next best thing to 
being there! ARCADE &: 


Now you can attend Randy Fromm's Arcade School 7 LCHOOL 
without taking a week off the route. This videotape VIDEOTAPE TRAINING SERIES 





series covers each subject as presented during the live Recorded Live at Randy 

class. All you miss are Randy's famous "hands-on" labs! Fromm’s Arcade School! 
All-You-Need Beginning Electronics for Operators 2 tapes — $ 79,95 
Basic Videogame Troubleshooting —— —— —— ——- ———— $ 49.95 
Diodes, Transistors and other semiconductors 2 tapes — — $ 79.95 
Easy Pinball PC Board Repair ——-——————-—-—-—---— $ 49,95 
Videogame Monitor Repair Made Simple 3 Tapes ————— $109.95 


Switching Regulator Power Supplies ————— — #———— $4995 











Orlando, FL Mar 29 - April 2 
North Jersey — April 19 - 25 
Las Vegas, NV — May 10 - 14 
Phoenix, AZ——— May 24 - 28 
San Diego, CA June 7 - 1] 
Chicago, IL ——- November 1-5 










For personal, hands-on training join 
us at the Randy Fromm's Arcade 
School nearest youl All classes 
are taught by Kandy Fromm. 












ga Randy Fromm’s Big Blue Book of 
fx Really Great Technical Information 
eae This popular book is full of useful informa- 
2 Pe tion, including troubleshooting shortcuts, 
Bee parts sources etc. Includes schematic 
diagrams for monitors and power supplies. 
$39.95 (add $5.00 Shipping & Handling) 
Disponible en Espafiol Pricio el mismo 


Using a Digital Multimeter — — — — $29. 
Linear Power Supplies — — — — — $49.96 
X-Y Monitors —— — — — — — — $30.96 
Videogame Conversions — — — — 49% 







Remember to add $5.00 Shipping & handling to| "5 
all USA orders. Foreign deliveries please FAX| 7 

with your shipping instructions. = 
C.O.D. orders okay! Sorry, credit cards. 


Cinta de Vrdeos Lr Lsparol 


Lo Basico en Electronica Para Maquinas de Video Juegos —— —— $449. 
Entendiendo los Diodos y Transistores ————-———— $49.95 
Aa Encontrando los Problemas comunes de Video Juegos $49.95 

FPN » Keparacion de Fuentes (Tipe Feter Chou) =——— $449 

r) _Reparacion de Maquinas de Pinball 2 Cintas — $79.95 


* wae 

















MORE INSTRUCTIONAL VIDEOTAPES 


Maduinas de Williams Pinball Sistema WPC — — $49.96 
No hablo Espafiol muy bien. Por favor FAX solamente. Gracias. 


For RUSH Delivery or a FREE info package 
(619) 593-6131 FAX 593-6132 


Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 
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ECHNICAL TOPICS 








T he chart shown is a trouble- 
shooting flowchart to help you 
track monitor problems. At the top 
you will see where to start. The 
chart is self-explanatory; follow it 
by answering individual questions 
about your monitor. 

For example, the first question is 
whether your monitor has a blank 
screen. If it doesn’t have a blank 
screen you follow the “NO” arrow, 
which leads to another question. 
This time it asks whether the pic- 
ture is too small. Once you’ve 
answered that question, continue 
on to the appropriate box. 

If your monitor does have a 
blank screen, follow the ‘“YES” ar- 
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row, which leads to a block instruc- 
ting you to test fuse #F601. If that 
fuse is blown, follow the appro- 
priate arrow to the solution. If it’s 
not a blown fuse, the chart will 
guide you toward another solution. 


Two service schools 

I'd like to share these photos of 
two recent service schools. The 
photo on the left is of a school held 
in Sacramento, Cal., at Coast to 
Coast Distributing. The other 
photo is one taken at a school held 
in Mexico. If you need information 
about upcoming schools, check my 
ad a few pages over. [) 
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Randy Fromm 


Troubleshooting flowchart 
for monitor repair 
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RANK’S CRANKS 











The Main Industry Standardization Committee. 


A pproximately 70 people at- 
tended the three industry 


standardization committee 
meetings that took place the day 
before ACME in Las Vegas in 
March: Jukebox Standardization, 
AMOA/AAMA Industry Standar- 
dization, and Redemption Stan- 
dardization. In just five hours these 
groups agreed to combine forces 
and launched the plans necessary 
to take our industry into a high- 
tech network communications 
phase. 

In the near future all of an 
operator’s games will have the 
capability to communicate with his 
office computer system (two-way 
communication) via telephone 
lines or even cellular phones. This 
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The Redemption Standardization Committee. 





is now being done by several com- 
panies. For example, Laser Video 
Networks’ home office computer 
can call each of its jukeboxes by 
means of a cellular phone located 
inside the jukebox, retrieve data on 
number of plays, and check to see 
if everything is working correctly. 
I also heard that Sega in Japan 
now communicates with its games 
via cellular phones. 

To research the best system 
language for our industry, the 
Universal Protocol Committee was 
launched. Rus Strahan of NSM 
America and I were elected co- 
chairmen. Bob Douglas of Laser 
Video Network is also on this im- 
portant committee. 

A second committee, the Com- 
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Frank ‘‘The Crank’’ Seninsky 


RANK’S CRANKS 





munications Committee, was form- 
ed to research the various net- 
working systems now in existence 
and propose a standardized meth- 
od that will be the most cost- 
effective for the operator. Gene 
Harlan of Arachnid was elected 
chairman, also serving on the com- 
mittee are Joe Miquel (Valley), 
Frank Schubert (Coin Mechan- 
sms), Lou Capetta (Bonita Marie), 
1d Tollisano (TBI Games), Mike 
Seibert (Design Plus), and Larry 
Brady (Wells Gardner). 


“Ll also heard that Sega 
in Japan now com- 
municates with its 
games via cellular 
phones. ”’ 


Rus has called for meetings of 
both committees during the 
AMOA/AAMA Washington Con- 
ference, scheduled for May 16-19. 
The exact time and day will be an- 
nounced later. 

Other highlights of the standar- 
dization meetings were: 

1) Larry Brady will now co-chair 
the AAMA Standardization Com- 
mittee with chairman Rich Ditton 
of Strata. Larry has been a long- 
standing member of standardiza- 
tion; we welcome him to this 
critical position. 


2) Some 500 copies of the 
AMOA/AAMA standards booklet 
have been printed; 200 copies were 
given to manufacturers at ACME; 
50 were given to the AMOA board 
of directors; 200 will be sent to the 
AMOA office in Chicago; and Rich 
has about 50 copies left. If a 
manufacturer wants a copy, he 
should contact Rich at (708) 
870-7006. If an operator wants a 
copy, he can call AMOA. At this 
time I’m not certain if there will be 
a fee for these books. They areina 
nice binder and contain 35 pages of 


industry standards, diagrams, and 
wiring Charts. 

3) The jukebox, redemption, 
video, pinball, darts, and parts 
manufacturers on the various 
standardization committees all 
agreed to have one combined in- 
dustry standardization meeting 
the day before AMOA (Anaheim in 
October) and ACME (Chicago in 





March ‘94) at 7:00 a.m. Though it 
may be difficult to devote a lot of 
time to each group, a combined 
meeting will eliminate duplication. 
Reports on FCC regulations, test- 
ing procedures or Nationally 
Recognized Testing Laboratories 
(NRTL), Los Angeles Task Force, 
UL 22A, Safety Glass Codes, Inter- 
national Standards, etc. will only 
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The Jukebox Standardization Committee. 





have to be given once. 

4) It was decided that at least one 
guest speaker will address the 
standardization committee at 
future meetings. At the redemption 
committee meeting Len Frier, 
president of MET Laboratories in 
Baltimore (one of the five U.S. 
NRTL) gave a presentation on the 
legal requirements for selling com- 
puting devices. Len summarized 
product safety, electromagnetic in- 
terference (EMI), and FCC regula- 
tions that greatly affect our in- 
dustry. This is serious business! 

Len pointed out that the FCC is 
willing to work with our industry. 
For examble, a manufacturer can 
get a PCB certified and use this 
board (as long as every port is fill- 
ed) in different model games 
without having to go through a 
complete testing procedure on 
each one. This concept was found 
to be of extreme importance to the 
25 redemption manufacturers who 
attended. A summary of Len’s 
seminar will be placed into the 
minutes of the meeting. 

5)Rich Ditton has scheduled a 
meeting in Chicago in May with 
Cary Mednick (Williams), Jim 
Dziagwa (Happ Controls), Lou 
Rudolph (Dynamo), Larry Stalmah 


(Taito), Todd Erickson (Summit 
Amusements), Joe Miquel (Valley), 
and Larry Brady (Wells-Gardner) 
to finalize the standards for wire 
colors, test screens, switch test, 
operator adjustments, and securi- 
ty bar area attachments. 


or tempered safety glass and be a 
minimum thickness of 3/16-inch.”’ 
Redemption standard #R;-5 pass- 
ed and reads: “Each redemption 
game shall have a hard-wired 12-V 
ticket meter that can be read from 
the front of the game through a 
normal service access point.” 

I want to especially thank Rich 
Ditton and the core members of the 
AAMA Standardization Commit- 
tee for getting the approved stan- 
dards booklet printed, and AMOA 
for providing the funds and sup- 
port for the Industry Standardiza- 
tion Committee. Thanks to Skip 
Doyle (redemption chairman) and 
Rus Strahan (jukebox chairman). 
There are now more than 120 
members on this committee and I 
thank the entire coin machine in- 
dustry worldwide for joining forces 
and working together through 
standardization to make our in- 


“In the near future all of an operator’s games will 
have the capability to communicate with his office 
computer system (two-way communication) via 
telephone lines or even cellular phones. ”’ 


6) Randy Fromm (Randy 
Fromm’s Arcade School) was ask- 
ed to get in the middle of the floor, 
get down on his hands and knees, 
and beg for passage of proposed 
standard #44, which still didn’t 
have quite enough votes for 
passage. 

7) Standard #34 now reads: “All 
games shall come with a parts 
manual, service manual, wiring 
diagram, troubleshooting guide, 
and diagnostics information, as a 

Standard #33 passed and reads: 
‘All marquees and monitor covers 


shall be made of plexiglass, lexan, 
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dustry more efficient. I am very 
proud of the AMOA/AAMA ap- 
proved standards. As always... 
keep cranking! L) 


Frank has been chairing the in- 


dustry standardization committee 
for the past six years (the last four 
as an independent operator at 
large; he’s not on the AMOA board 
of directors). As Bill Cravens of 
Leprechaun has stated: “There is 
not one operator in the world who 
hasn't saved money because of 
standardization and Frank’s ef. 
forts.”’ 
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Jim Schelberg 


Pinball heaven 
discovered out West 


A s publisher of the “pinGame 
journal” and pinball con- 


tributor to Play Meter, I went to the 
ACME show in Las Vegas to see 
the new games and talk to the peo- 
ple who made them. However, as a 
collector of pinball games from the 
past, I also went to see Tim Arnold 
and his collection of some of my 
favorite classic pinball machines. 

Tim, Charlotte, and their “parts 
cat’ hosted an open house/ice 
cream anti-social at their home, 
highlighted by the nearly 100 
games set on free play. But Tim 
does not have your basic 100-300- 
500 games. 

One focus of his collection is to 
have one of every D. Gottlieb and 
Co. machine made, from the 1947 
Humpty Dumpty (first flipper 
game) to the end of electromechan- 
ical games, somewhere in the mid- 
dle ‘70s. He is at about 89 percent 
right now, and in all has well over 
800 games from a variety of manu- 
facturers and eras. 

Where does he keep this many 
pinball machines in Las Vegas? 
Until recently, on his tennis court 
because it didn’t use to rain very 
much out there. Now, because it 
does rain more often, the games 
are in a 10,000-square-foot storage/ 
display building Tim built next to 
the court. 





Pinball legend Steve Kordek (I) points out to Tim Arnold 
some of the classics he designed over 40 years ago. 





Most of the bodies are lined up 
side-by-side on end with the heads 
nearby. The glasses have been 
removed and are stored separate- 
ly. Eventually Tim hopes to have 
his collection honed down to about 
500 restored games. He then plans 
to find an unused _ super- 
market-sized building and open 
the Las Vegas Pinball Collectors 
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Club. 

Tim has begun club activities by 
running events at collector’s shows 
and operating games from his col- 
lection locally. All proceeds go to 
charity. The Spring Thing event at- 
tracted many local collectors as 
well as many who were in town for 
ACME. Of special note was the ap- 
pearance of Tom Cahill and Steve 
Kordek from Williams. It was ex- 
citing to all to have Steve, whois a 
pinball legend, wandering through 
the Genco and Williams area and 
recognizing games he designed 
over 40 years ago! 

Tim’s obsession began in 1969 
when his salesman father brought 
a sample gum machine to their 
East Lansing, Mich., home. Tim 
was 14 years old and went right out 
to get gum for the object of his new 
interest. That machine led to many 
others, and when he was able to 
drive he started a gum machine 
route. 

While in high school he began to 
play pinball and decided he had to 
have one. “One day I figured out 
how many dimes I would have to 
take in to pay for a $150 pinball 
machine,” Tim explained. “My 
brother and I found a Gottlieb 
Mayfair for that amount, put it in 
the garage, and all the kids came 
over and put money in it. It paid for 
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itself in about three weeks. We 
found another one but the city said 
we couldn't run a store out of our 
garage.” 

This restriction forced Tim to 
place his games into retail stores 
and fraternity houses at nearby 
Michigan State University. He 
began repairing games for other 
people while attending a local com- 
munity college to _ study 
telecommunications. 

With opportunities in the field 
limited, he decided to take a term 
off from school and open a store 
with his brother. In the meantime, 
Tim came to be known as “Pinball 
Pete” as he increased his game 
repair business. He opened alittle 
pool hall which he describes .as 
“the 94 days in hell—everything 
that possibly could have gone 
wrong did.” 

Tim and his brother then rented 
a former arcade location that had 
more recently been a taxidermy 
store. They painted the fiberglass 
elephant on the roof pink—pinball, 
pink, and Pete. What else to call 
the arcade but Pinball Pete. 

“We hadroom in the building for 
28 machines but only had 14 at the 
time,” Tim recounted. ‘““We spread 
them out, kept buying more, and 
pretty soon the place was full. We 
then opened a second location and 
soon the whole video game thing 
hit. Distributors were only giving 
$50 per pinball in trade at the time. 
We felt that was an insult, and 
when we were done with a game it 
went into our three-story ware- 
house.” 

Tim continued, “In 1979 we hada 
chance to buy a collection of 200 
pinball games. This was before Pin- 
ball Expo; I thought I was pretty 
much alone as a collector. We 
bought the games— actually we 
paid for 200 but only got 156 — 
which put me at about 250. We 
kept buying new games and stor- 
ing them when we were through. A 
few years ago I started to get tired 
of operating because I didn’t enjoy 
the kids. I felt it was stupid to have 
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“It bothers Tim that so 
many games are left in 
storage instead of being 
played and enjoyed. ”’ 


about 700 games and not have 
many set up. I moved to Las Vegas 
because it is warm and dry, there is 
no income tax, and it is a big tourist 
town. 

‘My hope is to get all of the 
games rebuilt as close to original 
condition as is possible. I am doing 
everything I need to do, from re- 
building old parts to fabricating 
new ones.” 

Tim added that he is operating 
older games now as atest program 
to evaluate his restoration process. 
He has refined the process to the 
point that he can put a game out 
and not get a service call for eight 
to 10 weeks. He also can test public 
reaction to questions like: Will the 
public play short flipper games? 
Will they play mechanical games? 
Will they not play a game if it is on 
quarter play? Will they play a 
game ifit is two for a quarter? Tim 
said, “I have been doing ex- 
periments like putting a 
dime/three-for-a-quarter game 
next to a25-cent play game and fin- 
ding out that people really don’t 
consider anything less than a quar- 
ter real money.” 

It takes Tim a week to rebuild one 
game. His only regret is that things 
aren't moving fast enough. “I could 
set my games up without rebuild- 
ing them properly, but that would 
come back to haunt me,” Tim said. 

Tim explained one reason for set- 
ting up his club: ‘Most arcades are 
the worst place for a pinball player 
to play because many operators 
don’t care enough about their 
games. They don’t clean them pro- 
perly or open them up. They care 
only about video games and taking 
money out of the box. Ifa flipper on 
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a pinball game moves up and down 
— even sort of — it works. It doesn’t 
matter if it doesn’t have enough 
power to get the ball up the ramp. 

“I don’t care very much for oper- 
ators who don’t take care of their 
machines. They don’t play their 
product or appreciate it. They 
could be making a lot more money 
if, instead of seeing how little they 
can give their customers, they con- 
centrated on how much they could 
give them.” 

Tim continued, “The industry to- 
day is like a chain with three links: 
manufacturers, operators, and 
players. In the past 10 years 
manufacturers have produced 
amazingly better product. In the 
Same 10 years the players’ level of 
involvement and excitement has 
gone way up. Operators have 
stayed the same. If the industry 
wants to improve the income from 
the fun involved with pinball they 
ought to be looking at educating 
that weak link in the chain: the 
operator.” 

Tim talked about his pinball 
player’s club. ‘‘The club will be 
private, for members who specifi- 
cally enjoy playing pinball. The 
games will be fully maintained. I 
will buy all the new games, but I 
will not allow video games. It’s a 
new concept because no one has 
tried to run a pinball-only commer- 
cial venture before. But I feel if it is 
run right it will work. There will be 
promotions like tournament night, 
free hot dog night, and charity 
benefits. I feel that as a busi- 
nessman | can afford to give some- 
thing back to the community. Pin- 
ball has been very good to me, so to 
spend 10 to 15 hours a month ser- 
vicing a charity route is the least I 
can do.” 

Many collectors dream of quit- 
ting their jobs and spending all day 
on pinball; that dream has come 
true for Tim. He is out every day, 
working slowly but surely to ac- 
complish his goal. Slow and steady 
finishes the race; Tim is already 
rounding the first turn. 0 


HAT’S NEW 








Virtua Racing Upright 


Sega introduces a 
compact version of its 
popular Virtua Racing 
dedicated video, one 
suitable for locations 
with limited space. An 
optional seat gives 
players the choice of 
standing or sitting down 
during game play. 

All the features from 
the original Virtua Rac- 
ing are included: three 
different race courses, 
realistic reactive steer- 
ing, butterfly shifter, ac- 
celerator, brake pedal, 
and set of “Virtua Per- 
spective” buttons that 
provide a choice of four 
different views of the 
racing action. 

A high-resolution 
26-inch monitor delivers 
visual realism; video 
overlays report lap 


times, standings, speed, 
and difficulty level. 
Games can be linked 
together to create com- 
petitive, real-time head- 
to-head racing. Linkage 
is possible with any com- 
bination of the deluxe, 
twin, or upright versions 
for up to eight players. 

Also available for link- 
ed configurations: a live- 
action monitor that 
broadcasts action from 
fixed locations on the 
race course to create a 
special event 
atmosphere. 

For more information, 
or distributor referral, 
write Sega Enterprises 
Inc. USA, 2149 Paragon 
Drive, San Jose, CA 
95161; (408) 435-0201; 
FAX (408) 435-0294. 
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Dracula 


The haunting power of 
Count Dracula is 
brought to the pinball 
playfield by Williams 
Electronics in a game 
that follows the storyline 
of the Columbia Pictures 
film, “Bram Stoker’s 
Dracula.” 

Dracula, the game, is a 
faithful adaptation that 
includes the film’s ori- 
ginal musical score, spe- 
cial custom speech from 
the Prince of Darkness 
(actor Gary Oldham), 
and actual movie foot- 
age translated into Dot- 
Mation animation. 

The playfield features 
a coffin lock, lift ramp, 
castle locks, tunnel, 
asylum, and drop target. 
Looking for multi-ball? 
Try castle, mist, and cof- 
fin multi-ball. Coffin 
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multi-ball delivers four 
falls into play and 
rewards of 2X or 3X 
multiple jackpots for 
hundreds of millions of 
points. 

Players will encounter 
werewolves, to be stop- 
ped in the video mode on 
the blood-red dot-matrix 
display, and gargoyles, 
rats, bats, dungeon pas- 
sageways, and the craz- 
ed imprisoned Renfield. 
It’s billed as (sorry, no 
one could resist) “a pin- 
ball you can really sink 
your teeth into.” 

For more information, 
or distributor referral, 
write Williams Electron- 
ics Games Inc., 3401 N. 
California Ave., Chi- 
cago, IL 60818; (312) 
267-2240; FAX (312) 
267-8435. 
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Turbo Pusher 


Quick Silver Develop- 
ment has designed a 
new generation coin 
pusher named Turbo 
Pusher. It features Cap- 
tain Turbo, a likable 
rotating alien character 
in the center. 

This skill action game 
appeals to all age levels 
and genders. Two 


players can enjoy the ac- 


tion as Captain Turbo 
spins around pushing 
coins in different 
directions. 

Features include oper- 
ator-adjustable payouts, 
self-diagnostics, solid 
wood and formica cabi- 


net construction, rope 
lighting, tempered glass, 
and two access spots for 
tickets. 

Dimensions are 48” x 
30” x 35”. Program set- 
tings can be done by 
keypad. In addition, 
there’s an extra-large 
cash box and a choice of 
three different ticket 
dispensers. 

For more information, 
or distributor referral, 
write Quick Silver De- 
velopment Co. Inc., 444 
Davis St., San Leandro, 
CA 94577; (510) 895-9699; 
FAX (510) 895-9747. 
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Knuckle Bash 


Atari Games debuts a 
new two-player fighting 
action video kit, 
Knuckle Bash, that 
features unique charac- 
ters and opponents with 
a variety of action 
moves. 

Players are involved in 
a fight to save the sport 


of wrestling from corrup- 


tion. There are three 
selectable characters at 
the start. As enemies are 
defeated, these charac- 
ters are converted to the 
cause and the choice of 
player characters ex- 
pands to five. 

Two selectable story- 
lines await, each with 
five stages. The cast of 
heroes includes Clash, 
Dice, and Devo taking 
on the corrupt Bulls in 


MAY 1993 





different settings (hotel 
lobby, shipping docks, 
football stadium). 

Game controls consist 
of a joystick and two 
buttons used in combin- 
ation for lightning-fast 
moves, and the “Big 
Strike Home” super 
move. Mixed into the ac- 
tion are bonus rounds 
where players pound on 
the buttons to decide 
who throws the knock- 
out blow. The game is 
licensed from Taoplan 
Co. Ltd. 

For more information, 
or distributor referral, 
write Atari Games 
Corp., 675 Sycamore 
Drive, Milpitas, CA 
95035; (408) 434-3799; 
FAX (408) 434-3776. 
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MK 009 Expresscard Machine 


Print-A-Card has steel. Dimensions are 
developed the MK 009 86” high (with a sign 
Expresscard Machine showing samples of 


that prints four styles of 
invitation-size cards and 
16 styles of business-size 
cards. It’s a fully auto- 
mated, self-service, por- 
table printing machine 
that requires a mere 
four square feet of 


completed cards) x 22” 
deep x 21” wide. 
Customers can print 
business cards, invita- 
tions, announcements, 
fun cards, birthday 
cards, horoscope cards, 
and personal biorythm 


space. cards. 

Standard equipment For more information, 
includes a color touch- or distributor referral, 
screen system with on- write Print-A-Card Inc., 
screen guidance system, 3 20335 Franciscan Way, 


Salinas, CA 93908; (800) 
597-5909; FAX (408) 
455-0560. On the East 


multi-lingual software, 
graphic logos shown on- 
screen, and custom pro- 


grams for special 
applications. 

The cabinet is con- 
structed of heavy-duty 


Coast contact Print-A- 
Card at 1810 Boardwalk, 
Wildwood, NJ 08260; 
(609) 523-0066. 





Giant Gumball Machines 
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The Giant Gumball 
Machine Co. presents 
the latest in bulk ven- 
ding units — eye-catch- 
ing, head-turning giant 
gumball machines that 
stand 64” tall or 79” tall. 

Giant PTG globes are 
supported by sturdy 
fiberglass bases, avail- 
able in the standard 


bright red or custom col- 


ors. The suggested vend 
price is 25 cents but the 
units can accept any 
denomination and coin 
size. 
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Up to 16,000 1-1/2” 
gumballs can be dis- 
pensed, also candy or 
capsules. The 64” model 
requires four square feet 
of space; the 79” model 
requires 9.7 square feet 
of space. 

For more information, 
or distributor referral, 
write Giant Gumball 
Machine Co. Inc., 200 
Meyers Road, Grand 
Prairie, TX 75050; (800) 
634-2855; FAX (214) 
262-3167. 
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The Panther 


Digital Disc America, 
the company primarily 
known for CD conver- 
sion kits for vinyl 
jukeboxes, debuts its 
first 100-selection CD 
jukebox, The Panther. 

Features include a 
sleek cabinet design 
that inhibits customers 
from placing any food or 
beverage items on the 
machine, easy-access 
front door for conve- 
nient service, heat- 
treated molded ABF 
plastic trim, and Mars 
bill acceptor. 

The Panther is 
available with or with- 
out the new Cheetah 
mechanism, which guar- 
antees a quick and 
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smooth transition from 
one CD to the next. 

For more information, 
or distributor referral, 
write Digital Disc 
America, 5617 Business 
50 West, Jefferson City, 
MO 65109; (314) 893-8497. 
FAX (314) 893-3601. 


Kiddie Clown Rolldown, Jungle Picnic 


Bay Tek introduces 
two new roll down 
games created especial- 
ly for small children: 
Kiddie Clown Rolldown 
and Jungle Picnic. 

Exciting new graphics 
highlight the Kiddie 
Clown Rolldown, which 
asks players to roll six 
balls down a lane to- 
ward seven slots with 
varied point values. A 
score of over 23 or under 
19 wins. 

Jungle Picnic asks 
players to roll four balls 
down five lanes and 
“feed” them into the 
lighted animal’s mouth. 
Both models share these 
standard features: ticket 
dispenser and counter, 


“games played” counter, 


ticket award sign, and 
several operator-adjust- 
able features. 

A host of options are 
available: attached stool 
with cast iron base, at- 
traction chaser lighting 
system with replaceable 
bulbs, low-ball dispen- 
ser, dollar bill acceptor, 
baseball card dispenser, 
spare racquetballs, and 
a spare parts kit. 

For more information, 
or distributor referral, 
write Bay Tek Inc., Pul- 
aski Industrial Park, 


1077 E. Glenbrook Drive, 


Pulaski, WI 54162; (414) 
322-3951; FAX (414) 
822-8936. 
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Upright Cabinets 


Anscot Distributing in- 


troduces two upright 
Prestige video game 
cabinets: a standard 
model with 25” monitor 
and a woodgrain poker 
model with 19” monitor. 
The standard model 
features a drawer 
system, 12-amp power 
supply, complete coin 


door with mechs (two- or 
four-coin entry), high- 
security cash door, 
lighted marquee, and 
melamine surfaces in 
red, black, or blue. 
Dimensions are 25” wide 
x 34-3/4” deep x 72-1/2” 
high. The monitor can 
be mounted either 
horizontally or 
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vertically. 

The poker cabinet 
features a pre-drilled 
control panel, single 
coin entry, 15-amp 
power supply, high- 
security bill acceptor, 
and easy access to all 
controls. Dimensions 
are 28-1/4” deep x 
24-5/8” wide x 60” high. 
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For more information, 
or distributor referral, 
write Anscot 
Distributing, 14253 W. 11 
Mile Road, Oak Park, 
MI 48237; (800) 456-7277 
or (313) 542-5530; FAX 
(313)542-5452. 


HAT’S NEW 











Astronaut, Airliner, Petzy, Sky Wolf 


Elektro-Mobiltechnik of its rides to be inter- dives, and climbs. 


of Germany, known as changeable within the Astronaut “‘free floats” 
EMT, introduces four model's series. All rides } riders through space on 
new kiddie rides are “safety certified”’ a time travel trip. Petzy 
through its North and will bear the inter- the brown bear lets 


American affiliate, EMT- 3 nationally recognized children ride on his 
America. The rides are ETL safety inspection stomach. Sky Wolf is an 
Airliner, Astronaut, Pet- $ sea]. animated helicopter ride 
zy and Sky Wolf. Airliner is a 747-style complete with blinking 
EMT has designed all jumbo jet that banks, lights, radio messages 
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from the tower, and a 
cockpit that moves up 
and down on command. 

For more information, 
or distributor referral, 
write EMT-America, c/o 
NSM-America, 5207 N. 
Rose St., Chicago, IL 
60656; (312) 992-2280; 
FAX (312) 992-2289. 


| 
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Melody Mouse, Jungle Jive, Kiddie Rides 


Coastal Amusement is 3} skill control, multi-coin 


now in full production play, ticket dispenser, 
with its newest novel- sound package, and ball 
ty/redemption game, count determined by 


Melody Mouse. The 
company also in- 
troduces the single 
player Jungle Jive coin 
pusher and three new 


photo optics. Dimen- 
sions are 79-1/4” high x 
29-1/4” wide x 24-1/4” 
deep. 

Jungle Jive features a 


kiddie rides from Whit- movable skill coin entry, 
taker Bros. sound system, full anti- 
Melody Mouse cheat package, and 


family oriented graphics 
package. Options in- 
clude a ticket or token 


features an orange 
carnival-style cabinet, 
full metering with player 
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dispenser and “ticket 
every time.” Dimensions 
are 82-1/2” high x 
24-1/2” wide x 29-1/2” 
deep. 

The three new Whit- 
taker Bros. kiddie rides 
are: Jet-Hawk, a 
Batmobile-type car with 
silver metal-fleck paint 
job and two steering 
wheels; Happy Hippo, a 
two-seater animal ride 
with two steering wheels 
and attractive sound 
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and light effects; and 
Veterans Car, a two- 
seater antique vehicle 
with two steering 
wheels, an electronic 
horn, and lighting. 

For more information, 
or distributor referral, 
write Coastal Amuse- 
ment Distributors Inc., 
601 Prospect St., 
Lakewood, NJ 08701; 
(908) 905-6662; FAX (908) 
905-6815. 
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Slugger’s Alley 


Lazer-Tron introduces 
an interactive baseball 
game that encourages 
head-to-head competi- 
tion, provides audio 
feedback, and measures 
how hard and where the 
ball has been hit. 

Slugger’s Alley in- 
cludes a real ball and 
bat, automatic ball 
return system with no 
moving parts, sports an- 
nouncer Steve Albert 
delivering 100 possible 
outcomes, and ad- 
justable price per play. 

The game is full of 
other notable features, 
among them player- 


selectable skill levels, 
continual buy-in up toa 
nine inning game, and 
available ticket or card 
dispenser. Dimensions 
are 12’ wide x 12’ deep x 
8’ high. 

One or two players 
can participate; league 
play potential can bring 
a major league ballpark 
atmosphere inside a 
location. 

For more information, 
or distributor referral, 
write Lazer-Tron, 7042-B 
Commerce Circle, 
Pleasanton, CA 94588; 
(510) 460-0873; FAX (510) 
460-0365. 
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King Bubble 


Lock America debuts a 
traffic-stopping giant 
gumball machine ap- 
propriately called King 
Bubble. 

Little kids and big kids 
alike will be attracted to 
this bulk vendor that’s 
suitable for placement 
in shopping malls, 
supermarkets, 
restaurants, food 
Chains, festivals and 
fairs, amusement parks, 
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campuses, and post or 
base exchanges. 

King Bubble stands 
6’6” high and features a 
36” globe that holds over 
12,000 gumballs. 

For more information, 
or distributor referral, 
write Lock America Inc., 
7251 Garden Grove Blvd. 
Suite M, Garden Grove, 
CA 92641; (800) 422-2866 
or (714) 373-2993; FAX 
(714) 373-2998. 
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LaserKaraoke Amusement 
Systems 


Pioneer debuts the 
LaserKaraoke Amuse- 
ment Systems that come 
with a complete soft- 
ware and promotions kit 
to makes it easy to 
capitalize on the 
Karaoke craze. 

The line includes the 
AMS-101 Starter Kit 
with digital signal pro- 
cessing and four-sound 
environments. Next is 
the AMS-303 Pro Kit, a 
twin-tray LaserKaraoke 
player and 240-watt mic- 
mixing amplifier. The 
AMS-50 is a 50-disc 
autochanger with two 
built-in players. 


All systems accom- 
modate LaserKaraoke 
discs, CDs, LaserDisc 
movies, and LaserHits 
background video enter- 
tainment discs. Karaoke 
is suitable for small to 
large night clubs, 
taverns, and recreation 
centers. An optional bill 
validator is available for 
the AMS-303 and the 
AMS:50. 

For more information, 
or distributor referral, 
write Pioneer Laser 
Entertainment Inc. 2265 
E. 220th St., Long Beach, 
CA 90810; (213) 746-6337; 
FAX (213) 816-5111. 
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Fighter’s History 


Nine different male 
and female characters 
populate Fighter's 
History, Data East’s 
newest dedicated video 
with six-button/joystick 
control panel. 

Two players can 
engage in fighting se- 
quences from the 
famous dojos of Japan 
to Europe and 
Washington, D.C. “VS.” 
fighting action allows 
players to duke it out in 
ho-holds-barred fashion 
from every age of time 
and in every part of the 
world. 
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The dedicated cabinet 
features easy access to 
all electronics and parts 
and full-color cabinet 
graphics. The 
simultaneous play in- 
cludes an option for 
both players to control 
the same character. The 
game is scheduled to be 
released as a kit in June. 

For more information, 
or distributor referral, 
write Data East USA 
Inc., 1850 Little Orchard 
St., San Jose, CA 95125; 
(408) 286-7080; FAX (408) 
286-0842. 
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Knuckle Heads 

Namco-America in- 
troduces Knuckle 
Heads, a fighting- 
themed horizontal video 
kit that allows players to 
choose from six different 
characters for two- to 
four-player simul- 
taneous action. 

The characters and 
their special weapons 
are: Christine Mayo, 
quarterstaff; Takeshi 
Fujioka, scythe nuch- 
akus; Gregory Darrell, 
double tomahawk: Rob 
Vincent, tongfer; Blat 
Vaike, spiked hammer; 
and Claudia Silva, ori- 


Choose from 


different characters and get for the 
hottest head-to-head competition available. Each 
is an expert in the manipulation 


chalcum claws. Players 
can become victorious 
as they perfect the 
special moves that set 
each character apart. 

This horizontal kit in- 
cludes PCB, control 
panel overlay, side 
panel graphics, bezel, 
marquee, harness, and 
controls. 

For more information, 
or distributor referral, 
write Namco-America 
Inc., P.O. Box 641630, 
San Jose, CA95164: (408) 
383-3990; FAX (408) 
383-0128. 


Vincent/Tongfer @ 
Chris/Quarterstaff @ 
Vaike/Spiked Hammer e 


weapon. Up to four players can play simultaneously in this ¥ 
action packed event. Learn all the special moves of each _Fuiioka/Scythe Nuchakus @ 
Player and become the victor in your area. Knuckle-Heads _Darrell/Double Tomahawk e 


kit can be configured to either 2 or 4 piayer game. 


. NAMCO-AMERICA, inc. 
P.O. BOX 641630 
San Jose, CA 95164-1630 
408) 383- 


(408) 3900 
Fax: (408) 383-0128 


NAMCO EUROPE LTD. 
25/27 Mossop Street 


(071) 681-5515 
Fax: (071) 884-5579 


Silva/Orichaicum Claws e 
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Country Club Golf 


Sports Sciences has 
designed the Country 
Club Golf Game, a golf 
training and entertain- 
ment system that dis- 
plays full video of dif. 
ferent golf courses from 
around the country. 

Players try their golf 
Skills on a driving range, 
chipping green, putting 
green, and full 18-hole 
course. Seven more 
courses are available to 
keep the game fresh for 
customers. The game 
analyzes the tempo, 
Clubface angle, club- 
head path, and 
clubhead speed. 

The system is safe and 
quiet; it uses a full-size 


club that’s shortened to 
safely swing under a 
standard-height ceiling. 
Players can obtain ins- 
tant feedback on the 
distance and direction of 
the ball. 

Lexan barriers and 
neis protect observers. 
Up to eight golfers can 
play at one time. Dimen- 
sions are 13’ long x 5.5’ 
wide. 

For more information, . 
or distributor referral, 
write Sports Sciences 
Inc., 2075 Case Pkwy. S., 
Twinsburg, OH 44087; 
(800) 860-860-4PAR or 
(216) 963-0660; FAX (216) 
963-0660. 
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Neck-N-Neck 


Bundra Games in- 
troduces a unique six- 
player redemption game 
with a steeple chase 
theme in Neck-N-Neck. 

Adults and children 
alike have an equal op- 
portunity to score well 
and earn tickets; just 
press the button once for 
the best jump and in- 
creased speed. There 
are 16 different tracks 
and 14 horses. 

The game is housed in 
an upright cabinet (H-5 
model) with works-in-a- 
drawer feature, wide 
control panel, and 25” 
monitor. 

Among the other 





features are complete 
on-screen audits, in- 
cluding wins-per-column 
and per-number of 
players; skill level set- 
tings; double-stack, 
door-mounted ticket 
tray for easy access 
(holds over 4,000); and 
operator-adjustable 
ticket awards, up to 
1,000. 

For more information, 
or distributor referral, 
write Bundra Games 
Corp., 1081 Country 
Club Road, Plaza Level, 
Lake Zurich, IL 60047; 
(708) 540-6400; FAX (708) 
940-6404. 





Lucky & Wild 


Players can challenge 
their driving and 
shooting skills at the 
same time in Namco- 
America’s sit-down 
driver, Lucky & Wild. 
The two-player interac- 
tive game features 
buy-in and game 
continuation. 

The object of the 
game? Apprehend crimi- 
nals while sustaining 
the least amount of 
damage to your car. An 
auto that’s totaled spells 
the end of the game. 


No self-respecting 
tough police officers will 
let the smugglers, gangs, 
and drug traffickers get 
away. Look out for 
obstacles thrown in the 
path of the vehicle: mov- 
ing vans, trucks carry- 
ing fuel, and helicopters. 

For more information, 
or distributor referral, 
write Namco-America 
Inc., P.O. Box 641630, 
San Jose, CA 95164; (408) 
383-0128; FAX (408) 
383-0129. 
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Gal’s Panic Il 


Life-size video imagery 
highlights Kaneko’s 
newest dedicated video, 
Gal’s Panic II. Thirty- 


two-player competition, 
and card dispenser for 
added revenue. 

The game has been 


two color digital tech- designed for bars, res- 
nology is used for clarity 3 taurants, pool halls, 
in bringing 65 alluring bowling centers, and 


women to life. other adult-oriented 
Each game takes venues, as was the 
players through six original Gal’s Panic. 
levels of visual excite- For more information, 
ment. “Visual discre- or distributor referral, 
tion” options are write Kaneko USA Ltd., 


available for versatility 
on location. Other fea- 
tures include eight-way 
joystick control, optional 


1370 Busch Pkwy., Buf- 
falo Grove, IL 60089; 
(708) 808-1370; FAX (708) 
808-1375. 






The setting: just before 
the World Cup cham- 
pionship in the year 
2002. Formidable teams 
get ready for the com- 
petition that will deter- 
mine global soccer stan- 
dings. The game: Hat 
Trick Hero ‘93 from 
Taito America. 

Players polish their 
techniques and plan 
strategies to defeat op- 
ponents with super 
plays, such as the “‘roll- 
ing kick” and “screw- 
spin kick.” Fouls are 
commonplace; even 
pants get pulled down 
and players are carried 
off on stretchers. Goals 
scored are reason 
enough to go wild. Need 
a Closer look at the ac- 
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Hat Trick Hero ‘93 


tion? The camera oblig- 
ingly zooms in on ex- 
citing scenes. 

The game accom- 
modates from one to 
four players, who choose 
to be one of eight 
players on 12 teams. 
Features include a 
digital screen that 
delivers realistic 
character movements 
and a built-in VTR func- 
tion that replays scoring 
kicks and other 
memorable moments. 

For more information, 
or distributor referral, 
write Taito America 
Corp., 390 Holbrook 
Drive, Wheeling, IL 
60090; (708) 520-9280; 
FAX (708) 520-1309. 
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The Award-Winning Comic Series Hits The Arcades! 








Seay Based on the popular ongoing comic 

» series, CADILLACS AND DINOSAURS 
is a sure winner! Dinosaurs are hot, 
and this game's got “ent --- along wrth 
irresistibly feh gameplay and an exciting 
theme. Réieased as a 3-player dedicated 
game, it will aisa be availabie as 4 «-player 
or 3-player kit 
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Cadillacs and Dinosaurs, The Punisher 


Capcom brings 
characters from two 
comic book series to the 
coin-op world with video 
versions of Cadillacs 
and Dinosaurs and The 
Punisher. 

Cadillacs and Dino- 
saurs, the award- 
winning Epic/Marvel 
series, provides the 
stimulus for arcade 
adventures featuring 
Jack “Cadillac” Tenrec, 


Hannah Dundee, Mus- 
tapha Cairo, and Mess 
O’Bradovich. 

The action occurs in a 
world where all past 
ages meet 400 years in 
the future. Heroes fight 
to save prehistoric 
creatures from eight evil 
bosses, such as Butcher 
and Dr. Fessenden. One 
to three players choose 
a favorite hero to fight 
through eight levels. 
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The Punisher, one of 
Marvel’s most popular 
characters, features 
Frank Castle as the hero 
and his ally Nick Fury of 
S.H.I.E.L.D. They wage a 
two-man war against 
the henchmen of 
Kingpin, a criminal 
mastermind. 

Six levels of action 
await one or two players 
as they become the 
vigilante heroes and use 
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a variety of weapons, 
from baseball bats to 
sub-machine guns. 
Punisher and Fury can 
regain strength by 
eating food encountered 
during the game. 

For more information, 
or distributor referral, 
write Capcom USA Inc., 
3303 Scott Blvd., Santa 
Clara, CA 95054; (408) 
727-0400; FAX (408) 
496-5720. 
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Punch Belly 


Test your strength and 
your funny bone with 
Betson’s Punch Belly, a 
strength barometer that 
features a muscle-bound 
guy with “bad attitude” 
written all over his face. 

Players actually punch 
the stomach of the 
character and get a 
reading: 30-drip, 
40-lemon, 50-pudding, 
60-OK, 70-meaty, 
80-mean, 90-bruiser, and 
100-rock hard. 

A digital readout gives 
the score; an updated 





sound package adds in- 
terest. Dimensions are 7’ 
tall x 4’ wide x 5’ deep. A 
rubber pad and safety 
railing make sure 
customers don’t slip 
while punching their 
way to “rock hard” 
status. 

For more information, 
or distributor referral, 
write Betson Enter- 
prises, 303 Paterson 
Plank Road, Carlstadt, 
NJ 07072; (201) 438-1300; 
FAX (201) 438-1811. 





Super Shot 


National Sports 
Games adds anew ~ 
dimension to basketball 
games with Super Shot, 
a full-size basketball 
game with a clear 
backboard that moves 
back and forth during 
game play. 

Other features include 
a state-of-the-art sound 
system with game 
music, announcers, and 
crowd sounds; program- 
mable options, such as 
price, time, and tickets; 
moving message sign to 
inform players of game 
status; optional bill ac- 
ceptor and ticket 
dispenser; wooden 
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basketball flooring; steel 
netting panels; and 
bright orange and royal 
blue finish. 

Super Shot accepts 9” 
junior-size or 7” mini- 
basketballs. Dimensions 
are 10’7” long x 34” wide 
x 8'11” high (adjustable 
from 8’9” to 9’4”’). A non- 
moving backboard is 
also available and 
reduces the game length 
to 9’. 

For more information, 
or distributor referral, 
write National Sports 
Games, 3669 E. LaSalle, 
Phoenix, AZ 85040; (602) 
470-1490; FAX (602) 
470-1495. 
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Beaver Treasure Island, Tri Tower 


Machine-O-Matic 
presents two new ideas 
in bulk vending with its 
multi-vend Beaver 
Treasure Island and 
three-tiered Tri Tower. 

The Beaver Treasure 
Island can accom- 
modate up to an incredi- 
ble 64 individual 
machines vending gum, 
candy, and capsules. It 


is an impressive unit in 
shopping malls, arcades, 
and high-traffic areas— 
the sheer volume and 
variety of merchandise 
attracts customers. The 
unit can be ordered as 
small as 4’ long and as 
large as 14’ long (64 
machine capacity). The 
base is made of triple- 
chrome steel. 
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The Tri Tower holds 
nine different items ar- 
ranged at three different 
heights: 88’’, 93’, and 
98”. It can vend any cap- 
sules, gum, and candy 
items. The base is con- 
structed of cast metal. 

The company also of- 
fers a small triple 
chrome-plated stand 
that can handle single 
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or double bulk vending 
machines. 

For more information, 
or distributor referral, 
write Machine-O-Matic 
Ltd., 1341 Kerrisdale 
Blvd., Newmarket, On- 
tario, Canada L3Y 7V1, 
(800) 265-6772 or (416) 
836-4700; FAX (416) 
836-4737. 
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Visionquest Countertop 


Kramer Mfg. in- 
troduces a countertop 
version of its laser disc 
audio visual quiz game, 
Visionquest. Over 5,000 
questions are available; 
a new disc will be 
available in the fall. 

Features include a 
Sony LDP 1450 laser disc 
player, 9” Wells- 
Gardner monitor, stereo 
sound, many operator- 
setable options, and 
movie-quality pictures 
that present questions. 

One to four players 


can enjoy this trivia 
game. First the picture 
appears, the question is 
asked, and players have 
10 seconds to give the 
right answer. The faster 
the answer, the more 
points awarded. High 
scores are recorded in 
the Hall of Fame. 

For more information, 
or distributor referral, 
write Kramer Mfg., 451 
Magnolia Ave., Croy- 
don, PA 19021; (800) 
631-2126; (215) 788-8953. 
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Fun House 


Exidy has taken a suc- 
cessful idea from the 
past and transformed it 
into entertainment for 
today with Fun House, 
the magic mirror game. 

Customers will double 
over in laughter as they 
see themselves in the 
undulating mirror that 
distorts their image, 
with comical effects. The 
mirror moves for about 
30 seconds. 

The cabinet is con- 
structed of formica and 
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marine plywood. Stan- 
dard equipment in- 
cludes track lighting 
and double coin mechs; 
a ticket dispenser is op- 
tional. Dimensions are 6’ 
high x 32” wide x 18” 
deep. 

For more information, 
or distributor referral, 
write Exidy Inc., 2688 C 
Middlefield Road, Red- 
wood City, CA 94063; 
(415) 364-5201; FAX (415) 
364-5286. 


HAT’S NEW 





Super Mario Bros., Star Fox 


Fabtek debuts a novel- 
ty/redemption skill 
game with a familiar 
character in Super 
Mario Bros., and a one- 
player vertical monitor 
video kit in Star Fox. 

Super Mario Bros. 
features Super Mario 
characters and music 
that will be instantly 
recognized by players. It 
challenges them to toss 
five soft rubber balls in- 
to one of three holes of 
different sizes. The ball 
goes through a hole and 
rolls back toward the 
player down nine lanes 
with varied point values. 
To make it more inter- 
esting, a moving figure 
swings back and forth in 
front of one of the holes. 

Dimensions are 7’ long 
x 3’ wide x 7’ high. 
Cabinet construction is 
formica and plywood. 
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Double coin mechs and 
a ticket dispenser are 
standard. The game was 
developed by Fabtek 
and is being manufac- 
tured by Partec. 

Star Fox is a 3-D 
polygon flying game 
licensed from Nintendo. 
It has a science fiction 
theme with 15 different 
stages. Players travel 
through geometric 
space fortresses and 
have a choice of point-of- 
view in some phases. 
Barrel rolls and : 
90-degree bank turns 
add excitement to the 
action sequences.. " 

For more information, | 
or distributor referral, 
write Fabtek Inc., 8434 
154th Ave. N.E., Red- 
mond, WA 98052; (206) 
881-0900; FAX (206) 
681-6503. 
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O.K. Mfg. offers a 
gigantic bulk vendor 
that’s sure to draw 
crowds. The Giant Bub- 
ble Gum Machine holds 
an amazing 16,000 
pieces of 1” gum, jaw- 
breakers, or toy-filled 
capsules. 

The machine mea- 
sures 79” tall with a 
globe 42” in diameter. It 
captures the nostalgic 
look of days gone by, 
fulfilling today’s bigger- 
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Giant Bubble Gum Machine 


than-life expectations. 

Features include a 
twin security door, Vic- 
tor 77 coin mech, acrylic 
globe, and quality cap- 
sule wheel. All parts are 
kept in stock for quick 
replacement, if needed. 

For more information, 
or distributor referral, 
write O.K. Mfg., 158 S. 
State, Orem, UT 84057; 
(800) 748-5480 or (801) 
225-7288; FAX (801) 
225-7297. 


W HAT’S NEW 


LEA AL NAR, TNL LN, 


Street Games 


New Image Technolo- 
gies has developed the 
first touch-screen coun- 
tertop game for tavern 
locations. Street Games 
features 35 games, from 
casino-style to trivia to 
reflex games. 

Players interact with 
the game through the 
touch-screen, which al- 
lows for faster play. The 
player interaction with 
the touch-screen is sim- 
ple, direct, natural, and 
more personal, allowing 
for improved player 
participation. 

The UPS-shippable 
cabinet has a 13” color 


Sex Trivia 
Slots of Fun 
Breakout 
HangMan 


Acey Deucey 
Trivia! 


- ‘Trivial «Trivial . 
Movies . Music 
Baseball Basketball 


Football Science History 
Comics Sex Humor Presidents 


World War Ii Soap Operas 
And Much Morel! 


monitor and a swivel 
base. Custom advertis- 
ing screens come stan- 
dard with the game. 
Street Games has a one- 
year warranty. Among 
the game choices are 
Brick Buster, Slots of 
Fun, 18 trivia-based 
games, and 11 different 
versions of Hangman, to 
name a few. 

For more information, 
or distributor referral, 
write New Image Tech- 
nologies Inc., 861 Tech 
Drive, Hilltown Indus- 
trial Plaza, Telford, PA 
18969; (215) 721-3983; 
FAX (215) 721-3984. 
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Martial Champion, Mystic Warriors 


Konami brings two 
fighting-themed games 
to the market with the 
dedicated Martial 
Champion and the kit 
Mystic Warriors, Wrath 
of the Ninjas. 

Martial Champion 
brings the 10 best 
fighters from the world 
together to compete for 
the title of Martial 
Champion. Tournament 
action covers the globe, 
from China to France to 
Africa. 

The challenge is taken 
up by Mahambah, Gol- 
dor, Bobby, Avu, Hoi, 
Zen, Chaos, Rachael, 
Titi, and Jin. Some 
fighters wish to defend 
their reputations, while 
others covet the prize 
money. Whatever the 
motives, the game packs 
a punch for two players 
using an eight-way 
joystick and three but- 
tons each (upper, mid- 
dle, and'lower attack). 


Mystic Warriors takes 
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players on a personal 
mission to save a com- 
rade and destroy a 
diabolic force in a future 
time of devastation. 
SKULL, the black- 
hearted enemy, has 
taken total control and 
captured one of the 
brave ninja warriors ~~ 
who plot its demise. The 
warriors are Spyros, 
Keima, Kojiro, Brad, and 
Yuri, who plot to destroy 
SKULL. 

The game is a horizon- 
tal monitor two- or four- 
player adventure with 
buy-in and game con- 
tinuation. Controls in- 
clude an eight-way joy- 
stick and shoot/jump 
buttons for each player 
station. 

For more information, 
or distributor referral, 
write Konami Inc., 900 
Deerfield Pkwy., Buffalo 
Grove, IL 60089; (708) 
215-5100; FAX (708) 
215-5144. 


ears NEW 





Product catalog 


Asahi Seiko has 
released an expanded, 
108-page catalog of its 
coin-handling equip- 
ment. The combination 
parts, sales, and en- 
gineering catalog in- 
cludes all dimensional 
drawings for ease of 
prototyping. 

Printed in full color, 
the easy-to-read catalog 


features new and expan- 


ded product lines. Of 


particular interest are 
the company’s new 
multi-coin hopper modu- 
les, joysticks, and doors, 
as well as the expanded 
sections for gaming hop- 
pers and small parts. 

For a free copy, con- 
tact Asahi Seiko USA 
Inc., 4029 S. Industrial 
Road, Las Vegas, NV 
89103; (702) 794-2920; 
FAX (702) 794-0644. 


Coin validator 


Coin Controls Interna- 


tional introduces the 
C120 electronic vali- 
dator, a 3-1/2’, multi- 


coin unit designed speci- 


fically for applications 
where space may be a 
limiting factor or for 
those wishing to up- 
grade mechanical ac- 





ceptors to electronic, 
multi-coin validators. 
The C120 can discrimi- 
nate up to six coins or 
tokens, and it can be 
reprogrammed to accept 
changes in coinage 
specification. 

Constructed of strong, 
wear-resistant mate- 
rials, the C120 has been 
carefully designed to fit 
into most S10 kit parts, 
or backplate assemblies 
and back channel pro- 
ducts. It will shortly be 
enhanced by the intro- 
duction of a compact 
frontplate that will allow 
surface or recessed 
mounting. 

For more information, 
contact Coin Controls 
Inc. (the American sub- 
sidiary), 1850 Howard 
St., Elk Grove Village, IL 
60007; (708) 228-1810 or 
(800) 323-8174; FAX (708) 
228-1833. 
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Debit card 


Interface Control 
Systems has unveiled 
the “MVP” debit card 
system, based on mag: 
netic stripe technology. 
It replaces metal coins, 
tokens, and paper 
tickets for arcade game 
access and redemption 
points. 

The debit card’s self- 
service concept gives 
operators 100 percent 
accountability for all in- 
coming and outgoing 
cash. Customers pur- 
chase MVP cards from 

‘plastic cashiers, ” 
where they also add 
value to the cards for 
use in any game on the 
premises. Because the 
customer puts the 
money on the card 
before playing, the cash 
flow is essentially 
prepaid. 


Bill validator 


The Bentler Amuse- 
ment Co., which has 
been in the vending 
business since 1947, in- 
troduces a unit called 
the Dollar Master. It’s a 
bolt-on bill validator 
that sells for about half 
the price of current bill 
acceptors, because it is 
not a changer; there is 
no stacker. 

The Dollar Master is 
designed for use on 
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All pricing can be done 
in five-cent increments. 
For example, 35 cents or 
70 cents can now be 
charged instead of the 
usual quarter or 50 
cents. The debit card 
system also eliminates 
token and ticket jams, 
the labor of having to 
collect and count 
tokens/coins, and 
customer break-ins. In- 
dividual game revenue 
information is provided 
on a hard-copy printout 
or through networked 
data lines. 

For more information, 
contact Interface Con- 
trol Systems, a division 
of Intercard Inc., 10231 
Bach Blvd., St. Louis, 
MO 63132- 1321: (800) 
423-0777 or (314) 423-0777: 
FAX (314) 423-6670. 


cigarette machines, but 
it can be used on any 
machine with an elec- 
tronic credit unit. In- 
stallation can be done 
on location. 

For more information, 
contact Charles ‘“Fritz”’ 
Bentler, Bentler Amuse- 
ment Co., 1644 Home- 
wood Ave., Springfield, 
IL 62704; (217) 546-7060: 
FAX (217) 546-7086. (| 


AMOA Jukebox Top 30 


FOR MONTH ENDING MARCH 1993 
COMPILED FOR THE AMUSEMENT & MUSIC OPERATORS ASSOCIATION'S 
JUKEBOX PROMOTION COMMITTEE 


TITLE 
SONGWRITER(S) 









ARTIST 
LABEL/DISTRIBUTING LABEL 









xx No.tlxx 


ACHY BREAKY HEART 
D. VON TRESS (BMI) 


BILLY RAY CYRUS 
MERCURY 866522-7 


GARTH BROOKS 
CAPITOL 44647 


GARTH BROOKS 
CAPITOL 44727 


QUEEN 
HOLLYWOOD 7-64794 


GARTH BROOKS 






FRIENDS IN LOW PLACES 
D. BLACKWELL, E.B. LEE (BMI/ASCAP) 


THE THUNDER ROLLS 
P. ALGER. G. BROOKS (ASCAP) 


BOHEMIAN RHAPSODY 
F. MERCURY (ASCAP/PRS) 


RODEO 


L. BASTAIN (BMI) CAPITOL 44771 

ne SHAMELESS GARTH BROOKS 
B. JOEL (BMI) CAPITOL 44800 

S| NOVEMBER RAIN GUNS N' ROSES 

3 ROSE (ASCAP) GEFFEN S7-19067 


GARTH BROOKS 


LIBERTY 57733 


GARTH BROOKS 


WHAT SHE’S DOING NOW 


P. ALGER, G. BROOKS (ASCAP) 


SOMEWHERE OTHER THAN THE NIGHT 


K. BLAZY, G. BROOKS (ASCAP/BMI) LIBERTY 56824 


EVERYTHING | DO | DO IT FOR YOU BRYAN ADAMS 
B. ADAMS, R. J. LANGE, M. KAMEN (ASCAP/BMI) A & M 1567 


HOW DO YOU TALK TO AN ANGEL THE HEIGHTS 
B. COFFING. S. TYRELL (BMI) CAPITOL 44890 
LAYLA ERIC CLAPTON 
E. CLAPTON. J. GORDON (BMI) REPRISE 7-18787 
BOOT SCOOTIN BOOGIE BROOKS & DUNN 
R. DUNN (BMI) ARISTA 12440-7 


2 


— 

fo) | 
cond: Feary 
cary 
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ENTER SANDMAN METALLICA 
N/A ELEKTRA 61113 
SWEET HOME ALABAMA LYNYRD SKYNARD 
13 N/A (ASCAP/BMI) MCA 60191 


LITTLE MISS CAN’T BE WRONG 
N/A 


SPIN DOCTORS 
EPIC ASSOC 47461 


SNOW 
EASTWEST 98471 


KRIS KROSS 


COLUMBIA 38-74197 


COLLIN RAYE 
EPIC 74786 


INFORMER 
D. O'BRIEN, S. MOLTKEE, E. LEARY (ASCAP) 


JUMP 
J. MAULDIN (ASCAP) 


| WANT YOU BAD 
J. LEAP (BMI) 


UNDER THE BRIDGE 
A. KIEDIS, M. BALZARY (BMI) 


BIG GOODBYE 


N/A 


—_ ok —_— — oh 
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RED HOT CHILI PEPPERS 
WARNER 7-18978 


GREAT WHITE 
CAPITOL 57989 


| WILL ALWAYS LOVE YOU WHITNEY HOUSTON 


D. PARTON (BMI) ARISTA 12490 
IT’S A LITTLE TO LATE TANYA TUCKER 

23 P. TERRY, R. MURRAH (ASCAP/BMI) LIBERTY 56953 
WHAT PART OF NO LORRIE MORGAN 

24 — | W. PERRY, G. SMITH (ASCAP/BMI) BNA 62414 


LOVE IS ON THE WAY SAIGON KICK 
29 —<— N/A WARNER 98530 
hae | LET’S GET ROCKED DEF LEPPARD 
ne 

pa | — 










MR. WENDEL ARRESTED DEVELOPMENT 
ARRESTED DEVELOPMENT (BMI) EMI 56802 


DON’T ROCK THE JUKEBOX ALAN JACKSON 
A. JACKSON. K. STEGALL. R. MURRAH (ASCAP/BMI) ARISTA 2220 


END OF THE ROAD BOYZ Il MEN 
N/A (BMI) MOTOWN 2178 


RO 


RO 


P. COLLEN. J. ELLIOT, R. LANGE. R. SAVAGE (ASCAP) MERCURY 866568-7 
ORDINARY WORLD DURAN DURAN 
DURAN DURAN (N/A) CAPITOL 56945 


NATIONAL SAMPLING BASED ON BOTH 45 RPM AND CD POPULARITY. 
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LATINO Jukebox Top 30 
FOR MONTH ENDING MARCH 1993 







LAST 
CHART 


CHART 





THIS 





ARTIST | 
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TEVESBIEN BUENA... BANDAVALLARTASHOW| 


ARRIBA EL NORTE Y . 
ARRIBAEL SUR FERNANDEZ Y AYALA]. 


oo eine BANDA VALLARTA SHOW 
POCHIY SU COCOBAND COCOBAND 


BANDABLANCA SOPADECARACOL | 


3 


0 


D 





LLEGARONLOS COCOTUCES COCOBAND 


NTENSAMENTE EDDIE SANTIAGO 


2 DOS TIEMPODEUNTIEMPO G.SANTAROSA 


1 |16SUPERCUMBIAS SINORADINAMITA | 
ROMANCE LUISMIGUEL | 
MEXICAN HOT HITS VOL. 2 COMPILATION | 


2 |THEBEST ANAGABRIEL | 


| 


OQ 


ONAMOR ETERNO PANDORA 


m 


XITOS GLORIAESTEFAN 


7 


4 


_ [SAMPLING BY THE LATIN JUKEBOX, GARDENGROVE,CA. | 
_ | BASEDONACTUAL JUKEBOXPLAY REQUESTS. : 
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Play Meter’s classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply 
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is 
usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send ad orders: Play Meter 
Magazine ¢ P.O. Box 24970 *« New Orleans, LA 70184 or FAX (504) 488-7083. 


FOR MORE INFORMATION, CONTACT CAROL LEA (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints. 
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--Pins-- 
Car Hop....... $1100.00 
Lethal Weapon Ill w/bill.....2595.00 
Terminator || w/bill...2595.00 


READERS/ 7” ia ais 
ADVERTISERS Rebuild 
Ms not —— jae your old 
ads for copies or license 
games incolane a third party. KLOPP. 
























--Darts-- We do not print prices on 
Valley w/4 player Cricket...950.00 games currently in production. at the factor y 
N We encourage advertisers to in- < MANUAL 
--Novelty-- " OR 


clude their name, address, and 
phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 


companies that we receive Fast Service — Call For Details 
mutli-complaints about. 


PLAY METER CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 


MAGAZINE 225 Dunbar Court — Oldsmar, FL 34677 


ELECTRIC ai 


Putting Challenge w/bill....2595.00 
Grayhound Cranes...500.00 
Bear Claw Jumbo w/bill...800.00 
--Jukes-- 

Seeburg SCB-1...2090.00 
NSM 240 Concert Ill... 1100.00 
Also Assorted Used Equipment 


Jay's Vending, Inc. 
1711 Woolsey, Box #7 e Delavan, WI 53115 


(414)728-6091 





WE’RE THE ONE THAT’S USED / But WE'RE ALSO NEW! 





AMERICA’S LARGEST 
SELECTION OF 
AMUSEMENT 
EQUIPMENT 
OVER 600 ITEMS 












| ot 
h\ See ae Y 
/ rv ak fxs) 
= SELLS FOR 
pas LESS! 
* COIN-OP KIDDIE RIDES "3,025" rene 
* ARCADE NOVELTIES & SPECIALTIES Shee-balls © 
Bowlers e Strength teste auch MORE 
* CASINO EQUIPMENT ‘ovr stedeschth MUSEMENT 
‘etorere! QUIPMENT 


¢ CARNIVAL & AMUSEMENT PARK 


CARN 0 F — INC. 
¢ DECOR ITEMS sean C ala oe Spor r os Equipment sei 3 5th Avenue. Rock Island. Illinois oak, 


LOTS reise (309) 788-0135 FAX (309) 788 


rages. EQUIPMENT 800-647- 5060 
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WANTED 
Vintage 
PINBALL Machines 
Literature & Parts 


Bob McConnell 
P. O. Box 291 
Urbana, OH 43078 
(513)362-4092 PM 
FAX (513)652-2147 


INSTANT 
CASH 
S$$S$H$ 


For Working PC Boards 


SF II CE 
Stryder 


Dynasty Wars 
Ghouls & Ghosts 


Forgotten Worlds 
Tetris 
Raiden 
Capcom Bowling 
Haunted Castle 
Nemesis 


Video Connection 
800-444-6854 





ACTIONMATICLTD 


P. O. Box 326 
Chatham, Ontario 
N7M 5K4 


Some states and 
countries open 





TALKING VENDORS® 


All types of small bulk items. 

Coinage Size up to 1.25" (82mm) 

Machine Size - Height 25" (63.5cm); 
Width 8° (20.3cm); 
Depth 8: (20.3cm) 

Custom Sounds - Can have 

your own record made to say 

anything for 5 seconds. 

Up to 4 different sayings on 

each side. 


Talking Vendor(REG.) Trade Mark 


Canada No. 266520 
U.S.A. No. 1221 491 


(519) 351-2181 


Fax (519) 351-7304 


DAEMCO 


FunRiders ™ 
P.O. Box 596 
Grapevine, TX 76099 


800-779-0656 
817-481-3273 


Remember 
Small Spaces can make "Big 
Bucks" 
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Your Source for... 


oe 1.3" Capsules 


(Mixed Colored Tops 
with Clear Bottoms) 
Filledor Empty 


Rings in Holders 
Bulk or Assembled 
* Mixes 
* In-Capsule-ltems 
* Rings & Holders- 
Bulk & Assembled 


- NEW Small Egg 
Colours— 


OurAll New 
2.3"" Round 
Clear Capsule 
Both Halves Same for 


$1.00 Items 
50 Items 
.25 Feature Items 
Cranes, Etc. 


2.3" EMPTY CAPSULES 


Canadian Dist. for Beaver Vendors 





tok Ik 


Top Mall Quality Rides 


American Made 
Kk kkk 


@ Many coin box 
configurations 

@ Custom manufacturing 

e | year warranty 

e@ Safety Engineered 


toot 
We Stock 
; Refurbished 


seg ~~ Used Rides 
: B} FAI 


<e, ®/,) 


Se oe - ‘= 















EXPORTERS 


ran CALL 
SY rHe EXPERT" 










Great Deals on New Novelty 
& Redemption Equipment. Try 
us first!! We represent most 
manufacturers: Baytek/Betson/Bob's Space 
Racers/Bromley/Coastal/Coin Concepts/ 
Design Plus/Doyle/Exidy/ICE/Meltec/Natl. 
Sports/Skee Ball/Smart/Vari Tech. 
Call for complete list. 
















AY Ty ¢ Frank "The Crank" Seninsky 
bo AR SY Beseident We also sell tokens. 
7 | PB LPHA OMEGA SALES, INC. FINANCING AVAILABLE TO 
CFs 6 Sutton Place, Edison, NJ 08817 QUALIFIED CUSTOMERS IN 
(908) 287-4990 NJ, NY, PA TRI-STATE AREA 


FAX # (908) 287-3079 


SUPER SPECIAL - FINAL LAP Ill (U/R)-$2795 


Street Fighter II CE(ded.) -$2295 Terminator Il (v) - $3095 
Operation Gun Buster _$2995 Golden Axe Il (ded.) = $2295 








W W . 
CRANK" SPECIALS: 
Addams Family 2695 Knights of Round 1595 Simpsons (u/r) 895 
Afterburner (s/d) 3995 Lethal Enforcer 3295 Space Lords 4295 
Cisco Heat (Twin) (s/d) 4995 MadDogMcCree(27") 5495 Space Gun 2295 
Cisco Heat (Deluxe) (s/d) 5995 Painted Lady 895 Street Fighter Il (ded) 1695 
Dragon's Lair Il 1295 Race Driving (s/d) 6495 Steel Talons (s/d) 6495 
F-15 Strike Eagle (s/d) 2895 Rad Mobile (s/d) 6495 Super System 1395 
G.I. Joe 1295 Rad Mobile 1995 Wrestlefest 1295 
Ghost Town 1295 Relief Pitcher (ded) 1395 Xmen4 player 1695 
Hard Driving (s/d) 5195 Road Riot (s/d) 6495 Xmen 6 player 3295 
VIDEO GAMES REDEMPTION NOVELTIES 

American Horse Shoes...... B95 S.C levcvsivnaccctuecasssacin enon 1295 SMASH VV sscccciscssvenacesess 195 “(Baikal bivesssiewcsieicaerercaposres Call 
APH RivValeissecsinesacsesswenns 595 Simpson's (u/r)...:..0..0s000 895 Spiderman...........c.eeee- 495  Basketball-Smart-single...1295 
ACPO: FIQGNT Cl cisurcennccaeces 1295 Smash TV.......cccecccceeeees 795 Street Fighter Il.............. 695 “Big MOU sacscvsersssscscsvsses: Call 
Beast Busters............00. 1595 Spiderman (ded)......... 4995 Sunset RID sicescsccesess B95 Bid: Berna visiniaicosssccssnrsy Call 
Captain America (ded)...... 1395 Steel Gunner..............5. DOSS - MING ccsenctdcnrvvereviscermanteaves 95 Bozo Basketball............... Call 
Captain America (ded)..... 1395 Strike Force........ccceceeeees 595 Turtles in Time............06. 395 Buddy Beal...civsscsacsssccee Call 
ChaSe HC ca wicsiandaxncneasnasts 1195 StunRunner (s/d)............. 1495 Wrestlefest.............:.cceeeees 495 Cosmo Gang6b............0: 3995 
Carrier Ait WitiGs.cccseassccss 695 Sunset Rider...............++ 1295 COD CAD Ot iaverctestcnidesveonnns 995 
Desert Assault............. 995 SuperHighImpact............ 1595 PINBALLS Cracky Crabs vscciicsssessecnsss Call 
Final BlOW. issessdsasseecsstesss 495 Super Off Road...............06 SO5 Cal HOP iscsenrassvectvatescens 995 Crane-Big Choice........... 1195 
Final Pidhitc:csisacsicesssiesaeee 695 Turbo Outrun (mini)......... TSQG “CV CIONG sivicuccserncenvsvcecnse 1295 Crane Double............. 2495 
GALO6 (UPN) sccicaisesteeoonsnanes 1995 Turtles Il.......... cece eeeeeee 995 Cue Ball Wizard........ 2595 CraneJumbo Smart......... 2895 
GP RIGG? (0/1) kisses sexarses «te 2995 Vendetta.........cccceeee TASS. DR WG csisesciccssassacescccess 2695 Crane Triple Betson........ 3495 
Hard Drivin (u/r)..........06. 3795) WWE.....ccccccccccccccccceeceeees 50S. FISH Tale cicsssovsensscvves 23905 Crazy ClOWN icsssccsaceiecens 2895 
High) MP AGt snc icecsecssvesenes 735 GetaWaV iiscisstsicasaccnnsess 1995 5 Card Draw vicvescscsccsteces 1795 
Hit the Ic@.........ccsscescceee 695 PC BOARD & HEADER PIO OK sig one ecreubiconssnasieescers 1795 Fantasy Island............... 2195 
lWOY He abi snssavacsacnwecesens 1595 Buster BrosS...........cceeeee NOG: SOKO Lvcsisas cers eysesecesnsxens 995 Five in Lines-Skillo........... 1399 
Magic SWOMd......csseseseeees 595 Capt. America.............+ 495 Leathal Weapon......... 2395 Game Plan Slots............. 695 
Neo Geo's (ded)...1895-2395 Desert Assault................ 195. SIMPSONS cesesdscicecacssvcceseses 995 Hungry Hungry Hippo....... Call 
Ninja Turtles.......ccssseresees C95: Final Fight ecsecssexonnsacvseres 395 Star Wals...........eseceeee 2595 Klondike pusher............... Call 
OP TRUNGEIMDOl oc. ciccanccrccs B95. GA. JOG cccccccsrcavsavescuceverss AGS Super MarOssssssesesseccseas 1995 Low Boy Crane............... 995 
OUTUIN Ol 5 dus ctstnasancavennnte 1695 Knights of Round........... 695 Surfin’ Safari................ 1795 SilVEr SK scsisssacscesarevnesi 7995 
Pit Fighter (ded) ....s0cs09. 895 Neo Geo Games........ 45 &up_ Terminator Il................ 2295 Skee Ball 13' (1991)..... 2495 
Rampart-Ded........ssssse0s 795. Pit: FIGKCl. cxcconcescereseeesens 195. VOQ8Ssdcsasesrrscincieraeanessis 995 Skill Dozer........0....ceseeeeee 795 
Rowe BC 25 MC.........s.46. T1799 ‘Rampart cncsicoveconeusesdsercnes 195 Whirlwind.......cacssceoseees 1495 Super Pro Q'Back Jr........ 1795 
Rowe BC 35........+-00: 2999 SIMPSONS: cisesecswnncesans 295 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS - CALL FOR COMPLETE LIST 
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LOW COST 
HIGH RETURN 
DESK TOP 
COIN PHONES 


BEST WHOLESALE PRICES 
IN THE US... 
WE WILL NOT BE UNDERSOLD! 
FORGET THE REST, 
CALL THE BEST! 


G-TEL 
713-550-5592 


BELITA Il 


PORTABLE 
COIN abil? aT? 


Electric or 
Manual 220 Vn 
or110V 


e Pee stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

e¢ Counts up to 1500 coins per minute 

¢ Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

¢ Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 
1 Fulton Ave. e Hempstead, NY 11550 
Tel.: (616) 292-2670 
Fax: (516) 486-0957 













M4) American wave quaury 


MODEL 2000 
AS LOW AS 17.97 
SHOWN WITH 825 HASP 














SERIES H-10 
AS LOW AS 13.17 







SERIES 700 
AS LOW AS 14.54 
SERIES 702 Master Lock 






AS LOW AS 13.34 NO. 1 AS LOW AS $5.69 
; NO. 3AS LOW AS $4.83 

5 
AS eae poe NO. 5 AS LOW AS $7.17 
rcuaioes NO. 7 AS LOW AS $4.13 


AS LOW AS $3.22 
1%” CAM LOCK 
AS LOW AS $3.43 

HASPS 
—_- —— 825 AS LOW AS 4.95 
CT. = 875 AS LOW AS 3.39 
885 AS LOW AS 3.57 


Fes ¢ 525 AS LOW AS 4.53 
535 AS LOW AS 4.53 














SECURITY BAR HASPS 
4¥2" AS LOW AS $1.27 
12” AS LOW AS $2.45 
16" AS LOW AS $2.55 
24” AS LOW AS $3.25 










ALL MADE IN U.S.A. 






PATT SUPPLY CORPORATION TOLL FREE 1 (800) 621-4418 
1335 S. MICHIGAN AVE. CHICAGO, IL 60605 ALL PHONES: (312) 939-7616 


HELP! Old Game Parts 


WE CAN REPAIR OR REPLACE MOST COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 
PART THAT KEEPS YOU FROM MAKING MONEY! 


WE BUY OLD P.C. BOARDS! 


Conversion Items--Video Game PCBs-Over 400 KInds-Call for price list--Electronic 
pinball parts-All makes-Used playfields--Backglasses & Electronic Components-- 
Laser Disck games-Players, disks & PCBs--Monitors-All sizes: color, B&W-all 
XYs--Manuals,--schematics and other service data--Tubes-New, rebuilt & used-- 
Multi-game Systems, 4-in-1--Video Arcade Analyzer: 

Test Fixture for Monitors-NOW ONLY $225 



























25" Retrofit Kits -- $339.95 complete 


These kits give you everything you need to quickly turn your old Williams, Atari or 
other cabinet into hungy 25" money-grabbing quarter-gobblers:! 
Kit includes patented steel mounting frame, 25" color monitor. 
Monitor Bracket available separately. $29.50 










Eldorado Games Ltd. 


7031 Marcelle e Paramount, CA 90723 


310) 630-3300 e Fax: 310-630-1566 





‘California Games, Inc. 


1235 E. Francis e Ontario, CA 9176310 FAX: 909-629-4030 


(9 09) q 30- 5 a 2 8 AFTER HOURS (909) 949-3499 


GUARANTEED BEST MARKET PRICE!!! 


SPECIALS ON: NEO GEO SYSTEMS: 
; SOU cecanngattoonueareroneuistastiens 4 
Street Fighter Il Champion Editon BEST ESO toler, seen ac, 
NEO-GEO 1-Slot Fatal Fury Il # 


NEO-GEO 2-Slot Fatal Fury! MARKET 
NEO-GEO 1-Slot 3Countbout # 




















Includes Marquis & Overlay 
























PRICE NEO GEO CARTRIDGES: 
Including Marquis & Overlay Crossed SWOrdS jiicicscscevcrsenicvan 9 
New High Quality Graphics !! 100% Guaranteed Satisfaction or you Money back !! Baseball Stal 2 ccssesceccnssrtiasicdess 139 
iF a “COM Da i xecciweriernniicazesstins 35 
Street Fighter Ill................::sssceee $625 | FT NAM 78... eeccctneereteeeecenennscesanees 












PETC FIQINCNS van ceaeaesccncersnsessiveersioree 395 
BIOOd BIOS sccsnesetiersadtccwnesonsannosers 395 


ALWAYS CALL US | | Robo Attyenn ci e 






































Und ‘Ee 0 er eee 545 Fatal: PU VW iinseeccsivixcsciccapancaaieaoaes 79 
crime Fighter... Sudanese sheteeoseaaassiaes BEFORE BUYING Mutation Nation sie cesueeneaaeneesiseas * 
GUDIE DIFAGON SO wosniuuseinscscuosseinesents ASC DA nv cinsstsvanctaraaaneecanaavs 
Final Fight. sea vadickcupaeetadaneeneentecesets 595 FROM SOMEONE View Point...............ccccce eee ee eee es 245 






CASE RESO iicsdccececctcormagseiesuxavarnses 79 
GHOSE POC: ciexcccpvscaccodsdsdeawantessewian 69 
BORING: FIG xcexcdicscececestomstcardians 69 
SOI icc:vccusancsasobeedivecstotmereenasntivasepersanes 99 
Kitt: MONStCE ccncetinsaceessawenpiess 45 
TAWASH Rally dcacccccscassesinteciencusens 140 
Mutation Nation....................... 99 
ses dinseiaeieewenseadequaessoedoacedoises Soccer Brawl.............:.sce0e0e02-425 
World Heroes...............c ce cee cece eee 160 


se huslinseinsaddesonnertegegesuceiearrnes E L SEI 


Karate BIAZers.......... ccc cee ceceeeeeee eee 389 
WTAE FIGIVON sncccociecsicasarsaeetetctecet 290 










































tsi Bsige ctetiasd etetoebanatoss enna " Art of Fighting..............:0:ee 160 

asain by hace ena sbapnacreneeneet Street Fighter II Fatal Fury ll.......................SPECIAL 
cadsdepersieiuittantent Champion Edition 3Countbout............se:0000e0-SPECIAL 

VV AS Us ccecdi eiarehasiencacnies caresses | WV OTIC. TIGTOCS: ia ctincsssciensetewcns 

PA CO WES Se vorccsrcazcststarpenicccrataom: CALL Only 


CALL US FOR 


Quantity 
Discount 


(909)930-5828 


MONDAY TO FRIDAY 










$1995.00 












Complete 25" 
Torbo System 
Cabinets Specials! 


$995.00 






| Fighting History 


CALL I! 


Mortal Kombat 
$2695.00 










































All Plywood AFTER HOURS 
— ere (909)949-3499 
Black/Grey Time Killers 

4 Year Parts & Labor CALL !! Call for Delivery 







TODAY!!!! 


Financing Now Available !! 


Mortal Kombat 
NBA Jam 


CALL !!! Great Price! 







All Games 30-Day 
Warranty 
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JENNINGS SLOT 
MACHINE BOARD 
REPAIR 


A&B AMUSEMENT 


RT. 2 BOX 285 
SO. RANGE, WI 54874 


715-398-3677 


EPROMS ~* 












phone 219-256-1138 
Fax 219-256-1144 


PROGRAMER 
AVAILABLE 


195 







Adjustable PCB Holder $5.95 


Molex Edge Connector 
Pin Extractor Tool $2.25 


4-Play System: Put Four Games 
In One JAMMA Cabinet! $495.00 


Si agg 
7 AMP Hitron Power Supply $40.00 
K-Coin Scale (Demo) $1795.00 


Buffalo Bill Johnston 


11 Greenfield St., Buffalo, NY 14214 


| VISA | 716-838-3038 csadeaial 
FAX 716-834-3233 









~ REDEMPTION. | 
TICKETS 








MUNCIE NOVELTY CO. 
PH. 800-428-8640 


~ GOOD QUALITY—LOW PRICES 















LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


CCT) INNOVATIVE 
INDUSTRIES, 
139 INCORPORATED 


2605 Grand Ave © Carthage, MO 64836 


800-344-7467 


FAX (417)358-1849 











FROM LEISURE 


Model # HSV-300 Gold Series 






Simply the BEST $1-5-10-20 Bill Acceptor 
on the Market TODAY! 






INSERT BILL ANY DIRECTION 
DO NOT FOLD BILL 


INSERT BILL ANY DIRECTION 





e Simple one piece unit 
e Simple installation 

e Simple to use-accept 
bills in any direction 


e Same day shipping 
e Prompt service 
e Quantity prices 
available 














Distributor and OEM Inquires Welcome. 


Leisure Entertainment, LTD. 
25 Hutcheson PI. ¢ Lynbrook, NY 11563 


916-593-5050 eFax 516-593-5896 
Outside NY - 800-645-2162 
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Digital Disc America 
5617 Business 50 West 
Jefferson City, MO 65109 


Phone: (3 14) 893-8497 


Fax: (314)893-3601 


CALL for details for the Dealer nearest you!!! 






























For 1993, wenow have 
thefollowing: 






















Super Cougar 
This jukebox has a cabinet 
designed with no horizontal 
surfaces, Keeping customers 
from placing food or drinks on it. gia 
Features include two easy-access #% 
front doors, motorized flipping 
pages, four-position light con- 
trols, 200 watt amplifier that has 
pulsating blinking lights thru the 
sounds of six way speaker 
system. This cabinet is available 
with or without a DDA kit. 





Golden Age Nostalgia 
This jukebox has classic all- 
aluminum cast-metal trim (24 
pieces); it’s hand-polished with 
triple-plated chrome (optional 
14-karat gold trim). Other 
features include eight bubble 
tubes, simple push and flip title 
| selection page holder, built-in 
disc management, and 200 
watts of power!!! 





DJ 2000 Hideaway or "The Cheetah" 
The talk at the 1992 AMOA Show anxious to get started as soon as the 






in Nashville, TN, is our new other fades down. Also it can be Ee 
dedicated jukebox called "The operated in split mode--where you a 
Cheetah." Like the animal, this is need two different types of music in A 

the fastest MUSIC to MUSIC two different rooms! rans 25h 
jukebox in the world! Itdoes things TheDJ2000onbothmodelsis || — fi ses Sat 


that other manufacturers can only available in a hideaway or upright 
dream of. This phonograph has (2) cabinet. Other features include auto 
two phillips player heads allowing and “smart card" disc management, 
no delay in music! While one song __full audit data, twin amps, clock 

is being played, the other CD is timer, and dual volume controls. 





Title Page Kit 
100 CD selections, fully motor- 
ized, displaying 6 CD artists and 
titles at a time. Designed to fit 
Rock-Ola models "490" and up 
and most Rowe "R-81" and up 
and some NSM. Physical dimen- 
sions are 24x6x1 / 1/2 inches 



















Bobcat Wallbox 
This wallbox features a 100 
selection, fully motorized flipping 
pages, and a Mars $1/$5 400 bill 
stacker. All our DDA products are 
capable of handling up to (16) 
sixteen wallboxes 


; ti 
All Digital Disc jukeboxes come with a full one-year 
warranty on electronics and mechanisms. 


Watch for the "Panther" 


Available Soon !! 
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COINS or BILLS BALLY SPARE PARTS 


aoe Electro-Mech. * E-1000 * E-2000 
Boards Glass Reel Tapes 
Conversion Programs 


Atlantic Maritime Services 
Miami, Florida 


AEC CON GIN BeeTaIE— Tel.: (305)-625-7113 FAX: (305) 621-9269 


2839 Biscayne — Plano, TX 75075 





Orginal Best and Lowest Priced!" 


Custom made Cabinets for 


the Video Game Industry 


"Ready for Kit" or 
"Complete Video Game Machines" 


ao Standard Features: 





MONEY MACHINE 


For the last 10 years the 

greatest promotion ever! 

¢ Blows money and/or 
coupons. 

Lg! © Your patrons try to catch 

> aS manyas they can. 


(309) 788-0135 






















Over & Under Coin Doors 






Metal Panel Control 






Plexi for Marque and Panel 
Control 






' EPROMS 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: __— Ae 


APRONS 


Top Quality 1, 2, 3, 4, 5, &6 
Pocket Change Aprons 
e Arcade Aprons - Game Aprons 
e Coin Roll/Ticket/Token 
Dispensing Aprons 
eMoney/Pick-up Bags - Chef & 
Bib Aprons 
eGlow Jewelry Vending Aprons 






Slide Drawer System 






Monitor can be placed 
horizontal or vertical 
and tilt out for service 










a. 
aan ee Wells Gardner Monitors 


Universal Cabinet 
25" Monitor 


$900.00 


(in lots of 10 or more) 


One Piece - $950.00 


A Cabinet disigned for many years of 
use. A Cabinet designed with the opera- 
tors in mind and of course we sell and 
service direct to the operator. 


The Board Market 


Call us to Quote your order delivered to your door 
or City Terminal (C.I.F.) 


2706 S.W. 8th Street * Miami, FL 33135 


800-800-3903 
Phone 305-541-5070 ® Fax 305-541-4090 


PLAY METER 136 MAY 1993 













e Options: Many Colors, 2 Inch 
Wide Hook & Loop Belts, 2" 
Wide Side Buckle Belts, 
Ballistic Nylon Pockets, 
Monogramming 







CCA/Custom Change Aprons 


1-800-8-ARCADE 
1-800-827-2233 





BART MAN IS BACK. 


Triangle Enterprises 


707 Willow Street 
Springfield, TN 37172 


1-615-384-5235 


FAX 615-384-5236 





Same games, same quality built cabinets 


New low prices. 
All games come in 19” Upright, 13” Mini, 13" & 19” cocktail with stackers 


Complete games start at $1,195 


Includes: 19" Wells-Gardner monitor, HSU-300 bill acceptor, 
New 150-watt computer power supply, Top or front coin entry 


FULL LINE REPAIR SERVICE 


Boards 


W-4, W-6, W-7 
W-8, W-11, W-15 
. Aladdins, Black Jack, Bingo, 

HSV 300 ~=—. 200.00 Cherry games, Eldorado, 

; Double 8, Treasure Island, 

Monitors Dynasty, Pokers, and the 

Wells-Gardner All New Fruit Bonus 

13"-19" 225.00 


Cabinet Style 


19" Upright 
13" Mini 
13" C/T w/stacker 
9" C/T w/stacker 
19" Slant Top 


Dark or Light Woodgrain 





Misc. Parts 


PLO KIS cc cceeccengeveeseestenstneseeste 2250 FREE DELIVERY! 


Computer Power Supply...............0....000. 45.0 

PUGINGS S cchsecvanscdircwasendexesccgsvsdpens eoeceesehadekeesi 28.50 

BUHONS oo... ceccccccccesececesccseeescseceeceevesesevareaees 13.50 One year advance replacement war- 
Speckers. gas Tenty on all parts, no questions asked! 
Meter occ iggag dg New Pioneer and Rowe CD - Call for Prices 
Coin Mechanism 

Assembly Comp...............c.ccccceeeesseseeeeeeeeens We will beat any prices you have been 
OAT NY vincaeceranngesnecsaseteoneisntdeodsinnies 

ISO TranSOrmMe..............scceccscescsscssescocceccocees quoted. So call the rest, then call the best. 
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Why pay to repair, when you 
can simply replace 


—— 9" Monitors 


vx New Zenith Monitors & Chassis 
vx For Arachnid Dart Boards (6000 & up Series) 
¢ 12 Volts D/C 


$1395 each 


REGULARLY $315.00 
2 or More..We pay shipping in USA 


Used PC Boards 
P.O.W. -- $80 Raiden -- $450 
TMNT -- $130 Attax -- $80 

Double Dragon -- $100 ROBO COP - $75 


NEW Perfect 360 Electronic Joy Sticks -- $21.95 


Phone: (713) 489-3233 
| FAX: 713-489-3233 
yr gk ek ¢ 


17009 WELLS PEARLAND, TEXAS 77584 


Arachnid 
Super Six Plus Two Dedicated 
$1375 


6+2 Oak-One Only-Like New 
$1475 


Super Six Plus Two 

















































Factory Conversion 
$1195 


Four 13" Skee Balls-As A Set 
$650 Each 


For Video List Send S.A.S.E. Or Fax Number 


Stansfield Vending, Inc. 
P.O. Box 157 @ LaCrosse, WI 54601 
Call Max (608) 782-7181 

Fax Max (608) 785-7016 
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The Board Repair Company 


MS PACMAN, GALAGA, EARLY 
BALLY, WILLIAMS, AND STERN 
MPU’S REPAIRED 


$49 


PRICE' INCLUDE'S PARTS AND LABOR 


WILLIAMS AND DATA EAST 
"ALL IN ONE BOARDS" 


$69 


PRICE INCLUDES PARTS AND LABOR 
BALLY 6809 MPU'S 


$59 


FREE ESTIMATES ON DAMAGED OR INCOMPLETE BOARDS 
CALL FOR PRICES ON BOARDS NOT LISTED 
WE REPAIR ALL PIN AND VIDEO BOARDS 
Absolute Amusements 
1078 N.E. 48rd Street 
Oakland Park, FL 35334 


305-561-8285 


Monitor Board 
Replacements 


with one year warranty 


$99. 


Min lots of 3m 
(109.95 - single) 






Fsoceaesessesssssereeseseetesesenetmereeserac eseeieserceeer cee teetareeseeneeeeseeteeesentemeeseteenenseemetaseresememenemtesemenmseenemmeses 













@ EYGO CHASSIS are available for most monitors 
including: Electrohome, Hantarex, Wells Gardner, etc. 






@ EYGO MONITORS are available in 13 inch, 19 inch, 25 
inch, 27 inch, and 33 inch. 





@ EYGO POWER SUPPLIES are available in 7A, 12A, and 
15A 






EYGO|EYGO COMPANY, LTD. 
Phone (217 4) 721 -0258 


Fax (214) 721-0363 






138 MAY 1993 


Southland 


DISTRIBUTING 











Baker's Dozen W-4, W-6, W-7, W-8, 


W-11 (Lucky Star), 
Any Products Purchased W-15 (Lucky Bell), Bingo, 


in Lots of 12- Get 1 FREE | “Shetty Bons ote 


Treasure Island & 
The New Dynasty 





Fax: 919-343-0084 


1611 Castle Hayne Road, Building B 
Wilmington, NC 28401 





Additional Products Available: 


Pioneer CD Jukebox * Merit * U.S. Games * Wurlitzer * Arachnid 


Alvin G. & Co. * Irem * CBV * Eagle * Ram Star * Ecomms 
Grayhound * Tornado * Cooper * Leisure * Hamilton ” 
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FREE PRICE KEDUCTION 


WITH EACH PURCHASE WHEN CRANE KITS CRANE MECH. 
YOU SAY I SAW YOUR AD IN $555.00 $253.00 


PLAY METER Switch selectable for joystick or two Nylon Gears, Bronze Bush, Chrome 
button crane, coin up, time of play, Shafts, Cabinet Top Rail, 
output for ticket or baseball cards, has Spacing is 29 5/8" Runs on 1/2" rods 
error code display. or metric rods 


LOOK AT 
THESE FEATURES 


Joystick or two button operation 26 Coin dollar setting options 
8 Game types 7 time of play settings 
4 Ticket Dispenser Options LED display: 

Number of game & Error codes 


OMNI PRODUCTS 


Joystick, LED Display, Crane Mech., Com- 


puter Board, Counters, Wire Harnesses, ws 1 17-48 5-7 lo O Je 


Power Supply and Transformer 


Manufactured in the U.S.A. 
Limited Time Offer 


aan” % 

YTREE 
cod s etetaih y 
FIGHTER i 
CHAMPION EDITION Cacia 


$6 2 & becomes clear! 


Fr) = \ FE 
REGULAR Advertise in 


$495 Play Meter’s - 


Classified Section 





Many Other Original Boards 
We'll Beat Any Listed Price 
Kits Come with Header and Aux 


Harness 
Contact: Carol Lea 


Video Vend Hawaii 694-488-7003 


(808)842-5155 Fax 504-488-7083 
Fax 808-848-2748 
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Serving the 
world's coin-op & 
billiards needs 
for over 60 years 


Avs representatives of all major manufacturers, 
we can accommodate all your needs for coin-op 
amusement equipment (new and used), spare 
parts, vending equipment, billiard Supplies, and 
a full line of redemption products. We maintain 
over 30,000 square feet of used equipment 
and offer reconditioning that is unparalleled in 
the industry. 


Call or fax Joseph Migueles, George Montalvo, 
or Carlos Molina for more information. 


BETSON / IMPERIAL EXPORT 

303 PATERSON PLANK ROAD 

CARLSTADT, N.J. U.S.A. 07072-2307 JOE MIGUELES - (Ext. 374) 
Phone (201) 438-1300 Fax (201) 438-1811 CARLOS MOLINA - (Ext. 373) . 


IMPERIAL INTERNATIONAL 
1270 VALLEY BROOK AVENUE 


LYNDHURST, N.J. U.S.A. 07071 GEORGE MONTALVO - (Ext. 19) 
Phone (201)507-0936 Fax (201)507-9181 


_ CORPORATION, INC. 
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STEP-N-ROOLL 
DOLLY 222.0: 


Patents Pending 


one-person 
operation 


Free Freight © Prolongs table life 


6 i 9 - Ju mM bos Operators make a sure shot by offering your customers 
the convenient "Step-N-Roll” way of moving pool tables 


Safely, easily. Ca// or write for more information today! 


CBMC>. Best Mfg. Co. STEP-N-R@LL” DOLLY 


TOLL FREE: 1-800-634-6157 or 216-652-1251 
1 -8 0 0 -9 6 2 -448 6 131 Wotan ace i Ohio 44446 


414-547-5051 eFax 414-547-0905 es ia Renamed A ea se 


AUCTION 


SAT., May 8th 


AMUSEMENT SALES INC. 
STARTS AT 11:00 A.M. 
Open forInspection at 9:00 A.M. 
* VIDEO GAMES * JUKE BOXES 
* POOL TABLES *PINBALLS 
Novelty Items 
Consignments Welcome! 


1-313-534-1480 
1-800-676-7204 


Auctioneer: Chief Silver Tongue 
12670 Inkster Road 
Redford, MI 48239 


1-96 1-96 


W@ 12670 
Plymouth 








Prices Too Low To Print! 


1-800-338-7031 












1} Rowe BC-3500 Hamilton VNet Standard SC-90T | 






SERVICE 


on 
Rowe, Mars, Dixie Narco 
Hamilton, Standard, Ardac 







COINTROL E€. 


398 Comm 


Bassas Sissy Sasa Sasa 





}9qa|pply 





YILSYNI 
ydeifaja; 





Be SE a nee Teel eee, ae 
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Amusement 
Auction 











3h XN 


ee a 
es TERED at 
Se SEE 


am 










See 











ee Ss 
Dallas, TX Columbus, OH 
NM ay Dallas Fair Park, next to Cotton Bowl Rhodes Building, Ohio State Fairgrounds 
2nd Avenue off I-30 Agricultural Building | 17th Street & Clair Avenue 
(Food and Fiber Pavilion) Cellular: 614-271-7626 
Cellular: 214-384-7626 Reorder Tone Dial: 502-551-1866 


Reorder Tone Dial: 502-551-1866 














12 











All Auctions 


3 Louisville, KY Bi — 
Indianapolis, IN Buechel National Guard Armory, Progress Blvd. ss Begin At 1 0:00 a. m — is 
J uU ne Our Land Pavilion ( at the corner of Progress and Buechel Bank Rd., = biieeeniet 


Indiana State Fairgrounds across from GE Appliance Park.) Take Bardstown 
Cellular: 317-432-7626 Rd. to Buechel Bypass 1.6 miles South of 1-264 
Reorder Tone Dial: 502-551-1866 (Watterson Expressway). Turn right at National 
Guard Armory sign. Cellular: 502-551-1866 


Lo cal Ti me at 
ire 
m 



















28 
Louisville, KY 


August 
















11 — Chicago, IL 
9 
Ramada Inn - O’Hare 
6600 N. Manhiem Road, Rosemont, IL 
3rd Annual Pinhead Collector's Auction in 
association with Pinball Expo '93. 
Attendance info. Contact: Rob Berk at 1-800-323-3547 
A 10% Buyers Premium will be applied. 


18 25 
Columbus, OH Indianapolis, IN 


September 



















21 thru 23 


16 AMOA Expo 93 30 30 
October Tampa, FL Bae Costa Mesa, CA Indianapolis, IN 





Visit Us At Our Booth 


17 thru 20 
IAAPA Trade Show 


Los Angeles, CA 
¢ Not An Auction ¢ 
Visit Us At Our Booth 













20) 
Columbus, OH 






November San Jose, CA 


December 8 mo 
Orlando, FL Indianapolis, IN 

For further information contact: Auction Information 
Auctioneer: Bill Hughes, P.O. Box 4819 ¢ To consign games for sale: midnight day of sale. 
Louisville, KY 40204 — Phone: 502-451-1263 bring to the auction site on the ¢ Please, no cigarette machines 
Licensed by Div. of Licensing, Ohio Dept. of Commerce and el eee the Me cap * Phone spine ney for , 
bonded in favor of State of Ohio, OH/IA4065, OH/AC2208; Pee Nile ik nee a ee ce 
in Florida, FL/AU882,in Penn, PA/AVO02644; in Kentucky, hee Tea eed Pees 
KY/P1597; in Indiana, IN AUO8700280; in California, 5 Slpessiae cave csee-10 sak ran al . 
50. Se Terms & Conditions 
24 hr. Fax: 502-897-7771 Terms: Full payment day of auction: cash, cashiers check, or company check 

ie: : only with current bank letter of guarantee. No exceptions. 3.5% surcharge for 
Advertising Manager: Ric Stephen VISA and MasterCard. All state sales taxes will apply unless you provide a copy 


812-333-9939 of current sales-and-use tax permit. 


BC-9 Conversion Kit 
SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 
Converts a BC-9 to BC-35 


e 55 Acceptance 
¢ Solid state, self-diagnosing computer 
¢ Installs in minutes 


To Order Call: 
616-245-8235 


C B ’ 
~ 4 | S 

10,000 BOARDS 

CALL FOR LIST 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: iasciisiidandiliansgd 


FOR SALE 
Misc. Kiddie Rides, and electronic 
sound boards, enclosures, 
any sound, any quantities 


Will Custom Design Anything in 
Electronics to Suite Your Needs 


sales 800-783-kidy 
Fax 314-392-5743 
Shop 314-392-5165 











FOR SALE 


Cisco Heat (twin s/d) $4950 
Golly Goust (Namco) 2950 
Hard Drivin (Compact) 3200 
Wedges/Ledges (4 pl.tickets) 3350 
Mad Dog McGree (50°) 7995 
Skee Balls (H model) Call 


Mushroom World 2300 
NBA Jam Call 
Mortal Kombat (ded.) 2650 
Bank It 2/50 
Rowe BC25 MC 1350 


cal 875-932-7666 
Ask For Don 
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REDEMPTION 
_ EL SA __ 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES 


ee to secure 


\ ] BALLY GAMES 


MIDWAY 
ASK FOR 


$ 98 
24 QUANTITY 


PRICES! 





STYLE S-39 
COMPLETE WITH HARDWARE 
REQUIRES ONLY ONE PADLOCK 
TO COVER ALL DOORS 


IMPROVED 
PINBALL BACK REST 


*98 


A COMPLETELY ADJUSTABLE BACK REST 

AT AN UNBELIEVABLE LOW PRICE. YOU CAN 

PULL THE GLASS AND SERVICE YOUR PINBALL 

GAME WHILE LEAVING THE BASE OF THIS STAND 
ATTACHED TO YOUR GAME. THE BACK REST MAY 

BE RAISED, LOWERED OR REMOVED AT YOUR OPTION. 


gs LATCH & 
STRIKE 


HEAVY DUTY FOR 


for 4 or more 


1 to 3...$125 


CONTROL PANEL 


HASP $@98 
! STYLE CP-13 PAIR 


BOLT YOUR CONTROL PANEL DOWN 
ON EACH SIDE. HDWE. INCL. 


A-1 PRODUCTS 
Phone TOLL FREE: 1-800-849-7763 
OR 800-THY-PRODucts 
PHONE OR FAX 1-919-728-5311 FAST SERVICE 
Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 soy Satie 


To keep vandals out of your games, Stan is your man! 


$ 9 95 WITH PLACE 
FOR PADLOCK 


STYLE CP-88 LOCK 





QUALITY 
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M & P AMUSEMENT 


(Phil) Se Habla Espanol (Terry) 
658 West Market St. - York, PA 17405 (Mike) 
(717)848-1846 Fax (717)854-6801 
$100.00 prepays freight on any video game in continental U.S. 
a Pole Position U............cc cc cccee eee seceeeeeeeeees 795 
Wanted Pinballs For Sale Power Drift....cccccccccscscceseeseseseseseseseseees 1550 
PrOStOPle (1616 i iseiecsscavesdcecaecvcsaecaixg sess 395 
Hang On Ride On Addams Family.........cccccccccccceeeeeeee 2550 | Roadblasters.........0....ccccceeccssceseeeeeeeeeeens 695 
Gottlieb Pinballs Big: (Gili cssivcenionesaisessoututndasdeounsunesves BOG Bb SHGCE GP vinercsiseirerecscsscncterscsesepspcanes 1995 
Big Choice Triple Crane Biri icsaxayapacetasaiedsanacescaiererzeseiors 1795 | Speed Buggy............ccccceeeeeeeeeesseeeeeeeeees 795 
Rock n Bowl BIOek Knight ZOO 0 sivexsieinnvcsisswevseses 995 | Super Hang On.............cccceecceeeeeeeeeeeeees 1395 
Merlin Magic & Klondike Bride. OF PING tes siccicssccceseessivciensecia 1595 Super Off Road w/Track Pack.............. 1295 
Road Riot s/d @ Rad Mobile Check Point...........cceceseeeeeeeeeeeees 1395 | Super Sprint.......ccccccccccccccceeseeessssseeeeees 795 
Wacky Gator CGIMON s ocsrecscabavesseucnecnedenccvnndecaeuesssia 595 Thunder Blade U/f.....cccccccocccoccccecececeecees 795 
Super Hang On s/d mails Neh aswepandeaa ian eaeennseeeeseseusbesserersss 1295 Piet Te 91 cvs c cecchesceedicececnecx 1295 
F. DUdC.......eeeeeeseseeeeeeeeeeeeeeeeeeeeees 1350 VONCY BOlinnscexistceessdosicestexscesivaisientieaess 395 
DES, MUN siissienninaiens ovneaeamanntcncheaesibie 2195 WWE SUDGISTOIS .. cccssasccercscssecesecseenszeeess 395 
Dungeons & Dragons.................. 695 
“ EASES MAN GN oessaccasececscxaveasnasawessss 1350 
Super Specials Eight Ball ChamPccccoccccccccce 495 
After Burner $/d.......ccccccccesceseeeeeseees BIB PBR wiscesciesersadesncsecsdecyscecesbentianaas 1450 Dedicated PC Boards 
Capt. America Kit.............ccccecceeceeees 295 P21 Gisvgxciaveyehscsvay ora vrsw brine res eerseeeesenes 595 with eed accessones 
Cisco Heat S/d...ccccccccccccucuccccccccees 5495 ae 6 6 s66 6 0.06 860 R6 OS Eee CONROE Sed COS OORT ES SCeweCeee 695 WIT: Bows. Pom tell ide cccaccdkccoveccceancdcoeitnt 100 
FAG 6)dicccteccscsaticcniviieetmientiaeyancessss 3295 tae ae seeeeeeeeeeseseseseaesceseeeeesess pared Wiae. Gewet.odk seecteeec uence 100 
FRBEY TONS PW ies caewractensccsiacerccicsaxevsvesivann P2956 FSIS Capt. AMO@YLiC..... ccc ccccccccccccccccccccccececs 295 
FOUR TIA SIG isvsccsrsnessnersecesescctengasiece 6995 SEEN ee OWN caeeraiarebnpeseaneadenan one piaae ge Capt. COMMBANGG so. giiciccdesssescceviaesteres 295 
Galaxy FOrGG S/O ssssasicssvtacccescsasscovesass 5500 Hook. SORIA Ry te aa eae ee eee pe esa ene se 1750 | Combatribes........0ccccccccseeesssceeesenseeees 100 
Hard Drivin S/d....c.cccccccececeeeeceseeeees 4995 ce ee ae : oe Contras.cccccccscecsecceccsccccesseceeceaceseeseaees 100 
JUMBO CRANG cssccccicccesedssasiensvivewrcacnexcs 995 DNS. FOr ee ac cease n6seciatencoccessasnincace 1095 Stine ony ssebieatokpalsczavetascteconnasecihernns 100 
Lazer GhoSt........cccccececsscecseececeeeees 2495 Bicol Sie oc ccicc hes sciacsceacannhuatontoce 1250 | Crime Fighter..........ceesseeeeteeereeeees 100 
Outrun Deluxe S/d...........cscceeccseeeeeeeeees 4995 Dollar Garis xceccdcsciceccsvacesaceicatecvces 1295 | Double Dragon..............ceeeeeeeeeeeeeee eens 100 
Penny ONS cnndncnccaswsetciccsascesessaceeees 1495 SOPCELel.... ccc cece ccc cece ccccccecccccececes 550 Dougle Dragon Ill............seeeeeeeeeeee ees 100 
Pie Fighter Kibsscccucctedantiveseepsacnea: 17S. LSUAP THO scccssissinosasaunoxeiadercamentcasyes 16GB ENOPIES CUNY isisnaiieeens dace yeamentewecsnieann nt 10 
Pope A. Balliscccisisacivisiiecancravsavsivsis BHO 1b WAR vsccssaamaxtatutecs chintecincosneseeecesoeee: 895 | Escape Planet................. eee etree 100 
a ae eee 5495 Terminator Pin... .cccccccccccccccccuceccece DIOR | ESWAN shissecisxss0s5)sauravieseseesnenesreciseies 100 
aoe Oplvit® 671A sccceccccoccscecaseosasectere 4500 The SIMPSONS...........0eceee es peueweeedone 995 ies pe ebeaiedebakeewsueeieeeaeeureceleaiaeed a 
. fe THUCK “St i censcsshounerrecyarcinnsenmentess 1250 ates 0 OOM cssasasgdevsasecnctcatintsraccess 
gaa ace #92” “| Turtles Pin sccavicedche dead 1295 | Gauntlet W...c.ccccceececccecceeeeeseeeseeeseees 100 
TOTNN RA ON SUL AUSCA steer 2595 TP WhirlWind........ccccccccseseessceeseeneeeeee: POG WB). DO 8 cc crscsisiedaniedd ecstsccrccocainaateeets 195 
TANG TGV G OL eis ciccuissicccentauevsedexcean 1295 Bites a. “ers RO YS cece ec Secececncicacaces ee 100 
WOES: Pithvcnchnscecousess socectasscssecestaxs 1350 ron Pan. a en 100 
. GONGO MAM Gikncisccrsaanuiderssrinnnsavvncen nce 100 
; , Videos For Sale Guerrilla, War....ccccccceseseseseeseeeeeeees 100 
Redemption Equipt. 720 Degrees.......ccccscsceeeseeeeeee S06‘ | Hotes ShOO8s. .cincccnciaoseesenmrerenns 195 
if After Burner u/r...........cccccecscecececececeeeees 795 | Magic Sword.........cscseceenscccscssecseesane 295 
Specials BAG ABIES soca sdcccecsicaesaveeenmerivnamansarobsinst 795 J Ninja Gaiden...............cceeseee cece ee ee ees 100 
Baytek Clown Roll Down.......ceceeeees 2195 BOOS BUStGtS vicicascasiivissesisesdardsescaecssxs 1295 Pig on pacaersseeesnainess cer edewaenaaeasbessenes 150 
COSMO Gangeecccccccscssceecssecesseeenseees 2995 BUG PRON gi iva septs cceseseasecadccssecseciesasemsncess 1550 OF PIG PIGS hive cccscascovssnesederesessinetesaanwensns 175 
Fantasy Island....c.cscscscccscseseceececececeees 1495 Championship Sprint...............:.cseseeeeeeee 595 aampars UO) ies cena ttn td theesaaieeecseis 150 
Ot a g © ne er ene ER er nr ere 1296 | PIM ROCK esis scccsessdtecasesscsencnsasdvedeaess 295 
GW? oO TIE. POR at enaenananietares sae Enduro Racer..........cccececeeseseececscecececeees 750 | SIMpSONS........... cece eee eneeeeneneceeeeceeees 195 
Penney Falls........ssseeseeeeeeeeeeeeeens WENT A PP aieieg “Olbicsducsanadoseavatuolncoecduniegn eviews J50 | Smash TV......ccccccccceceeseccccseceseeeeeeess 295 
BOD 25, Toe Mbobiaii te clpeeteeieceateeeg ena vied Heavywieght Champ...............ce08: B50 FVII ncsseccsaceenssmnesinsasnecevienserecsenienses 100 
ST 2 1795 OBOrAON WO iccsccasissssrnessvageniertatcoaases GO5 f TOO | Crd coccccicescssescrsersncctecicesscseeans 100 
SMS Poker Roll.......esceseceeeseeeseeeeseeeees 1495 FT Out Runiu....cccceccceececeecceeeccseneeeeseeeseees 1550 | W.W.F. Superstar............0:ceeeeeeees 195 
Twister Skeeball...........sseseesseseeeeeeeeeens 795 | Paper Boy......cccccccccecccccccccecceceeeseeeeeeecees ABO | World Series 6... cccccisciccasenssucdssisnessonne 100 


(717)848-1846 Fax (717)854-6801 
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Prestige 2 or 4 Player 
Cabinet Complete 
With 25" Monitor 

$995.00 








Aero Fighter Kit 
Art of Fighting Cartridge 200. 
Fatal Fury II Cartridge 295. 
Fighter’s History CALL 
Mortal Combat Factory Kit 1695. 
Neo Geo 1 Slot kit w/Fatal Fury 2 945, 
Neo Geo 2 Slot pcb 795. 
Three Count Bout 395. 
Time Killers Factory Kit CALL 












Street Fighter II Kit TIS 
Sunset Rider Kit 125. 
Super High Impact Kit 595. 
World Heroes Cartridge 200. 
World Heroes II Cartridge 450. 
Wrestle Fest New Factory Kit 
X-Men New Factory Kit 


Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 



















Call For Complete Inventory Listings 


1(800)456-7277 


International & Domestic Fax Line: 
(313)542-5452 






Street Fighter II CE Kit 1050. || 
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American Coin Machine Exposition 






































Show Sponsors 
Play Meter Magazine 
& 

American Amusement 


Machine Association 








Location: 
Rosemont/O'Hare 
Exposition Center 
Rosemont, IL 








Thursday, March 17th 
Friday, March 18th 
Saturday, March 19th 







For More Info 
Contact: 


William T. Glasgow, Inc. 
16066 South Park Ave. 
South Holland, IL 60473 


(708)333-9292 
Fax (708)333-4086 










WHat THE Most SUCCESSFUL 
BUSINESS PEOPLE ARE 


WEARING Agatt’ THIS YEAR 








10th Annual 


BILLIARD CONGRESS 
OF AMERICA 
INT’L TRADE EXPO 
Kansas City Convention Center 
Kansas City, Missouri, U.S.A. 

July 22-24, 1993 





* Featuring Everything in Pool/Billiards, Accessories, Game Tables, Darts, Juke Boxes 
and many new Home Recreation Room Products. 

* Over 250 Exhibiting Companies, more than 600 Exhibit Booths, Educational Seminars. 

* This is the Expo for Retailers — Wholesalers — Room Proprietors — Amusement Operators — 
and Related Businesses. 

* TO QUALIFY FOR FREE PRE-REGISTRATION, 


LEGITIMATE BUSINESSES ONLY ATTENDEES MUST ALREADY BE BCA BUSINESS 
NOT OPEN TO GENERAL PUBLIC. MEMBERS IN CLASSIFICATION IN WHICH THEY REGISTER. 





——— — — — — PRE-REGISTRATION MUST BE RECEIVED NO LATER THAN JULY 10 ——~———————— 


EXPO PRE-REGISTRATION 









¥*& NON-MEMBER: Include check with pre-registration. 
Note: After paying registration fee, Non-members 
will receive one coupon per registering company, 
worth $35 credit when applying for BCA 
membership at this year’s Expo. 
PRE-REGISTRATION: $35 per company. 
ON-SITE REGISTRATION: $50 per person. 


* BCA BUSINESS MEMBER: 
Retailer, Rm. Proprietor, Amusement Operator, 
Wholesaler/ Distributor (associate or voting), 
Mfrs. Rep., College, Affiliated Association, 
League Operator. 

PRE-REGISTRATION: No Charge 
ON-SITE REGISTRATION: $20 per person. 


















BCA 


AMOUNT OF CHECK ENCLOSED $_____— ates 
Use company letterhead for additional personnel. Member 
Yes 
Last First ‘Ss 


MAIL TO: 








CONTINENTAL PRODUCTIONS, INT'L 
ey 3943 Tambor Road Registrant Name Lf 


San Diego, CA, U.S.A. 92124-3407 — company L | | a | | __| 
Address {| | 4 be ele GB | 


TRADE EXPO HOTLINE Canis Lif tb Pt State L, | Zip | eae l 
(619) 278-3877 ¢ (619) 278-6523 "0% Pron 
FAX (619) 268-9372 





0 Buyer Classifications (Check One) Non-Buyer Classification 
1 (Check One) 
Check here to receive O Retailer O Amusement Operator O Press 
special reduced rate 0 Chain Store Retailer O Wholesale/Distributor O Non-Exhibiting Manufacturer 
(2 or More Stores) O Other (Specify) _.__________ O- Other (Specify) 


Hotel/Airline Information. Ci Billiard Roem Propietor 


Registrant Name | | N | ay l | 
1 


Fax bo 






NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight ¢ Durable e Weatherproof ® American 
made replacement parts ® Universal base for all rides ¢ High-security 
coinbox ® Heat-treated strips for construction 


Wanted 
Mechanical 
Bulls 







(will pick-up anywhere and 
pay top price) 
(309) 788-0135 








SPACE SAVER RIDES 
These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 
Horse 18 x 36 inches) saves you money as well 
as space. 










** FOR SALE ** 
US Games 


Super Duper Casino 
Like New 


$900.00 each 


3 for $2500.00 


(716)671-1464 






HYDRO BOAT 
This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 
P.O. Box 939 ¢ Florence, MS 39073 
601-845-7501 © 800-647-6460 











HOBBLE HOUSE COIN MACHINE 


810 N. Main St. * Shelbyville, TN 37160 


800-892-2190 
All Types of Coin-Operated Equipment 








¢ 8-Liners (All Types) 

¢ 8-Line Kits - $245.00 & up (All Types) 

¢ Free Delivery -- Rapid Service 

° We Take Trade-Ins 

° We Sell Used Pins, Rowes, Rock-Olas, 
Used Pokers, Etc. 


We Also Buy Used Equipment (Pokers, Rowe Phonos, Pins, Etc.) 
For Complete Satisfaction, Call Us FIRST! 


No Bull, No Sales Pitch 
Quality Equipment at the Right Price !! 
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BUY FROM THE BEST.....BETSON 





OUR 60TH YEAR SERVING CUSTOMERS NEEDS 
: \ 





WILLIAMS BALLY 
ROWE MIDWAY 

KONAMI TAITO 

ATARI SEGA 
SNK NAMCO 





OUTRUN.......0.:sccserscsnssenee 
TURBO OUTRUN..........0008. 
SUPER MONACO GP 
GRAND PRIX STAR........... 
SPEED BUGGY............0000 
















FUNHOUSE 

THE MACHINE..........+2+00++ 1999 R-87WIDBV.....sscsseseeeeeeee $699 X-MEN (4PL)........20000 1799 
SLUG FES Tisssassansrssosnssnece: 1799 R-B8....ccccsssssssssossessnsessnessne 799 X-MEN (6PL)........+202:000 2999 
WHIRLWIND.......:2:e0ceeseeees 1699 R-DO..csrscsssssccsesrsensesesess 1099 WRESTLEFEST............:0000 999 
2k!) eer 

DR. DUDE soscsstdnczsnansononncins 

PARTY ZONE TCLS 

SIMPSONS. ....ssssssscssssseressrsssess 

BATIVIANG sccssosoxississscirenveropned 299) ROS siccspsovacconaesesvinersepecess 1599 OPER. STEEL GUNNER.......499 
STAR TRE Kiiseninistssionnsaces 1699 R-93CD.... secre 2099 ROAD RIOT...........::20000. 1699 
GETAWAY occstiswsessccaiaresns: 2099 CD-100(ni,).3499 BOWL A RAMA.............+++. 199 


OTHERS AVAILABLE UPON REQUEST 




















¢ ALL PRODUCTS RECONDITIONED 
BETSON ENTERPRISES ¢ DISCOUNTS FOR COMPLETE & WORKING CONDITION 
DIV. OF H. BETTI IND., INC ¢ FREE CRATING 
303 PATERSON PLANK ROAD * LARGEST INTERNATIONAL EXPORTER 

7 | CARLSTADT, N.J. 07072-2307 * CONVERSION KITS AVAILABLE 
Phone (201) 438-1300 Fax (201) 438-4837 * REDEMPTION SPECIALIST 
TOLL FREE 1-800-524-2343 ¢MC/VISA 

¢ SE HABLA ESPANOL 

Ask for Chris at Extension 316 » IF YOU DONT SEE A PRODUCT, CALL! 
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Shamokin, PA 17872 
717-672-2900 
800-829-0829 
Toll free Fax: 
800-829-0888 





Call Morgan 


702-369-5515 










OPERATION T BOLT 
BUSTER BROS. 135 
SUPER BUSTER B. 1'7s 
TURTLES 125 
MOON WALKER a9 
DESERT ASSAULT 175 
X MULTIPLY 295 
TWIN HAWK 165 
CYBERBALL 135 
MS PACMAN 175 
RAMPART Iso 
BOTTOM OF THE 9TH 








Precision Amusements 


All ndes & parts made in America 


Introductory Offer 


(offer good thru 6-1-93) 









Q2OEORoOW AY 






C&P DISTRIBUTING 
TEL: 219-256-1138 
om FAX: 219-256-1144 tps} 


| - Arm 
8-LINE Boards Super Cycle} X-19 Jet y Jeep 


Semi-Truck 





WE HANDLE ALL TYPES OF BOARDS, PARTS 
SUPPLIES, HARNESS, BUTTONS, PLEXI, 
POWER SUPPLY, MONITORS, DOLLAR BILL 


VALIDATORS, CABINETS. WE BUY, SELL, } J!TIndoor Units - $1450 | Outdoor Units - $1550 


TRADE..NEW AND USED. WE OFFER 
QUALITY SERVICE, QUANITY DISCOUNTS Includes: Includes: 


AND LOW PRICES.. Single entry box with sound | Waterproof double entry box 
CALL US...WE LOVE TO EXPORT & speaker Solid state sound board 

eee Solid state sound board Double Lock security box 
A.S.K. DISTRIBUTORS, INC. Wheels for easy mobility Aluminum base available at 
8 13-888-VEND Easy access to electronics additional cost 
800-966-9873 ] year warranty on ] year warranty on 


FAX 813-888-9873 moving parts moving parts 





All prices F.O.B. High Springs, FL 


Precision Amusements 


High Springs, FL 800-829-1719 
Fax 904-454-1343 


For Sale 


40 coin-operated 


Kiddie Rides 


716-789-2416 
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The "SILENT PARTNER" 
Computer Programs are used 
WORLDWIDE in such places as 
Australia, Canada, Finland, 
Mexico, South America 
and 47 U.S. States... 

Let them help manage and 
control your business! 


FEATURING: 
A ROUTE MANAGEMENT PROGRAMS 
A REDEMPTION PROGRAMS 
A ROI PROGRAMS 
A CD PROGRAMS 
A VIDEO LOTTERY PROGRAMS 
for Louisiana, Montana & South Dakota 


For a demonstration of our 
programs, visit us at the ACME or 


AMOA Conventions 


(WE'VE BEEN AT EVERY AMOA & ACME 
CONVENTION SINCE 1985) 





Computer Programs 


CALL OR WRITE FOR FREE INFORMATION 


The "SILENT PARTNER’, INC. 


3441 South Park « Springfield, 1L 62704 


Ph.: (217) ‘795-3350 
Fax: 21'7-'793-1842 








HERE IS OUR GUARANTEE: Not 30 days 365. 
That's right! Put the SILENT PARTNER to work for 


you in the next 365 days. If you find something faster 
and better, we'll also purchase it and DOUBLE your 
money back. 
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QUALITY 
TECHNICAL 
SERVICE 


800-678-7393 
505-298-3536 


1624 Eubank NE Albuquerque, NM 87112 
Save Money! 


Switching Power Supply Repair 
$12.00 


6 Month Warranty 


The SOFTWARE 
for VIDEO 
GAMING OPERATORS 


If keeping track of 
video gaming income 
is important to you, 
you need this software. 








The Pioneer in the Industry 


Video Lottery 
SOFTWARE 


A Division of 
Business Specialties Company 


(605) 331-5575 


Fax: (605) 331-5574 ¢ Sioux Falls, South Dakota 










Extended Warranty Now Available ! 
Additional $3.00 


Extends Warranty One Full Year 













USED PINBALLS NEW FACTORY KITS 
Black Knight 2000 occ 895 Hook 2-4 pl. Kit occ ccececcsesssseseseseeeen 695 


OL ree ee eee cers 1045 Fix Eight ..csscscnsnsnssnsnsinnneenen 10 [AAR " LL 
Roller Game ineeiwarenisiabancchinBevieereneen 1295 Diet = Go 395 r BA 


GUUGANS ISIANG wiisscerientcsscensasceaspveres 1995 Captian America 204 pl. kit 395 . 
CAF HOP ....ssesssesssessesstesstessesseeesneee 950 Time Killers .occccccccccscsssecssecceseecesecceseecese call PO LIS i a ie 
Class of 1812 1495 4 





































a ne a DONNY ected na rseseotennawdsserh tavannasteaaeckeees Call 
ouper Mario Bros ..........ccceeeeeeee 1895 NEOGEO /slot........ Call 
HOOK a ceececcsescesessessesscsesseeseeseeeeeees (05. eee N 95 00 
Star Trek. 1795 NEO GEO 2 Slot. ssssssssesetsnessssseeetten cal = ONLY S4 : 
Lethal Weapon uuu... ec eeceeceeneees 2095 NEO GEO Software 90-Day Money-Back Guarantee 
USED KITS vane FIQNt ....c...ccccccssscessseecsseeeeseeeees 
BPUCOK 0 seiscios sieris Suivi saesatdnie sdecslspmeigoeipssincscatsan 
eoaWos. MW oeeceeseeeeeeeeeenestenenenen te Zs Ninja Combat wo... cee eeeesccsessscesessees 0 POLISHES 
—. 9 eee King of Monsters 0.0... .cceceeeessseeesssseee 45 
WWE SuperStars 0.0... eee eeeeees 99 
ADA WY CONICS :cacviisciiirnssensetiiwecvsteeats 99 Fatal FQN ......sssssssseessesessseeesnnsseeetiien i — SET 
Ls a Magician LOrd .....ccsccssssssesesseessseseeeeeeesss 45 
TWIN BEONG is cciccaicsndscnsonensieudvassoussvanecine 99 arn 
Championship Wrestler................00000. 99 fe oun oe tee 
American Horseshoes .............cccceeeeeee 99 Final Fight Il ...... call 
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Lots of New 
Redemption 
DISTR IBUTING ed Makes old pool balls 
ie in stoc look shiny and new! 
1 -800-678-7665 CALL FOR | 1 Year Warranty On Motor 
918-835-1166 Fax 918-835-1266 PRICES 
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PLAY METER 


USED KITS 
Caveman Ninja (H) .... 299 
Desert Assault (H) .... 399 
Final Fight (H) ....... 399 
Golden Axe Il (H) .... 1295 
Gunforce (H) ........ 399 
Simpsons (H) ........ 299 
Spinal Breakers (H) ..... Ig 
WWF Wrestlefest (H) .. 599 
USED GAMES 
After Burner ........ 799 
All American Football .. 799 
Battleshark ......... 999 
Bloxeed............, 599 
Captain America..... 1299 
Dragon’s Lairll....... 999 
Merc ..........0004 899 
Ms.Pacman ......... 499 
Operation Wolf....... 699 
Pitfignter .........., 999 
Simpsons ......... 1299 
Space Gun ........ 1899 
Street Fighter ll ..... 1999 
Super Hang-On ..... 1399 
Uo. Classic Golf ..... 699 
WWF Wrestlefest .... 1199 
DELUXE SITDOWN(USED) 
B.O.T.T.S.......... 6999 
G-LOG ..5 6s eeiudas 4999 
GP RId@F «.s.6%ae4% 3999 
Grand Prix Star ..... 7999 
Rad Mobile ........ 8999 
Star Blade ........., 6499 
Steel Talons ....... 6499 
REDEMPTION 
Can Crusher (New) ..... Call 
Cosmo Gangs (Used) . 3999 
Dyno Bop (Used) ..... 399 
Ghost Town (Used)... 1999 
Lasertron (Used) ..... 12999 
Neck & Neck (New) .... Call 


Perfect Landing (Used) 1499 


The Game Exchange 
P.O. Box 09598 
Columbus, Ohio 43209-0598 


(614) 258-2933 


PLAY METER 


‘New Business Opportunity’’ 
‘‘National Accounts Available’’ 
KIDDIE’s® 


Merry Go Around Horse 
COIN OPERATED KIDDIE RIDES 


Call for your nearest sales office 


1-800-543-3437 
(809) 897-3180 
Fax (809) 897-3377 


"HARNESSES OF QUALITY" 
Amusement and Industrial 


JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4. e W-6 e W-8 
CONVERSION MADE SIMPLE 
WITH INTERFACE BOARDS 


We specialize in custom manufacturing all types of 
amusement wiring harnesses. Each harness made to your 
specifications. Price quotations based on quantities. 


LOUISE’S HARNESS 
SHOP, INC. 


712 County Road 58 « Prattville, AL 36067 
Tel: 800/365-1941.205/365-1841 
FAX: 205/365-4435 


Prices subject to change without notice 
Duns-62-628-6702 
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GAMES OF TENNESSEE 


Our New Mini 


Is Perfect For Those 
Tight Spots 


Width 19 3/4" 
Depth 24" 
Height 50" 

Outstanding Quality 

Reliable Service 

Competitive Prices 


Great Technical Support 


Cisco Heat 
Capcom Bowling 
Terminator II 
Turtles 

Simpsons 

R 93 Combos 
SMS Draw 80 

IGT Draw 80 

New Pot of Silver 
New World Tour PB 
Valley Pool Tables 


on — Hot Games for May 
FREE Magical Odds, Cherry Bonus iil, 
BROCHURE And Treasure Island 









CALL TOLL FREE 


1-800-456-6882 


GAMES OF TENNESSEE 


1220 West Jackson St., Shelbyville, TN 37160 
Phone (615) 684-0100 FAX (615) 685-0144 
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In Business For Over 
20 Years! We Will Not 


Leave You "Hanging" 


Why Shop Games of Tennessee 


Full Stock Always on Hand . 
Advance Warranty Replacement 
Free Delivery in a 12 State Area 


Friendly Sales & Service Team 





Used Equipment 


2395.00 

995.00 
3295.00 

995.00 
1195.00 
2095.00 
1450.00 

895.00 
3295.00 
2795.00 





Member of 


Amusement & Music Operators Association 








We're Easy To Deal With! No Hassle! 


STOP Currency Counters (Technitrol) 


BRIGHT FUTURE 
AHEAD 


Currency Validators--Top Security 
The Latest Kit Games--8-Lines/Pokers 


Yes! We Do Take Working Trade-Ins 
Used Solid State Bingos Available 


We are a rapidly growing and dynamic indoor amusement 
company and are searching for motivated players to be part of 
our FUN team! 


District Managers Area Managers Store Managers _ D I Ss trib utors Wanted 


$36,000-$48,000 $27,500-$40,000 $24,000-$36,000 


Successful Applicants will have: Other licensed PCB and 
¢ Mechanical Ability * Previous Amusement Experience . 
¢ College Degree (preferred) «© Management Background components available. 
Positions in: 


| Missouri Texas, Georgia, Kansas, Hawaii, Michigan, and no's | Wa nt tO make money? 
Contact us we're: 




















Send resume to: 


FUN FACTORY, INC. 


Attn: Personnel Department , ‘ 

con MONEY MAKERS 

91-246 Oihana Street : S 

nee pou Sas 407 Gallatin Rd. « Nashville, TN 37206 
Call Toll Free: 1-800-972-3222 


Fax: 615-226-4377 
Phone: 615-226-3826 


Family Entertainment Centers 





Bay Coin Distributors, Inc. 


132-10 Jamaica Ave. @ Richmond Hill, NY 11418 


otce & Sales: (718)291-5757-8-9 @ Parts/senice (718)526-8383 @ Fox: (718)739-3805 
WE WELCOME EXPORT CUSTOMERS...SE HABLA ESPANOL 






































































USED PINBALLS: USED SITDOWNS "Brand New' USED PCB’S 
Street Fighter |] Champ...........ccccsssee.-- 895 
Admas Family................. 2595 & DELUXE VIDEOS 25" Video Game Cabinet | vacua Wide etiam 650 
Stars Wars... eee eeeeee Grand Prix Racer.................... 995 Street Fighter ...........cscsssssscsccessseeeeeee995 
slapeanienie Exhaust Note.............cc0..7995 | W/ sliding draw & JAMMA vesseeennnetnnntennnetensnntansntsnse 
Terminator Ul..........0...00000.. 2295 | Steel Talons...........c.ccccccc-.--.. 5995 | FTP RID OF Ur gos... nseeessseessseessseen 
Lethal Weapon Ill............. Race Drivin’Cockpit................ 5495 Pitcher... 
ee ee Moto Frenzy Ride on..............4995 teeiyprsleeaedanteeG ance. 
Fes encisiietosnteeanataese: Cisco Heat 2 pb.......002....4995 tecnica Oe 
aia ea niernnnnrnei dye {90,9197 Vinn..0Call | Time Kills... Call 






Rowe R-91, 92, 93, 94 Combo...Call FOR | Call 


- 
ES SL OARS EE EN TUBE Ul eciscincscsssscccecsoececeseeesws 


Fighters History..........ce.ccccsssssees. Call 
cee D295 | Final LOp Uta ererenn Large Punisher... Call 
vee 250 | Hot Rod 4g Selection me 







Teer eee eee eeeeeresee 


ne USED REDEMPTION: 







POOH Cee Here re eee eeeeeeeeeeseeeees 


Quiz & Dragons... cesses. 


of $50 PCBs 



















: ‘ Legiongire..............0.cc0.000000.... 495 
Lippy the ClowN..............cc........ Call gon 
ASK FOR daha an Ca | for List Guardian of Hood..............0000.-. 495 
Atomic Punk Il..........0.0......... 395 
DAVID OR COREY B-Rap BOyS..................... 395 













We accept PCB trade-in 
XThe Ball... essere against purchases. Roller Games..............ccccsssseseee 175 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 


ilies lire iilonbasinriceruivchsctliiecbetpangealeigaeeais 
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Y |& - Buy. 





- New. rn > dat 
&, e WELL eo 
. Used. U ke - Trade. 





istributing 
410 Woodbine St. e Nashville, TN 37211 
Phone (61 5)256-7748 @ Fax (615)256-5924 


« We're Trading! !!!'! «= rorrnucdi 


For Your Used Rowe 
Our Brand New Luck 8-Line for.....Your Used....... 


or NSM CD Jukebox 
1. Rivieria Poker & 400.00 4. Two used Omega 903s (even trade) 
2. SMS Draw 80 (even trade) 5. Used Valley Cougar Pool Tables & 300.00 
3. Foxtronic Poker & 400.00 6. Two used Top Draws (even trade) 


All Other Used Equipment -- Please Call -- We'll Trade! 


Lucky 8-Lines 












U/R-19"-13", 13" Minis, Delivered Free Within 19" w/Sharp monitors 
Cocktails, 9"-13" Countertops, 500 Mile Radius on & $1-5-10-20 DBAs 

19" Sitdown, with or without 4 or More Games | to 9 Games......... 1195.00 

stackers. Blonde, Pecan, or 10 to 24 Games.....1 150.00 

Dark Woodgrain. Pick Up in Nashville D5 OF MOT Giese sccces 1095.00 

Full Line of programs Deduct $50.00 ea. Prices will vary on higher 

available. priced programs 
» 
*» Always Available « 

New & Used Pool Table/Dynamo & Valley.............0. CALL CBV [-2-5=10-20-50- 100... cccscscccascscsnssosasssssosoevesssqnonee 299.00 
New & Used Jukeboxes/All makes & models............. RP A OG asesecrcee acrttitets ini eaneeersecnnncirnseantnnmenianees 200.00 
New & Used Pokers/All makes & models.............0000 7 2 RR ©) 9; Sere ene ere ee renee eee ree [75.00 
Pool Table Supplies/Cloth, balls, chalk & sticks.......... Pl VA iceceranqettcaceen cae eennneeiie tienes 325.00 
Klas pp: Coin. Couriers is. issxrnsessnniagstenscanissoriaseinesasterciaati ooh 88 0,0 Md gl bd [om] recente Seen eee ne eee eee ero 340.00 
TOMMY “Gate Wi 7” SXECTSIOM viversseetieisicicesdinssnanincearesens GS000 -VEI=4 Wi SCA xsishiccoetdees etic atiecderrauisaetiaesndmnnniess 399.00 
PD” SIMARD: PRONE ON iiss te cascsaschensntcncavasentscneimnaseeniasicenete DNC: VETS WSCC erecta cere eer ieee 440.00 
Rg c ly cme iio 2) ico poet mere ienenerennne penne merererrn as DOS00* vii CACC ascites cect sates cetaceans: 250.00 
Ia VWellssGardnel MONIEOR rsnseececieianncanmne DIS00: Fill LUCKY 8 PICKS sasicrcrearasenicernssanccisomnneteanetpewsciomees 25.00 
13” VvellseGardner MOOR ciccniccmcrininincns, CEO NCCI 2 VINO SS cesses apeistci rerio reer tsspnincrtrictntaves 38.00 
POWER SUPOUCS ces icnneieree teenies S270 LMC (UREN vaicsreecerteete et eereceqneends 24.00 
A OEIC NS cs aueniniaen ene rene AOO Lucky 8° PCBS Starting (QD cacsseissavssnesinusiccsarmsnrrrorrnnctene 150.00 
DF NCS ccc reactance cscs ctard tence renee sees eserseeese ee eesti ne 650° Lucky S KRiCS-SCAPCIAg (Os ciesissscncssspraranvecctssaeenrgoeciens 250.00 
Pi (AVS. PANGOUS eccssctintssnsereicantreae eet eats BO EECIY. GIG, ARIES sevctivaxiwsavesesotacenincratanesesemetvaeesteanectens 725.00 
Isolation “TARSTOFINCT Sicccccsnsessenrscsssscpepetarsetreeeereeenaisorasons Re eB (ar i gam C9 Sen enn Verne er terre een oa anne e eee 695.00 
CEG yo  sces eee viengesenspeserceasesinesthecett che eenere senate 29700 “TROSSULE, ISIAIC. IS 10S crossernasecsnsrsaretvseeirneenerannoearnneinss 525.00 





Phone (6 15)256-7748 e rax (615)256-5924 
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=) GET READY FOR SUMMER 


ew 50th State 
Coin-Op 


DEDICATED DEDICATED REDEMPTION KITS 


Stun Runner Bingo-O-Reno (Pair) $ 1,995 B-Rap Boys 


e 50th State 
oin-Op 


































































Aliens 



























































Assault $ 295 The Simpsons $ 995 Boller Roller $ 995 Cadash $ 175 
Battle Shark $ 895 i Vendetta $ 1,195 HM Bozo $ 1,995 I Combatribes $ 75 
Beast Busters $ 1,295 ec $ 995 Lito Fun $ 695 peemaiie $26 
aril sak $495 TM Monkey Mole Panic —=«$ 3,395 Il Double Dragon $ 50 
Captain America $ 1.195 | NBALLS Mountain Climber $ 395 Double Dragon 3 $ 675 
Crackdown $ 549 Hook | 1 805 Poker Roll $ 1,495 Mutant Fighters $ 299 
Desert Assault $ 995 °° me Sidewinder $ 1,995 Neo-Geo Cartridges Call 
Devastator $ 195 Lethal Weapon 3 $ 2,295 Slug Fest $ 1,795 PC-10 Software Call 
High Impact $ 695 Pool Sharks Twenty-One (Pair) $ 1,995 Quiz & Dragons Call 
Laser Ghost $ 3,195 Simpsons $ 995 Whac-A-Mole $ 2,995 Relief Pitcher Call 
Midnight Resistance $ 649 The Getaway $ 1.895 , ¥ Silent Dragon Call 
Perle! > oe ; KITS Snow Brothers $ 195 
Quarterback $ 305 The Machine $ 1,450 LY ip ve) 

Rampart $ 795 1943 ore » Ae 
Space Gun $ 1,495 RE DE MPTION Altered Beast 99 Undercover Cop Call 








Varth-Operation Thunderstorm Call 











Bank-lt 
Barnyard Babies $ 1,995 


99 
25 


Ataxx 
Avengers 


Space Lords $ 4,995 
Street Smart 


SRS 
= <> 
ee: 


4% Surcharge 


AA HP SH 


Prices Do Not Include Shipping And Handling. 


On Location Throughout The United States 
Immediate Availability While Supplies Last 


Call 50th State Coin-Op Toll Free 
Many Others Available! A FREE call 


Is all it takes to SAVE money! 1 -§00-424-5050 


or 808-682-4561 or FAX (808) 682-4789 To Find The Game Nearest You 

















Examples Of How Match Five Makes 
Ticket front Ticket back Nioney meds You! 


Gas Stations: Place asmall ad in your local paper and on radio such as: “10 Gallons of Gas 
FREE at Frank’s Mini Mart. Order a tank fill-up and match five colors on our new ticket 
giveaway--and you could win 10 gallons of gas." Place a sign on the front window of the 
business, another "A-frame" type sign next to the street to attract the attention of passing 
motorists, and smaller signs on the pumps. 


Stamp your name and address on the back of the MATCH FIVE tickets. This is like giving out 
business cards--only better! The number of winning tickets are adjusted to maintain your 


ket inside.LOSER 





desired margin of profit on the volume of gas pumped. 
hee-4 Restaurants, Pizza Parlors, Bowling Alleys, Video Stores, etc.: |he customer 
approaches the cash register to pay his bill. The cashier presses a button on the top of MAT CH 
FIVE to activate it. If the customer matches five colors on the electronic display, or on the 
ie =A Use suas trims b ticket--whichever is used--he receives his next meal for free...or free video rental, a free game 
of bowling, etc. 


dberd bebe Winning a MATCH FIVE game encourages the customer to return, bringing additional 
} customers with him. Aiso he "spreads the word" throughout the community about MATCH 


FIVE and his win, thus creating additional interest. 


To increase the success of the game, place a sign on the front window of the business for 
impact, and place ads in the newspaper and on the radio. Advertise ‘MATCH FIVE & WINI* 


Beauty Salons, Barbers and other service providers: Offer a free hair styling, free 


Beaver State manicure, or discount on special services. 


e Furniture and Hardware Stores: Offer rebate and discount coupons. $5 and $10 Gift 
Electronic Corp. Certificates are also possibilities. 


Ener Nee erieeuepei, Oe These are just some of the suggestions to help you formulate ideas suited to 
1-503-271-3655 your own area. The list of business establishments and promotional uses are 
Toll Free 1-800-488-3644 endless. Be creative in your approach...you are only limited by your own 
Fax: 503-271-2966 imagination. Don’t delay--order now! You won't be disappointed. 
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Kevin Sharp Enterprises Inc. 


264 River Rock Blvd. Suite B, Murfreesboro TN 37129 
800-6CHERRY (622-3779) 
Contact: Richard or Linda DeBoard or Kevin Sharp 


615-895-9099 or FAX 615-895-9184 







Announcing Factory Direct Financing 
Let the games pay for themselves--Take up to 6 months to pay 
Call for details on all Pokers and 8-lines 


The only place to shop for all your Lucky 8-Lines and Poker needs 





Complete games start at $1245 


Includes: 19" Wells Gardner monitor, HSU-300 bill acceptor, 
New 150 watt computer power supply, Top front cabinet entry 


ECONOMY 8.-Lines start at $1195.00 
Hottest Game in the Country--NEW Double 8-Line 





DBA's Boards Cabinet Style 
W-4, W-6, W-7 19" Upright 
W-8, W-11, W-15 13" Mini 

Alladins, Black Jack, Bingo, 13" C/T w/stacker 

Monitors Cherry games, Eldorado, 9" C/T wi stacker 
Double 8, Treasure Island, 19" Slant Top 

Wells Gardner Dynasty, Pokers, and the 
All New Fruit Bonus Dark or Light Woodgrain 





Peano. ** CALL FOR PRICES ** 
-)-1U- il Accepters 
$200.00 FULL LINE REPAIR SERVICE 


Call for quanity prices 





Misc. Parts 


ggg a New Pokers 


SUD OIY oe csivesiuscccesaewcsaevennes 49.00 

Buttons. 800 Melilaey Turbo i, Mega, 
BZN occ wrcudeorcduwaceaccdscoveiasvaaes 6.00 

SD COK GN S ocsvinnasienesvcsasansnsessicewss 3.85 


a 
Bill ChuteS.--.--cocsccocsececsereeeeee. 7.50 Me a Sin Cal Ome 4S 
I GEGE icin csacesstresicaunsesens (set)..8.00 5 
Coin Mechanism 
Assembly Comp...............006. 47.00 
FROME EQ ccccecescvecestvensuvesasas 26.95 
Iso Transformetr..............ee000: 10.95 





Our Cabinets are not fot glued and stap/ed--they are precision cut to size--screwed 
and doweled together--3/4 inch wood all around--with plywood bottoms in all. 


All games come in 19" Upright, 13" Mini, 13" & 9" cocktail with stackers 


NEW -- 19" Cal-Omegas 905 & 903 -- Call for Prices 
NEW Hamilton Bill Acceptor CANNOT Be Cheated--CALL 
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MICRO MANUFACTURING INC 


NOTICE | 


MAGICAL ODDS... BUYERS 





Micro Manufacturing Inc. holds theTrademark and 
Copyright on the Magical Odds... and Magical Odds 
Grand Prix ,,, games. 


There is a copy board that has been circulating in the 
industry. This board is in violation of the US Trademark 
and Copyright laws. 


The copy board has our name, Micro Manufacturing Inc. 
written in the attract mode. Don’t be fooled by this, it is not 
our board. 


We have found that these boards tend to malfunction 
often. Our service department will not repair copy boards. 


The Double-Up game has also been changed. There is a 
lady but, she dosn’t strip, and the cards do not have 
eraphics (Kings, Queens, Jacks, Etc.) 


Don't get caught with a copy game that your customers will 
not enjoy. 
Don’t get caught with a copy that may cause you problems 
that we will not repair. 


Stay with the original. 


Thank You, 
The Management and Employees Of Micro Manufacturing. 














MICRO MANUFACTURING INC 


BRINGING YOU THE PRODUCTS THAT WILL BRING IN THE PROFITS 


CHERRY 
BONUS Il 


8 or 16 Lines of play 
yee bell, and bar arers 
ee J PRO” point weal “e 





ALL OF OUR 
BOARDS ARE 
100% ORIGINALLY 
LICENSED 





MAGICAL 
ODDS 


SPECIAL COLOR 
ODDS 


RED JOKER 
BONUS 


JOKER a 
FEVER 
different 


kind of 


8 line 
“a 

































«WING. 
GAMES 


SKILL CHANCE 
(W-7) 


BONUS CHANCE 
(W-3) 


LUCKY GOLD 
(W-10) 


LUCKY STAR 
(W-11) 


LUCKY BINGO 
LUCKY GIRL 
LUCKY 75 


AFTER HOURS 
TECHNICAL 
SUPPORT 
(G15) 862-9224 


Wait for the three tones, 


and from a touch tone phone, 


dial the number 
(including the area code) 
where you can be reached. 


A technician will return yee call 


within an hour! 








FROM THE PEOPLE 
THAT BROUGHT YOU 
MAGICAL ODDS 


MAGICAL TONIC 
Magical Odds with 


a twist 
CHANCE 32 


32 card poker game 


from’ Fel 


KITS AVAILABLE FOR 
ALL GAMES 


INCLUDE 
Plexi, Harness, Board, 
Buttons, & Manual 


TU ee R 


Turbo | 
and Classic 
Joker Poker 

Also 
Available 
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Wess vnc > ~~ ane ii a Sa i ca EAN ic aa RS Sa a IE ll RE 
MICRO MANUFACTURING INC. 
535 OLD NASHVILLE HIGHWAY * LAVERGNE TN ° 37086 
1-800-277-6136 * (615)793-5510 * FAX: (615)793-5512 








WANTED 
Used Coin-Operated 


Kiddie Rides 


Call 1-800-448-6888 
FAX 303-771-7567 


AN 


Kiddie Rides U.S.A. 












j te { Hy 
; pa 
jw ft 
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panes a SERVICE 
Bio-Rhythm Sales 


2820-A Honolulu Avenue 
Verdugo City, CA 91046 


(818) 249-2077 






C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 









LOW COST 
HIGH RETURN 
DESK TOP 
COIN PHONES 


j 

. : ig 

ee *. 

SS + 

* ° 
ZH x: 
z 
? 
: 


IMMEDIATE 
DELIVERY! 







Custom wire harnesses made to your 
Specifications. 






Y Custom electro-mechanical assembly 
(prototype and production) 





BEST WHOLESALE PRICES 
IN THE US... 

WE WILL NOT BE UNDERSOLD! 
FORGET THE REST, 
CALL THE BEST! 
G-TEL 
713-550-5592 


Fax 713-550-1028 | 





WY Engineering and design assistance 
available 





Supplier to industry giants 


CALL NOW! (708)678-9520 
PARTEC INC. 


10517 United Parkway 
schiller Park, IL 60176 


FOX 708-678-9546 







ANAHEIM, CALIFORNIA 


ete ersteietnnmsereenspesdieeinneneeepnceseemnansincesine 
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SUPER & LINE 


AVAILABLE IN: 
13" Monitor e 19" Monitor ¢ Soace Saving Mini Cabinet 








UPER:G A Linas) 


~4 


¢ With Double Up Strip ¢ ALSO AVAILABLE: 
Action Feature $1-5-10-20 
Bill Acceptor 
« Eye Catching (As Shown 
Graphics In Picture ) 


e Super Realistic 
Sound Effects 


e Sturdy Cabinet 





LEISURE ENTERTAINMENT. LTD. 


25 HUTCHESON PLACE « LYNBROOK, N.Y. 11563 
516-593-5050 » OUTSIDE N.Y. STATE 800-645-2162 » FAX 516-593-5896 


LIGHTING SPECIALISTS: 


Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 

Belt Lighting, Crystal Belt, 24V 
Sparkletrack, Bendable Neon-Like 
Products--Solid State Chase 
Controllers, Bulbs all kinds. Quick 

Service with dependable 

continuing interest in our customers. 


Action Lighting, Inc. 
800-248-0076 Catalog 


DRAGON’S LAIR 
SPACE ACE 

CLIFF HANGER 
COBRA COMMAND 
BEGAS BATTLE 
ASTRON BELT 
GALAXY RANGER 
INTER STELLAR 
BAD LANDS 
STAR RIDER 
MACH III 

FIRE FOX 


C&P DISTRIBUTING 
TEL: 219-256-1138 — 


FAX: 219-256-1144 mt) 


L 
A 
8 
E 
R 
D 
I 
S 
Cc 
Sg 


Batter Up For Sale 
sound, Multi-Ticket, Multi Coin, 
Turbo Lights, Sign, All Frame and 
Netting Complete. 

Call 
1-214-826-6938 
FAX 
1-214-226-8924 





FOR SALE 
Used Kiddie Rides 


Any Condition 






Kiddie Amusements, Inc. 


1-800-647-6460 








Ask FoR THE PUCK STOPS HERE sy nave 


The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE AND AUSTRALIA 


e ARCADE TESTED 
¢ DOESN’T AFFECT TABLE PLAY 


e INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 


CURRENTLY IN USE AT: 
e PUTT-PUTT® GOLF ’N GAMES 
e MALIBU CASTLE © GREAT AMERICA 
e FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE »* DYNAMO x _ U.S. BILLIARDS 


¢ Ask your distributor for “‘THE PUCK STOPS 
HERE” by name! 

¢ Insist on the original or call direct and save the 
sales tax! 

¢ When your customers’ safety and your liability 
are at stake. . .specify the quality product! 


PLASTITECH PRODUCTS, INC. 
(903) 757-0543 o0.0.2°% 238258 1-800-933-0145 


Longview, TX 75608 


¢ Increased player appeal! 

¢ Demand the 9-inch shields with the angle! 

¢ Made from virtually indestructible space age 
material! 

e Increase Revenue ... Decrease lost pucks and 
expense from downtime! 


Voice of the ... Coin-Operated 


Amusement & Music Operators Association 
RR ee I ce a EE AES UEP a EE TB Oa A SC 


Providing Industry Leadership with... 


eEffective Government Relations 
¢Targeted Industry Promotions 
eContinuing Education 

¢Timely Communications 
eIndustry's Largest Trade Show 


And don't forget the industry's 
1993 Government Affairs 
Conference, May 16-18 in 
Washington, D.C. and Expo '93, 
October 21-23 in Anaheim! 


For more information contact: 
Amusement and Music Operators Association, 401 North Michigan Avenue 
Chicago, IL 60611-4267 
Direct Line: 312-245-1021 Fax: 312-321-6869 
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RED BARON BOARD EXCHANGE 


6540 West Central-Toledo, Ohio 43617 All PCB's listed below are 
800-331-3766 available in a complete universal 


VALID IN ALL 50 STATES, MEXICO & CANADA 


FAX (419) 841-6484 


When you think of buying a video game printed circuit board...think of RED BARON BOARD EXCHANGE. We don't 
handle dedicated games, pinballs, parts or jukeboxes, because of this specialization, we offer the largest selection of 
video game boards at the best prices! 


ref=Xelfershc-ve mers] e)(at-T em areieceliire me: LL 
graphics, for an additional $500.00 








GENERAL TITLES 
OA? a ssaesaveessovprnncew eee cstnenteers 145 Fire SHAMK actasccsescenrinesecetsnvorsenes 255  #Saboten Bombers ..................... 345 
Acrobat MISSION: ai:ccscscecctaiesvcess 290 FC BIG wataceceeacareete at contaceateninies 00S =SHOGUY VWAINIG! pnsesisinisnvrwarsares 005 
BOT FCC stacuccasccatenes nsunaciedpesne 475 UTI ICU sececes ceca recotein deren rapes 660- SilENt DIAQON nc ssscscererccseecenvsantaas 485 
PRCCTOUIMEE cs dsancsicieoncstuvinagasanies 365 SANG VV OES: coicisacorciensivmrwgnimangucs ZOD SHOW BlOS seinssasccssierietutecaetis 229 
PA BUStCE vscaicaccanpanreasnasonersereanies 205 FN IOS cy atopansateegrnceccectengnetensts 545 Spinal Breaker ......................00. 140 
PAV DUG) ccassterciasrepesecnsergoaceseereet 2195 GUE ORCC sc vonessewensaceisoxacssinanseaes 379. SplatlemMOuse ....5.6cc0cscscedscsaeoes 275 
POU GMT naccioscocs ee orcs esatorseceee eens 95 UG IMA da ccceasicieacrdendseverrcnedeatce B95 . StPalO FIGNTEL wcicsccsvcccsciswcssnivesons 205 
PGR SILOM cesececcctete ia eens 299 Hacha Mecha Fighter ............... 230 Street Smart ........... ee 175 
ALEDIah WAGIC ..ccrcndeceesereensuiraie: 000 PIaIEVS COMET cicsciccccsemsvssscdiates 140 Sunset Riders ..........0.... 695 
PSC gsreaeederecreneeeer es arose 030 Heated Barrell ....................06. 279 4 SUpEr BUG! TNS ecient. 2nsecosnves 165 
Bell & VWVAISUCS cisvigacassonsdveninnnteds 2/9 PURTAD ACE onus crosdydanistaienspnedanennt 395 Super Buster Bros...................... 3295 
Blade Master................:..:::2eee 320 PION cdo arcencsneranecieuercersaseeernress: call Super High Impact..................... 495 
BIOO BIOS sisedieratcsveuseacurceassieieus 295 PAGS FIG cncs snensctce cnmuavenycrcuniase CHO Ry cacsorenceresetesneevtreartnereteenss 185 
BOMDEINIAN accicdinworesesseoiaveraariens 275 IS PECIOS A seruicersazcconcinientoceceitons 140) TANK FOVCS oaiceverecsczocccenussnierstanas 240 
BUSTEF BIOS icicsassicvonanneretriwchads 225 Karate Tournament .................. 545 Task Force Harrier ..................... 240 
CaO al exci ceectsvpancecaty, ld venenaeess 140 KiNG Of DIEGO: «5.02 csczerevexsdtons anne 455 Thunder Blade ....................008. 365 
Cre FIGHlGr pisssenkicoreeeenisecea, 145 FOQIOINANTS scernnctesprssetetestomercayan 545 Thunder Dragon...................0064 310 
DAK SSS ce setccdavsevecesataeberotec 205 CTS POE C ea cian cnccrcperineemnasenarsann WE VO neccccteeeicipisceen eee 205 
Dat SEG) i, cccxcssmenesnciensnwass 219 BCE O SS ocr rice ocaawrcsereeeatanciees DOO PEO UM rcccveserssachescepesteremnayarree: 410 
DD CREW isa pee-caeeenieae enon 2/9 Majestic Twelve.................:06 BOS. “VUN DO POICG os cesecapictecevscoonstanesenia 320 
DEAE CONNECIOMN: scuccinranvarnianenes 435 MUSING cnccsschotecrtsmnnaadnanhtonegansas LIS AWA OOS orca cesar gaccdesiareiescienes 185 
DiCU BOG essisssrserenitecaretiovevsasnm 455 Operation Wolf.................66. 2D “VIPS GN, cosseam i segereanharicoreenenieraes 185 
NOPE sisi ciccatencndeectevindecesinsenes 730 DAC AM a vescecsenncadicscaccgrestinineets cs AL (| 2 | eee ere cree ne Tear 610 
Bicis (ell) ] cere eee re tT ee 410 Pa PIO os genspaatat stare aoeensencoas 290; WENGGUS onicsanvodsstercrecmerrmacccesatens 455 
DOUBIE DIAG OM iisicdcncisdndcerannntaanes 165 PIEMISIONC 1S) cicncerdnenQorsteccaianxs ZOU. “WAVER sccnernicncronterrescotecanumes wets 219 
DGUDIE DIAGON. Wiesiscerancesserasiccians 165 FIG CU aco rsse returns nce sarge 945  ~=Violence Fight .......................08. 900 
DAGON: BICSO gai cccasvsssnceextu severe 240 FRODOCOO TT cscntsssserdnuereconiamecces S00 WVallOrsS OT FalGir..c.-sccscscscdrne 1045 
=D arene neers rer reat terre ee 185 POO Sion ceseseneesusehennngeaeenee 27/5 Where is Wally ..........0.0.0.08. 365 
Fighter & AUACK Gl ccicsiceseicressans 900 5! Cee er ee cerns eres FO.  WVIZGIO FU S vecsciranacosrsstetevtncraanenats 230 
Pinal PIG iscssascanteaienegeerenexeessnnsd 395 KOK OK cre sesrsesvivudicivedetecapeesaecnenss 300 

















ADULT GAMES 
Cool Pool (kit)....645 
Gals Panic......... 435 
Pipis & Bibis.....395 

PUZZAIG sencciisont 185 










NEO GEO Fatal Fury ll Cart......0........ call 
One Slot Brds........... 625 3 Count Bout Cart............. call 
Two Slot Brds........... 775 World Heroes Il Cart......... call 


SPORTS GAMES 








DRIVING GAMES 
Enduro Racev.......... 455 Super Formula......... 185 
F-1 Grand Prix......... 330 Super Hang On........ 360 
F-1 Grand Prix Il....... 945 Super Spirit.............. 2/0 


































pees Big Event Golf............185 | Perfect Billiard............165 

Se Bc la te Birdie Try...................205 Punk Shot...................189 
Champion Wrestler.....185 | Side Pocket................. 160 

Football Champ........... 860 Super Volleyball.......... 195 

iia : se aun ena peeeerneetencneedess: Gold Medalist...............25 US Classic.................185 
ee ll Sky Adventure........175 Altered Beast........ Golfing Greats.............500  V-Balll.......... ee GS 


Weeeesadiiasees Heavy Barrell..........175 © Attaxx.cccesessseeceeeel 25 
a 645 Guerrilla Wars 145 ‘Silkworm... i) ee oe 
COD POON ccccectassssase 645 Rampart........eeeseeeseseee 195 Rastam...e cesses 25 _ __ 
DG COW ctestencceees 4715 Ninja Gaiden............... 145  Sidearms..............02.. 125 
Bucky 0 Hare............475 Roller Games............. 145 = RODOCOP.........seeeeoeee 125] Arkanoid w/sensor.......185  GNOX....... ee 
Task Force Harrier....345 — Devastators......sssssssse 145 Vigilante... esses 95 | BlockBlock w/sensor..... Siac pdeecaspnceel 
Relief Pitcher............ 345 Thunder FOX....s.s+...+.. 145. Mat Mania................. 95 
[| renenreerer mt 325 Sky Soldiers............... 145 Bionic Commando......95 | Bloxeed.....-.-c-ccccccccccecee 
3 eee 295 Cyperball 2072.......... 145 88 Games... 431 > Columns..................-.. B40 “TOS. cnicdvatnicacecanesnees 245 


syaveaeavecnesens Combatribes................ 145 ciuissaveasé Columns II 





eee errr ee eee sees ese eeses 
eoeeeeeesseseeseesene 
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We ship C.O.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 


30 day warranty on all boards @ Repair service available @ Trade-ins welcome 


Voice of the ... Coin-Operated 






Amusement & Music Operators Association 
SEE SIL SEED RUTTER RS REELS SATELLITE a ae nner 


Providing Industry Leadership with... 


-Kffective Government Relations 
-Targeted Industry Promotions 
¢Continuing Education 

¢ Timely Communications 
¢Industry's Largest Trade Show 


And don't forget the industry's 
1993 Government Affairs 


Conference, May 16-18 in 
Washington, D.C. and Expo '93, 
October 21-23 in Anaheim! 





For more information contact: 
Amusement and Music Operators Association, 401 North Michigan Avenue 
Chicago, IL 60611-4267 
Direct Line: 312-245-1021 Fax: 312-321-6869 
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Thursday March 17, 1994 
Friday March 18, 1994 
Saturday March 19, 1994 


Rosemont/O' Hare 
Convention Center 
Rosemcnt, IL 


Contact: W.T. Glosgow, Inc. 


708-333-9292 
Fax 708-333-4086 


* USED KITS * 


100 Clams or Less! 
$404 


Gamemasters 


(504) 924-6111 


$100.... 


for this ad. 


Call Carol Lea 


(504) 488-7003 





Kiddie Rides 
< Refurbished Like NEW -- in stock> 


Sandy Pony Champion Horse Cars Trains 
Rodeo Pony Trigger Elephants Carousels 
Cow Pony Boats Twin Ponies 


Dynamic Amusement Equipment Mfg. Inc. 
Refurbishing Division 
P.O. Box 596 e Grapevine, TX 76099 


(817) 481-3273 (800) 773-0656 


Refurbishing Available ¢ Large Parts Inventory 





eS & Cd 
Birmingham Vending 
Your One Stop Shop For Coin-Op 
Kit Specials Nintendo PlayChoice Kits 




























Skins Game CALL Your Choice 

Aliens $195 

Atari Knuckle Bash CALL $59.00 
Bowl-O-Rama Update $99 

Namco Knuckleheads CALL peor 

D. D. Crew $195  §.N.K. Software ’n Hardware 
Gates of Doom $145 

Guardian of the Hood $495 New World Heroes II 
Golden Axe II CALL All Software Available 
Cowboys of Moo Mesa CALL 

MVP. $195 bn de lI ‘nang 
Merit Solo Challenger CALL ree Lount bou 

Off The Wall $195 : 

One Slot Neo Geo CALL - 2 Slot and I Slot Availabie 
Two Slot Neo Geo CALL Parts Specials 

Relief Pitcher $295 

Quiz and Dragons $495 Poolball sets $25.99 (lots of 4) 
Valley Ernie Kits $50 — Valley Cue Sticks $6.95 ea. (lots of 36) 
Silent Dragon $99 Mali 19-20 oz. backed 
Mystic Warriors CALL $15.95 yd. by 1/2 bolt 


Turbo Champion St. Fighter CALL Sharp 19" monitors-New-$215.00 ea. 


Turbo St. Fighter Update CALL 
Diet A Go Go $299 nena oo 








Reconditioned CD 100 Laserstar Juke- 
boxes--Fully Updated--Call 


Call BVC for all your equipment needs. We are fast, friendly and reliable. 
Call About Our Dynamo Pool Table Special 





Proudly serving operators since 193] 


Birmingham Vending Co. 


General Office Florida Division 
540 Second Ave. N. @ Birmingham, AL 35204 4542 L.B. Mcleod Rd. @ Onando, FL 32811 


(205) 324-7526 @ SE-800-238-8363 (407) 425-1505 @ FL-800-330-1233 


National Toll Free 800-288-7635 e Fax (205)322-6639 
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OPERATORS & DISTRIBUTORS-COIN MACHINE CONSIGNMENT 
500 GAMES 
* JUKE BOXES 


. * PLIPPERS 

: VIDEOS * PINBALLS 
BINGOS * CRANES 

* POOL TABLES * MUCH MORE 


SATURDAY, May I, 1993 - 10:00 A.M. 


KNOXVILLE CONVENTION CENTER - KNOXVILLE, TN 
525 HENLEY STREET - TELEPHONE (615) 544-5371 


* TERMS - FULL PAYMENT DAY OF AUCTION - CASH, CASHIER'S CHECK, OR 
COMPANY CHECK WITH BANK LETTER OF GUARANTEE (No Exceptions) 
* MOTEL RESERVATIONS - WORLD'S FAIR HOLIDAY INN, (615) 522-2800 
* EQUIPMENT MAY BE CHECKED IN: 
Friday--Noon until 9 PM or Saturday--8AM until 10 AM 


FOR CONSIGNMENT INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 


5X0}: 5 -VD)D)s1 DM KOROLOGUENININCGR A CHIR). UAE 


x «x * * TOLL FREE 1-800-551-0660 kkk * 
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VIDEO CONNECTION 
f Callus: 1-800-44 HOT KITS 
C800 444-6854) 
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) GREAT WESTERN 
7, TRADING POST 


NEO-GEO 













Art of Fighting, World iI AY Cnr A\ e 
Heros, Football Frenzy, j l a ST eC) a 
Soccer Brawl, King of 
Monsters Il, Baseball NEO GEO 1 SLOT or 2 SLOT 
Stars II, View Point with your choice of 


THE HOTTEST, NEWEST SOFTWARE! 
CALL TODAY! 


includes graphics! 


Call Today for The BEST Price and Selection! 





System Hardware 


1 Slot, 2 Slot and 4 Slot 
system boards, with JAMMA 
connections for easy 
conversions! 
Add just $99 for our full kit!! 










Wrestlefest **Closeout** 
Aerofighter $379 
Street Fighter 2 


Ninja Commando, Last 


Resort, Top Players Golf, 
Mutation Nation, Robo Army, MAKE ANY PC BOARD INTO A FULL KIT FOR ONLY $99 











Thrash Rally, Alfa Mission II Kit includes our attractive high quality header, bezel, overlay, and 
labels; along with all the necessary buttons and harness. 
Fatal Fury, Baseball Stars, 
Baseball 2020, Burning Fight, 
5579 @ Eight Man, Senguko, Blues Guaranteed! ' 
Journey, Puzzled, Crossed 


Swords, Ghost Pilot, League We are commited to your 100% satisfaction! 


pewilela 30 Day Warranty 
7 Day No Questions, Return Policy 
Try it and Like it or Send It Back...No Hassles 


Cyberlip, Nam 75, Ninja 
Combat, King of the Mon- 
ters, Magican Tora (Except Special Orders) 


GREAT SAVING 






[_- ee ee eee eee ee ee | ee.ShChCUCLGT ee ee ee ee ee ee eee a ee ee 
I Street Fighter C.E. $839 Warriors of Fate CALL ] 
J Fix Eight $399 Knuckle Heads CALL 
Tao Taido CALL Fighters in History CALL ‘ 
Super High Impact $379 Mystic Warriors CALL 
Is.C.l. (driving PCB) $399 Tank Force $199 
I Varth $599 Rim Rockin Basketball $299 I 
J Bucky O'Hare $449 Thunder Dragon $249 | 
I Heated Barrel $649 Captain America $349 ‘ 
X-Men $575 Twin Eagle $99 
I sunset Riders $649 Castle of Dragon $99 I 
=m Great Western Inc. 
VISA 1300 Mohawk Blvd. OR 97477 MasterCard. 


prone (903) 726-1813 or rax (503)726-7413 


PLAY METER 169 MAY 1993 


TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
717-648-6803 


TICKET CoO 









MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help 
with your monitor problems. All kits 
come with instructions and are easy 
to install. 















WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19' color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome GO7-FBO 
13' color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 
| Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 

Kit #202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 

Kit #203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
ea. 

Kit #301: For Nintendo Sanyo 19" 
color monitor. 15 parts. $6.95 ea. 
Wico #36-0245 

Kit #401: For Atari Disco 19' color 
monitor. 17 parts. $6.95 ea. 

Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabi- 
nets with non-Nintendo game boards. 
17 parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 
























DISCOUNT! Buy ten kits and take 


$1.00 off each kit. Money back 
guarantee. We pay S&H. 
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ZANEN ELECTRONICS 
806-793-6337 


We buy JAMMA Boards 
CALL FOR PRICES 







WANTED 
BETSON CRANES 


(Doubles , Triples and Jumbo Only) 
AND ARDAC CHANGE MACHINES 


ROARK 


AMUSEMENTS 


1-800-458-2523 





2015 East Riverside Drive Austin, TX 78741 


End Ball Juggling Forever! 
“The Original Lane Retainer”’ 


Keeps the balls 
where they belong. | 


VIRTUALLY ELIMINATES 


¢ Balls crossing into other lanes. 

° Left-hand players rolling balls into 
right-hand lanes. 

¢ Plavers taking tickets from the 
wrong dispenser. 


INCREASE REVENUE AND... 


Decrease expenses by reducing downtime 
Space age material. . . Virtually 
indestructible! 


LIFETIME REPLACEMENT 
GUARANTEE Professionally 
Made at 
‘‘do-it-yourself”’ 
prices! 


PLASTITECH PRODUCTS, INC. 


P.O. Box 2387 ¢ Longview, TX 75606 


CALL TODAY: 1-800-933-0145 


Special Purchase--Special Sale 
Call For Special Price 











MS Pac-Man -- PCB Repair : 
$49.00 Flat Rate Exchange 


--Same Day Shipping-- 


Eldorado Games 
7031 Marcelle St. * Paramount, CA 90723 


310-630-3300 Fax 310-630-1566 
vo eee Offer Good Until June 30,1993, (® 
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HAPPY JACKIE DUAL GAME 


Both Games In One Board! 


MAIN GAME DOUBLE UP GAME 








a 
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JACKIE POOL: © THE PLAYER SELECTS ONE OF THE THREE 


© IF “JACKIE” COMES OUT, IT WILL WINDOWS WHICH SYMBOL IS HIGHER THAN 
COLLECT THE BET OF THE LINE AROUND THE RIGHTEST ONE (COMPUTER). 
THE SYMBOL TO THE JACKIE POOL. ALL SAME SYMBOL ALSO GIVES SPECIAL 
WHEN JACKIE POOL REACHES TARGET BONUS. 
VALUE, IT GIVES THE TARGET VALUE TO 


THE PLAYER: AMUSEMENT GAME 





BELL FEVER: © EXCITING HIT “JACKIE” GAME 
© BESIDES NORMAL PRIZE, EACH"“BELL” THREE “JACKIE” COME OUT AT RANDOM 
GIVES ONE TOTAL BET. AND HIDE. HIT MORE “JACKIE”, 


GET MORE POINTS. 


FEATURES: 


*16 BET LINES. 

* SIMPLE AMUSEMENT GAME (OPTIONAL). 

* SUITABLE TO 4 KINDS OF PLAYER’S PANEL. 

* VIVID GRAPHIC AND SOUND. 

* STRIP GIRL AVAILABLECCAN BE SWITCHED 
OFF). 





ALL FRUIT FEVER: Distributed Exclusively By: 


© IN ALL FRUIT FEVER, ONLY FRUIT SYMBOLS LEISURE ENTERTAINMENT, LTD. 


INVOLVED, IT COUNTS NUMBER OF MATCHED 25 HUTCHESON PLACE e LYNBROOK, N.Y. 11563 
SYMBOL (COMPARE 8 OUTSIDE WINDOWS WITH 516-593-5050 - OUTSIDE N.Y. STATE 800-645-2162 
CENTER ONE). EACH MATCHED SYMBOL FAX 516-593-5896 
GIVES ONE TOTAL BET. 


For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 
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ViBEO CONNECTION 1150 INDUSTRIAL PL. #110, DIXON, CA 95620 


100% COMPLETE - FACTORY KITS 


Mortal Kombat (2 pl. #1 Hit Kit)............. cece eee CALL 
Time Killers (2 pl. Deadly Battle to the Finish)...CALL 
Street Fighter Il Champion Ed. (2 pl. Top Earner)...CALL 
NEO GEO (One Slot Hardware w/ 3Countbout).Reduced 


Toki (King Kong Size Collections)..................000ccccee S215 
Arch Rivals (2 pI. Hot Basketball Action)................. $250 
Arkanoid (Complete with New Paddle Controller).....$250 
Shadow Dancer (2 pI. Superb Kung Fu Action)........ $195 


NEO GEO (Two Slot Hardware w/ 1 free cartridge).CALL Air Buster (2 pl. Classic Airplane Shooter)............... $195 
Sunset Riders (2-4 pl. Wildwest Shoot-em-Up)........ $795 Rambo lll (2 pl. Latest HOT Battle Action)............... $195 
Cool Pool (NewStrip Tease Mode-for Taverns)......... $795 Crime Fighters (2-4 pl. Street Punks Battle It Out)...$195 
Capcom Bowling (Top Bar Piece)...................sssceee0 $650 Rampart (2 pl. Medieval Fortress Strategy)............. $195 
King of Dragons (2-3 pl. Medieval Battle)................. $595 Growl (2-4 pl. Indiana Jones Adventure)................ $195 
Street Fighter Il (2 pl. Excellent Income)............... $595 Superman (2 pl. Man of Steel)...................cccceeeseeeees $195 
X-Men (2-4 pI. Superb Comic Hero Action)................. $595 Snow Bros (2 pI. Bubble Booble Style Teaser)......... $195 
Areo Fighter (2 pl. Vertical Air Force like Raiden)....... $595 Crime City (2 pl. Super Inner City Combat).............. $195 
Captain Cammando (2-3 pl. Excellent Battle Action)$595 F-1 Dream (Super Race Car Thrills-fits tables)......... $195 
Bad Lands (Driver w/2 steering wheels & pedals)...$495 Pushman (R-rated Topless Blonde Maze)................ $195 
Final Fight (2 pl. Top Street Brawl).................scceseeees $495 Pig Out (2-3 pl. Feeding Frenzy).............ccccccseesssesseeees $195 
Rim Rock B-Ball (2-3-4- pI. Hot Sports Action)........... $495 Gate of Doom (2 pl. Mystic Warriors)................ $175 
Guardians of the Hood (2-3 pl. Digitized Live Action).$495 Teenage Mutant Ninja Turtles (2 pl. or 4 pl.)............ >Ifo 
Simpsons (2-4 pl. Bart Pulls a Homer)..................... $495 Heavy Unit (Super Neon Graphics-fits tables).......... StTS 
Captain America (2-4 pl. Heroes Battle Evil Forces).$475 Bio Ship Paladin (2pl. Star Cruisers Deep Space)....$175 
Silent Dragon (2-3-4 pI. Superb Fighting Action)......5450 China Gate (2 pl. Superb Capcom Graphics)........... $175 
High Impact (2-4 pl. Football Strategy Masterpiece)..$450 Play Choice 10 Hardware Pack (New Kit)................. «wp lio 
Murks (2-3 pl. Superb Commando Action)................. $350 Skull & Crossbones (2 pl. Pirate Ship Adventure).....150 
Wrestlefest (2-3-4 pl. Outrageous Wrestling).......... $350 Double Dragon Ill (2-3 pl. Quest for Rosetta Stone)....$150 


Magic Sword (2 pl. Medieval Questfor Magic)......... $350 


Combatribes (2-3 pl. Motorcycle Street Brqwl)...$150 


Super Pool Ill (Ex. Pool Game for u/r or table)......... $350 ESWAT (2 pl. Super Cop Drama)....................00008 $150 
Turtles in Time (2-4 pl. Plugs into TMNT)................. $295 WWF Superstars (2 pl. Hulkmania at It's Best)........ $150 
Revenge of Doh (Arkanoids Part II w/controller)....... $295 Hellfire (2 pl. Space Action Thriller).................ccc0000 $150 
Pit Fighter (2-3 pl.-Live Digitized Graphics.)............... $295 Rastan Il (Nastar Warrior 2 pI. Medieval Fantasy)....$150 
Desert Assault (2-4 pl. Save the Kuwait Oil Fields)..$295 Attaxx (2 pl. Exelllent Novelty Teaser)....................08 $95 
Fire Shark (2 pl. Airplane Shoot'm Up).................06 $295 Robo Cop (Futuristic Half Cop-Half Robot)................ $95 
Hammerin' Harry (2 pl. Hard Hats Working Oult)......... $295 Ghost Busters(2-3 pl. Clean the Ghosts Oult)............. $95 
MVP (2 pl. Baseball's Greatest Hits)...................cccceeee $295 VS Dr Mario for Nintendo (Like Tetris)..................... $150 
Relief Pitcher (2 pl. Excellent Baseball Play)............ $295 VS Unisystem Gun (Brand New-Fits Lethal Enforcer).$75 









Buy 2 kits & get a free Neo Geo Cartridge: Super ory Ninja Combat, NAM 75 

Buy 3 kits & A a free Gold Medalist Kit (a $95 value) or free Pushman (G- rated kit - a $95 value) 
or get a $100 Discount on purchase of: Desert ret 

Guardians of the Hood Silent Dragon, Wrestlefest, WWF Superstars, or Double Dragon III 






Complete Location Ready Games (Shopped Out) 


Mortal Kombat w/ 25" Monitor 

Time Killers w/25" Monitor 

SF Il Champion Edition w/25" Monitor 
Badlands (Driver w/ 2 Steering Wheels & Pedals) 
Show Down (Amusement Poker) 

MS Pac Man (Cocktail Table) 


Play Choice 10 (Brand New) w/ Software 
Galaga (Dedicated) 

Spy Hunter w/Steering Wheel 

Birdie King lll (Excellent Golf Action) 
Crowns Golf (Excellent Bar Piece) 
Rolling Thunder (dedicated) 


CALL TOLL FREE 1-800-44HOT-KITS (1-800-444-6854) 


Sé Habla Espanol 
We Ship Worldwide “ Buy, Sell or Trade 


CALL OR WRITE FOR FREE NEWSLETTER 
PHONE FAX 


916/678-1313 


FREE with order of any TWO Kits--Control Panel Button Label Sheet OR Freedeom Force Software 


916/678-5189 ‘The Conversion Kit Hit Parade-over 200 Kits Listed" 
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May 6-8 

7th American Poolplayers Associa- 
tion Amateur Singles 8-Ball Compe- 
tition and Bud Light Singles Cham- 
pionship, Stouffer Concourse Hotel, 
St. Louis, Mo. Call (314) 625-8611. 
May 16-18 

Joint AMOA/AAMA Government 
Affairs Conference, Washington 
Court Hotel, Capitol Hill, Wash- 
ington, D.C. Contact AAMA (703) 
494-2758 or AMOA (312) 644-6610. 
May 21-22 

Ohio Coin Machine Association 
(OCMA) Conference, Hyatt on Cap- 
itol Square, Columbus, Ohio. Con- 
tact OCMA (614) 888-9722. 

May 21-23 

3rd World Pinball Championships, 
sponsored by the AMOA/Interna- 
tional Flipper Pinball Association 
(IFPA), The Grand Milwaukee Hotel, 
Milwaukee. Contact Doug Young 
(414) 263-0233. 

May 28-31 

Tornado 20th Anniversary Tour 
Masters Open, Atlanta Airport 
Hilton, Atlanta. Contact Tornado 
promotions (303) 933-1170. 

May 29-June 5 

13th Valley National 8-Ball League 
Association (VNEA) International 
Singles & Team Championships, 
Riviera Hotel & Casino, Las Vegas, 
Nev. Contact Gregg Elliott (517) 
893-1800. 

June 3-5 

Wisconsin Amusement and Music 
Operators (WAMO) Convention 
and Trade Show, Chula Vista 
Resort, Wisconsin Dells. Contact 
WAMO (414) 529-4704. 

June 3-6 

Summer International Consumer 
Electronics Show (CES), McCor- 
mick Place Complex, Chicago, Ill. 
Contact CES (202) 457-8700; FAX 
(202) 457-4901. 

June 10-13 

California Coin Machine Associa- 
tion (CCMA) Convention, Monterey 
Plaza Hotel, Monterey, Calif. Con- 
tact CCMA (916) 441-5451. 

June 14-19 

Expo-Diversiones, Mexico Amuse- 
ment Exposition, Expo-Guadala- 
jara, Guadalajara, Jalisco, Mexico. 
Call (3) 614-30-15; FAX (3) 647-88-39. 
June 25-27 

Illinois Coin Machine Operators 
Association (ICMOA) Meeting, The 
Inn at Eagle Creek, Findlay, Ill. Con- 
tact ICMOA (708) 369-2406. 

July 2-5 

Tornado 20th Anniversary Tour Na- 
tional Championships, New Or- 


leans Airport Hilton, New Orleans. 
Contact Tornado promotions (303) 
933-1170. 

July 15-17 

Pennsylvania Amusement and 
Music Machine Association (PAM- 
MA) Convention and Trade Show, 
Hershey Lodge and Convention 
Center, Hershey, Pa. Contact PAM- 
MA (717) 232-5322. 

July 21-22 

Latin American Amusement, Music, 
and Games Expo, Exhibimex, Mexi- 
co City, Mexico. Contact W.T. Glas- 
gow Inc. (708) 333-9292; FAX (708) 
333-4086. 

July 22-24 

SALEX ‘93, First International 
South American Leisure Industry 
Exhibition, The Mart Center, Sao 
Paulo, Brazil. Contact Chris Nelson 
061-236-0677; FAX 061-236-0685. 
September 9-12 

9th Pinball Expo, Ramada Hotel/ 
O’Hare, Rosemont, Ill. Contact 
Robert Berk (800) 323-3547 or Mike 
Pacak (800) 321-2722. 

September 21-23 

World Gaming Congress and Expo, 
Las Vegas Convention Center, Las 
Vegas, Nev. Contact Gaming and 
Wagering Business (212) 594-4120; 
FAX (212) 714-0514. 

September 23-26 

North Carolina Amusement Ma- 
chine Association (NCCOA) Con- 
vention and Trade Show, Charlotte 
Marriott Executive Park Hotel, 
Charlotte, N.C. Contact Cindy Earp 
(919) 584-4833; FAX (919) 584-6669. 
September 30-October 2 

3rd FUN EXPO, International Fami- 
ly Fun Center and Mini-Golf Show, 
Nashville Convention Center, Nash- 
ville, Tenn. Contact Bailey Beeken 
(914) 682-2027; FAX (914) 682-2152. 
September 30-October 2 

National Automatic Merchandising 
Association (NAMA) National Con- 
vention and Trade Show, McCor- 
mick Place North, Chicago. Contact 
the NAMA Convention Dept. (312) 
346-0370. 

September 30-October 2 
Amusement Machine Operators 
Association of Queensland 
(AMOAQ), Australia, International 
Convention, Marriott’s Surfers 
Paradise Resort on Queensland’s 
Gold Coast. Contact Ken Priest, 
61-7-841-1021; FAX 61-7-841-1332. 
October 21-23 

Amusement and Music Operators 
Association (AMOA) Expo ‘93, Ana- 
heim, Calif. Contact AMOA (312) 
245-1021; FAX (312) 321-6869. 
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on Barksdale died in March. 

Name not familiar to you? It 
wasn't to me either, not until saw 
an interview done with him last 
year on ESPN’s “Up Close” talk 
show with Roy Firestone. 

Barksdale, as it turns out, was a 
black star in the almost exclusive- 
ly white NBA of the early 1950s. 
Boston’s Bob Cousy, the “Houdini 
of the Hardwood,” recalled that 
Barksdale was every bit as slick a 
ballhandler as he was. But be- 
cause of his skin color, he never 
received the accolades due aman 
of his talents. What he did receive 
were taunts from ugly crowds, 
lukewarm acceptance from his 
teammates, and humiliating dis- 
crimination from hotel and res- 
taurant owners. It was difficult, 
Barksdale told Firestone, but he 
drew inspiration by talking often 
with another black sports pio- 
neer, the immortal Jackie 
Robinson. 

I have a trivia question for you. 
Who was the first black player 
ever to participate in an NBA All- 
Star Game? If you guessed Bill 
Russell, Sam Jones, or K.C. Jones, 
guess again; the answer is Barks- 
dale. If you consider yourself a 
hoops fan and didn’t know that, 
don’t feel bad. Such current NBA 
superstars as Kar! Malone, David 
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Robinson, and Charles Barkley 
were all asked that question and 
didn’t know the answer. In fact, 
they didn’t know who Barksdale 
was, period. 

That’s a travesty. To not recog- 
nize the sacrifices made by so- 
meone who prepared the way for 
you, be it a basketball player ora 
parent who juggled two jobs, is 
unconscionable. It’s sad to think 
that Barksdale may have died 
feeling unappreciated for all he 
endured. 

I wonder how many of today’s 
operators truly recognize the 
sacrifices made by Bill Beckham 
of Red Baron of Ohio, who was 
honored by Play Meter at ACME 
‘93. It was Beckham who sued the 
manufacturers in 1988 to open the 
flow of parallel boards into the 
United States. But his long-term 
objective was to get the manufac- 
turers to offer quality games in 
less-expensive kit form rather 
than shoving them down opera- 
tors’ throats as dedicateds. 

In scanning the video market- 
place, it’s easy to see that 
Beckham’s wish came true, but 
not without exacting a price. He 
made enemies along the way and 
ran up hefty legal bills, not to 
mention the attendant emotional 
strain. To a man with principle 
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not forgetting 


and heart, though, such sacrifices 
come with the territory. In all my 
conversations with him I’ve never 
heard him utter a bitter word 
about that period of his life. 
Rather, a quick smile and infec- 
tious laugh rule the day. 

To all you operators who've 
made good money with Street 
Fighter IT, | ask: do you think Cap- 
com would have released it as kit 
if the Beckham litigation had 
never occurred? Or would your 
routes be lined with the game in 
dedicated form? I think it would 
be a sporting gesture for each of 
you guys to send him one percent 
of your net revenues from Street 
Fighter IT. Bill didn’t put me up to 
this, mind you. I just have a keen 
interest in fair play. 

OK, that may be a bit much. In- 
stead, if you’ve never thanked 
Beckham personally for taking 
such a courageous stand, just 
walk up to him the next time you 
see him and shake his hand. Isn't 
that the least you can do? 


Christopher Caire 
Features Editor 


Yesterday 
Today 
Lomorrow 


It is Rowe’s tradition to give lasting 
value for your money. Generations of 
pride and performance have made the 
Rowe/AMI name the standard for tech- 
nology, quality and value the world over. 
A very strong cash box, the right technol- 
ogy, Rowe’s reliability and spectacular 
consumer appeal have made Rowe/AMI 
jukeboxes the “NUMBER ONE 
CHOICE?” of America’s operators. 

Since it’s introduction, Rowe’s 
LaserStar® has received every industry 
honor. Again, we thank the American music 
operators for selecting the Rowe/AMI 
LaserStar® as “THE BEST”. 

Rowe/AMI is a company with a team 
dedicated to the jukebox industry. We 
appreciate the confidence and support that 
operators around the world have expressed 
for our products, our people and our 


factory. We recognize our responsibilities 


“Best Jukebox of the Year” Awards 1990, 1991, 1992 
“Most Played Jukebox” Awards 1990, 1991, 1992 


to the music operators and pledge to 
continue our tradition of “THE BEST 
THERE IS”. Rowe’s continued 
dedication, careful planning, strong 
engineering and comprehensive 
understanding of the music industry 
will ensure operators’ continued 
success. Rowe/AMI jukeboxes — 
proud of yesterday, confident of today 
and excited about tomorrow. 


SQROWE (Mil 


Since 1927, Making Great Jukeboxes in America 






Rowe International, Inc. 
Whippany, NJ U.S.A. 
(201) 887-0400 Fax (201) 887-2851 
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Select one of two stories to start, 
each with five levels! 





TAKE A STAND! 


Join Clash, Dice and Devo as they make 
their stand against wrestling’s underworld! 
This is the tale of how the young wrestlers 
saved the sport from evil and corruption! 


The Mad Bull Group is a corrupt wrestling 
organization that profits while draining the 
purity of the sport. Help the Knuckle Bash 


team overpower evil and Convert the. * j I kit! 
Mad Bulls to their side! Our young Baetset er 
wrestlers know how millions of 


young fans look up to them as 
role models. It’s for them they 
must TAKE A STAND! 


Atari Games Corporation, 675 Sycamore Drive, Milpitas, CA 95035 (408) 434-3700 





Duke it out in the Bonus Round ‘ 
for extra points and life! 
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* Players select from 3 powerful 
characters. 


* Exciting personalized supermoves. 
* 2-Player simultaneous play. 


* Buy-in anytime with continuation 
feature! 


Available as an-affordable 


TM and © 1993 Toaplan.All rights reserved. 
Licensed to Atari Games Corporation. 





